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BUILDING 

BRIDGES 


Building 
Bridges  of 
Understanding 


The  upstate  New  York  community 
of  Utica  was  facing  racial  tension. 

A  mostly  white  school  board  was  at 
odds  with  the  African-American  com¬ 
munity  over  a  program  for  troubled 
children.  The  verbal  battle  over 
whether  black  children  were  being 
placed  in  inferior  schools  widened  a 
gap  of  trust  between  blacks  and  whites. 

That’s  when  Utica’s  newspaper,  the 
Observer-Dispatch,  stepped  in. 

A  special  report  examined  the  issues 
and  an  editorial  called  for  community 
leaders  to  build  bridges  of  understand¬ 
ing.  Opinion  Page  Editor  Tim  Chavez 
recruited  area  clergy  to  lead  that  effort. 
A  newspaper-sponsored  meeting  that 
drew  40  people  led  to  larger  interfaith 
gatherings  and  then  to  a  citywide 


unity  march. 

From  those  first  steps,  the  Observer- 
Dispatch  organized  a  series  of  commu¬ 
nity  “study  circles”  at  which  blacks 
and  whites  discussed  their  feelings 
and  explored  the  issues  facing  the 
community.  In  early  1996,  study  circle 
members  will  work  with  church  and 
government  leaders  to  turn  talk  into 
action. 

Utica  is  building  bridges  of  under¬ 
standing  because  its  newspaper 
identified  a  problem  and  brought 
together  people  to  solve  it.  That  kind 
of  leadership  is  being  fostered  by 
Gannett  newspapers  across  the  USA  as 
part  of  NEWS  2000,  the  company’s 
program  focusing  on  the  changing 
needs  of  readers. 
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0  1995  WILLIAM  FRAKES 
Shot  on  Kodak  Ektapress  400  Plus  Professional  Film. 

First  exposure  Vs  second  @  f8, 
second  exposure  'hv>  second  @  f8. 


I  1 


so  should 


filM. 


our 


You  absolutely  have  to  get  the  shot,  but  the  light  is  fading  fast— and  the  presses  are  waiting.  You  scrounge 
around  in  your  camera  bag,  looking  for  just  the  right  film.  But  it  isn't  there. 

Sound  familiar?  It  doesn't  have  to. 

The  fact  is,  there's  one  professional  film  that  works  as  hard  as  you  do.  Kodak  Ektapress  400 
Pius  Professional  Film,  its  multispeed  characteristics  allow  you  to  shoot  at 
ISO  100,  200,  400,  800— even  1000— and  get  consistently  good  results.  The  film 
gives  you  crisp  image  structure  and  rich,  accurate  color— all  without  the 
extra  time  required  for  push  processing. 

I  What's  more,  Kodak  Ektapress  400  multispeed  delivers  excep- 
Official  Imaging  tional  Scanning  consistency,  speed  and  accuracy  when  combined 
with  the  Kodak  Professional  RFS  2035  plus  film  scanner. 

So  now  not  only  is  it  easier  to  get  great  images  in  a  variety  of 
^  --I  situations,  it's  easier  to  get  them  to  press  on  time,  too. 

©  1 995  Eastman  Kodak  Company.  Kodak  and  Ektapress  are  trademarks. 


Sponsored  by: 


I  The  Kelsey  Group 
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Interactive 
Newspapers  ’96 


The  Definitive  Corfierence  for  IrformatUm  Technology  in  the  Newspaper  Industry 

Feb.  21-24,  1996  •  Hyatt  Regency  Embarcadero  •  San  Francisco,  CA 


Whafs  Hot?  Whafs  Not?  WhaTs  Next?  Positioning  for  Profitability. 

See  the  hottest  interactive  products 

Hear  what  industry  innovators  are  predicting 
Learn  how  publishers  are  positioning  for  profitability 
Interact  with  the  best  and  brightest  in  the  business 


Keynote  Speakers 

•Esther  Dyson,  President,  EDventure  Holdings,  Inc. 

•Phillip  Meek,  President,  Publishing  Group,  Capital  Cities/ ABC  Inc. 
•Greg  Riker,  Director  of  Advanced  Consumer  Technology,  Micrc»oft 

What’s  Included: 

General  sessions  led  by  industry  leaders,  breakout  sessions  on  topics  you 
really  want,  round-table  discussions,  70+  great  speakers,  exhibit  hall, 
product  presentations,  receptions  and  other  networking  opportunities. 

There^s  no  better  place  to  discuss  interactive 
information  services  in  the  newspaper  industry. 
Just  ask  the  700  professionals  who  joined  us  for 
Interactive  Newspapers  ’95. 


For  more  details 
or  to  register  - 


Call:  609-921-7200  ext.  212  ‘ 

Fax:  609-921-21  12 

Web  Site:  http://www.kelseygroup.com/kelsey 


Register  by  Jan.  26  and  pay  $995;  $1195  thereafter. 

NNA  MEMBERS:  For  a  special  rate  and  to  register  call  703-907-7900. 
SNA  MEMBERS:  For  a  special  rate  and  to  register  call  312-644-6610. 


Yuletide. 


Warm  greetings  from  one  of 
the  country's  independentlY 
owned  major  dailies, 
the  St  Petersburg  Times. 

in  our  11201  year,  the  Tjmes 
continues  its  tradition  of 
excellence  in  journalism  and 
service  to  our  customers. 

Here’s  wishing  you  the  best 
this  holiday  season. 


^•Petersburg  fees 

Florida’s  Best  Newspaper 
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JANUARY 

1  8-RO  —  Suburban  Newspapers  of  America  Editorial  Conference, 
Inter-Continental  Hotel,  Chicago 

1  8>20  —  Northwest  Missouri  Press  Association  Convention, 
Downtown  Holiday  Inn,  St.  Joseph 

85-87  —  University  of  Tennessee/Tennessee  Press  Association 
Press  Institute  &  Winter  Convention,  Sheraton  Music  City,  Nashville 

FEBRUARY 

1  -3  —  New  England  Press  Association  Convention  and  Trade  Show, 
Marriott  Copley  Place  Hotel,  Boston,  Mass. 

81  -84  —  Interactive  Newspapers  ’96  Conference,  Hyatt  Embar- 
cadero,  San  Francisco 

88- 84  —  Inland  Press  Association  Weekly  Newspaper  Publishers 
Conference,  Holiday  Inn  Sun  Spree  Resort,  Fort  Myers,  Fla. 

85-87  —  Association  of  National  Advertisers  Advertising  Man¬ 
agement  Conference,  Westin  LaPalma,  Tucson,  Ariz. 

85- 88  —  Inland  Press  Association  Key  Executives  Conference, 
Registry  Resort,  Naples,  Fla. 

89- 3/8  —  National  Press  Photographers  Association  Digital 
Imaging  Conference,  Adams  Mark  Hotel,  Denver 

MARCH 

1  -3  —  Mississippi  Valley  Classified  Advertising  Managers  Associa¬ 
tion  Convention,  Drake  Hotel,  Chicago 

8-6  —  Suburban  Newspapers  of  America  Publishers  Conference,  In- 
nisbrook  Hilton,  Tarpon  Springs,  Fla. 

3-6  —  Newspaper  Association  of  America  Co-op  Conference,  J.W. 
Marriott  Hotel,  Houston 

3-8  —  Newspaper  Association  of  America  Newspaper  Operations 
SuperConference,  Doral  Ocean  Beach  Resort,  Miami  Beach,  Fla. 

1  4-  16  —  Independent  Free  Papers  of  America  Annual  Spring 
Conference,  Holiday  Inn,  San  Antonio,  Texas 
1  6- 19  —  Inter  American  Press  Association  Midyear  meeting.  Ho¬ 
tel  Camino  Real,  San  Jos6,  Costa  Rica 

84- 87  —  International  Press  Institute  World  Congress  and  Gener¬ 
al  Assembly,  Amman/Jerusalem/Jericho 

86- 88  —  America  East  Newspaper  Conference,  Hershey  Lodge 
and  Convention  Center,  Hershey,  Pa. 

APRIL 

1  4- 17  —  International  Newspaper  Marketing  Association  Con¬ 
vention,  Banff  Springs  Hotel,  Banff,  Alberta 

1  6-  19  —  American  Society  of  Newspaper  Editors  Convention, 
J.W.  Marriott  Hotel,  Washington,  D.C. 

81  -84  —  Newspaper  Purchasing  Management  Association  Con¬ 
ference,  Ritz-Carlton,  Houston,  Texas 

85- 87  —  Tennessee  Press  Association  Advertising/Circulation 
Conference,  Sheraton  Music  City,  Nashville 

86- 87  —  Southeastern  Advertising  Publishers  Association  Con¬ 
ference,  Terrace  Garden  Inn,  Atlanta 

88-5/ 1  —  Newspaper  Association  of  America  Publishers  Con¬ 
vention,  Waldorf-Astoria  Hotel,  New  York 

Vol.  128,  No.  50,  December  16,  1995,  Editor  &  Publisher,  The  Fourth  Estate 
(ISSN:0013'094X)  is  published  every  Saturday  by  the  Editor  &.  Publisher  Co.  Edito¬ 
rial  and  business  offices  at  11  West  19th  Street,  New  York,  N.Y.  10011.  Second-class 
postage  paid  at  New  York,  N.Y.,  and  additional  mailing  offices.  Printed  at  William 
Byrd  Press  Inc.,  Richmond,  Va.  23228.  Titles  patented  and  registered  and  contents 
copyrighted  1995  by  Editor  &  Publisher  Co.  Inc.  All  rights  reserved.  Annual  sub¬ 
scription  $65  in  the  United  States  and  possessions  and  in  Canada.  All  other,  $125. 
No  claims  for  back  issues  honored  after  one  year. 

Postmaster:  Send  change  of  address  to  Editor  &.  Publisher  Co.,  1 1  West  19th  Street, 
New  York,  N.Y.  1001 1. 


2 


Editor6f Publisher  •  December  16,  1995  ' 


1 


Victor  Borge  gets  excited  about 
commas,  periods  and  dashes. 
But  he’s  about  the  only  one. 
Still,  punctuation  is  one  of  the  main 
mechanisms  we  use  to  clarify  our  writ¬ 
ten  thoughts.  A  comma  can  alter  the 
whole  meaning  of  a  sentence. 

A  few  common  punctuation  errors 
plague  almost  all  newsrooms.  This  reg¬ 
ular  parade  of  bloopers  either  confuses 
readers  or  convinces  them  that  we’re 
asleep  at  our  keyboards.  The  good 
news  is  that  the  same  errors  keep  re¬ 
peating  themselves.  So  writers  who 
master  a  few  simple  rules  solve  their 
problems  once  and  for  all. 

So  here’s  a  little  BBI  —  boring  but 
important  —  lesson  on  five  of  the 
most  common  newspaper  punctuation 
errors  and  ways  to  avoid  them: 

1.  Commas  between  modifiers:  So 
when  do  you  use  commas  in  a  string  of 
modifiers  leading  up  to  a  noun?  The 
easiest  way  to  deal  with  the  problem  is 
to  remember  that  the  commas  substi¬ 
tute  for  “and.” 

Notice  how  that  method  would  have 
avoided  these  two  errors:  “No,  I  never 
had  one,  particular  John  Keating,  but  1 
had  a  few  teachers  who  were  inspira¬ 
tions  to  me.” 

“George  Douglas  looked  out  to  the 
gently  rolling  grass-covered  land  from 
the  window  of  his  home  on  Sauvie  Is¬ 
land  . .  . .  ” 

You  wouldn’t  say  “one  AND  particu¬ 
lar  John  Keating.”  So  you  don’t  need 
the  comma  between  “one”  and  “partic¬ 
ular.”  But  you  could  say  “gently  rolling 
AND  grass-covered  land.”  So  you  do 
need  a  comma  between  those  two 
modifiers:  “gently  rolling,  grass-cov¬ 
ered  land.” 

2.  Failure  to  set  off  introductory  sub¬ 
ordinate  clauses  with  commas:  Mrs. 

Hart  is  the  senior  editor  for  writing  and 
staff  development  at  the  Oregonian. 


Grundy’s  old  students  will  remember 
that  subordinate  clauses  contain  a  sub¬ 
ject  and  a  predicate  but  can’t  stand 
alone.  “If  it  costs  money”  is  the  subor¬ 
dinate  clause  in  the  improperly  punc¬ 
tuated  sentence,  “If  it  costs  money  it’s 
an  uphill  battle  to  win  it.” 

But  because  introductory  subordi¬ 
nate  clauses  are  ALWAYS  set  off  with 
commas,  the  proper  form  is:  “If  it  costs 
money,  it’s  an  uphill  battle.” 

3.  Failure  to  set  off  participial  phras¬ 
es  with  commas:  This  one’s  a  little 
tougher.  Most  of  us  have  long  since 
forgotten  how  to  recognize  a  participle. 

But  the  rule  is  simple.  A  participle  is 
simply  an  adjective  formed  from  a 
verb.  Take  “run,”  for  example,  make  it 
“running,”  attach  it  to  a  noun  and  you 
have  a  participle,  as  in  “running  dogs 
of  imperialism.” 

The  language  is  full  of  participles, 
which  often  introduce  descrip¬ 
tive  phrases:  “The  man,  running 
at  full  speed,  rounded  the  corner.”  And 
ALL  participial  phrases  should  be  set 
off  with  commas. 

So  the  writer  should  have  placed  a 
comma  before  “meaning”  in  this 
example:  “  .  .  .  the  judge  could  order 
that  the  six  sentences  be  served  con¬ 
secutively  meaning  that  Rogers 
wouldn’t  be  able  to  even  apply  for  pa¬ 
role  in  his  lifetime.” 

4.  Confusion  between  “which”  and 
“that.”  We  use  “that”  to  introduce  re¬ 
strictive  clauses  and  “which”  to  intro¬ 
duce  nonrestrictive  clauses.  But  most 
of  us  can’t  tell  the  two  apart.  So  what 
to  do?  Fortunately,  a  simple  rule  of 
thumb  solves  the  problem.  All  nonre¬ 
strictive  clauses  must  be  set  off  with 
commas.  So  when  “which”  introduces 
a  clause,  it  must  be  preceded  by  a  com¬ 
ma.  If  adding  the  comma  disrupts  the 
sense  of  the  sentence,  you  need  a  re¬ 
strictive  clause.  Use  “that”  instead. 


This  sentence,  for  example,  clearly 
can  take  a  comma  before  “which”: 
“They  seem  to  be  oblivious  to  the  spill 
which  is  so  close  in  its  effect  but  not 
obvious  at  this  mecca  for  Alaska 
tourists.” 

This  one  can’t:  “It  was  the  Bradley 
that  carried  the  bulk  of  the  combat  re¬ 
sponsibility.” 

Just  remember  that  a  comma 
NEVER  should  appear  before 
“that”  and  a  comma  ALWAYS 
should  appear  before  “which.” 

5.  Improperly  hyphenated  com¬ 
pounds:  You  hyphenate  compound 
modifiers  acting  as  a  unit.  We  might 
refer  to  an  almost  perfect  score,  for  ex¬ 
ample.  Or  a  hard-driving  fullback.  Or  a 
blue-green  couch. 

You  use  a  hyphenated  when  the 
compound’s  individual  elements  won’t 
stand  alone.  You  can’t  say  “almost 
score,”  for  example.  Or  “hard  fullback.” 
You  can  say  “blue  couch,”  of  course, 
but  that  distorts  the  meaning  intend¬ 
ed. 

Note  that  you  must  distinguish  com¬ 
pound  modifiers  from  modifiers  that 
merely  appear  in  a  series,  modifying 
their  noun  independently.  You 
wouldn’t  want  a  hyphen  in  a  reference 
to  “deep,  dark  woods,”  for  example. 

And  you  also  must  watch  out  for 
modifiers  referring  to  all  that  follows. 
In  the  phrase  “dirty  white  horse,”  for 
example,  “dirty”  modifies  “white 
horse,”  rather  than  acting  as  a  com¬ 
pound  with  white.  So  it’s  not  a  dirty- 
white  horse. 

Remember,  too,  that  the  AP  Style- 
book  advises  us  to  omit  the  hyphen 
when  one  of  the  elements  in  the  com¬ 
pound  ends  with  ly.  The  logic  is  that 
the  adverbial  ending  tips  readers  off, 
alerting  them  to  the  foct  that  the  mod¬ 
ifier  is  joined  to  the  modifier  that  fol¬ 
lows.  KCT 
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Page  1 1  Begins  new  job 


New  FolA 
Exemption 
Proposed 


A  bill  currently  making  its  way  though 
the  Senate  would  exclude  a  new  class 
of  government  documents  from  disclo¬ 
sure  under  the  Freedom  of  Information 
Act. 


“f  Star-Ledger 
Ir^  Booted  From 
Press  Office 

The  newspaper’s  city  hall  bureau  is 
forced  to  relocate  after  eviction  from 
the  city  hall  pressroom.  Editors  accuse 
the  mayor’s  office  of  trying  to  intimi¬ 
date  the  newspaper. 
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NEWS 

9  No  Media  Pool 

In  Bosnia 

With  much  media  in  the  war-torn 
country  already,  the  13 -member  De¬ 
partment  of  Defense  national  media 
pool,  which  rotates  quarterly,  will  re¬ 
main  on-call  in  Washington. 


I  I  First  Amendment 
X  X  Ombudsman 

Paul  McMasters  discusses  his  new  role 
at  the  Freedom  Forum. 


Page  9  Defense  Department  Web  site 
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Overtime  appeal 
dropped  by  union 

THE  WASHINGTON-BALTIMORE 
Newspaper  Guild  has  dropped  its  ap¬ 
peal  in  an  overtime  pay  case  against  the 
Washington  Post. 

In  an  agreement  reached  separately, 
but  at  the  same  time  as  the  new  three- 
year  Guild  contract,  the  union  with¬ 
drew  its  appeal  in  the  case  of  a  former 
Post  reporter  who  sued,  and  lost,  argu¬ 
ing  whether  a  journalist  is  considered  a 
professional  under  federal  labor  law. 

Under  the  new  contract.  Guild-cov¬ 
ered  staffers  will  be  eligible  for  overtime 
pay  after  40  hours,  not  immediately  af¬ 
ter  the  37 '/z  hour  workweek,  explained 
Post  vice  president/industrial  relations 
and  environmental  services  Franklin  J. 
Havlicek. 

Employees  earning  more  than  $1,050 
a  week  —  a  number  slated  to  increase 
$40  over  the  life  of  the  contract  —  are 
exempt  from  overtime,  Havlicek  added. 


Freedom  Forum 
names  fellows 
for  spring  1996 

THE  1996  SPRING  semester  will  see 
12  journalism  professionals,  educators 
and  students  studying  the  principles  of 
American  reporting  and  free  press  as 
part  of  the  Freedom  Forum  Internation¬ 
al  Professional  and  Student  Journalism 
Program. 

The  fellows,  who  are  from  Asia,  Cen¬ 
tral  and  Eastern  Europe  and  Latin 
America,  are  slated  to  attend  classes  at 
a  U.S.  college  or  university,  and  will  get 
professional  experience  working  at  a 
newspaper  or  television  station. 

The  fellows  and  where  they  are  slat¬ 
ed  to  study  are:  From  Asia:  Seng  Kim- 
seang,  Cambodia,  University  of  Alaba¬ 
ma,  Tuscaloosa;  Zhang  Dan,  China, 
New  York  University;  Andrew  Koon 
Siong  Sia,  Malaysia,  University  of  Al¬ 
abama,  Tuscaloosa;  and  Pham  Thanh 
Thuy,  Vietnam,  University  of  Southern 
California,  Los  Angeles. 

From  Central  and  Eastern  Europe: 
Jana  Koleva  Katsarova,  Bulgaria,  Ari¬ 
zona  State  University,  Tempe;  Inta 
Brikse,  Latvia,  University  of  South  Car¬ 


olina,  Durham;  Elena  Pritula,  Ukraine, 
Duke  University,  Durham,  N.C.;  and 
Dana  Krsakova,  Slovakia,  University  of 
South  Carolina,  Columbia. 

From  Latin  America:  Stella  Maris 
Bin,  Argentina,  University  of  Miami, 
Coral  Gables;  Milena  Fischer,  Brazil, 
University  of  North  Carolina,  Chapel 
Hill;  Lisandra  Paraguassu,  Brazil,  Uni¬ 
versity  of  Texas  at  Austin;  and  Hiram 
Enriquez  Hernandez,  Cuba,  University 
of  North  Carolina,  Chapel  Hill. 

SPJ  opposes 
flag-burning 
amendment 

MEMBERS  OF  THE  Society  of  Profes-  1 
sional  Journalists  passed  a  resolution 
that  urges  Congress  not  to  pass  an 
amendment  which  would  bar  desecra¬ 
tion  of  the  flag. 

SPJ  is  opposed  to  the  amendment  on 
the  grounds  that  it  interferes  with  the 
First  Amendment  right  to  free  speech. 
The  resolution  was  passed  at  the  recent 
SPJ  convention  in  St.  Paul,  Minn. 

Newspaper  offers 
help  to 
fire  victims 

THE  MAR/N  (CALIF.)  Independent 
Journal  lost  no  time  in  helping  the 
community  in  the  wake  of  a  recent 
wildfire  that  destroyed  45  homes, 
charred  almost  13,000  acres  and  caused 
damage  estimated  at  $40  million. 

The  Gannett  daily  organized  a  Lend- 
A-Hand  Fire  Relief  Fund  to  benefit  vic¬ 
tims,  seeding  the  effort  with  $10,000  of 
its  own  money. 

At  this  writing,  the  paper  has  collect¬ 
ed  $58,644  of  which  $11,300  has  been 
distributed  directly  to  victims.  Other 
funds  were  given  to  the  Marin  County 
Conservation  Corps  to  help  reseed  hill¬ 
sides,  the  Salvation  Army  and  Catholic 
Charities  of  Marin. 

Fire  victims  could  apply  directly  to 
the  newspaper’s  office  in  Novato. 

“We  gave  out  relief  dollars  as  long  as 
we  had  the  money  in  the  fund,”  said  In¬ 
dependent  Journal  president  and  pub¬ 
lisher  Phyllis  Pfeiffer.  The  maximum 


grant  was  $500. 

Lend-A-Hand  representatives  went 
out  to  various  communities  to  collect 
donations.  The  paper  also  ran  a  daily 
box  containing  a  form  for  readers  to 
send  in  contributions.  Also  listed  were 
relief  organizations  to  which  donations 
could  be  made. 

The  fire,  which  was  a  front  page  sto¬ 
ry  for  several  days,  forced  the  evacua¬ 
tion  of  200  homes  and  drew  1,938  fire¬ 
fighters. 


A  DECISION  BY  an  Indonesian  court 
to  increase  the  sentences  of  two  jour¬ 
nalists  imprisoned  for  criticizing  the 
Suharto  regime  has  been  protested  by 
the  Committee  to  Protect  Journalists. 

Ahmad  Taufik  and  Eko  Maryadi, 
originally  sentenced  to  four  months, 
have  seen  their  imprisonment  extended 
to  three  years  by  the  three-judge  tri¬ 
bunal,  according  to  CPJ,  which  has 
named  Taufik  the  winner  of  its  annual 
International  Press  Freedom  Award. 


MORRIS  COMMUNICATIONS  Corp. 
and  the  Florida  Times-Union,  Jack¬ 
sonville,  have  established  a  diversity- 
themed  cooperative  job  bank  for  news¬ 
papers  in  the  Southeast. 

The  Southeast  Diversity  Journalism 
Job  Bank  is  open  to  all  journalists, 
though  minorities  and  women  are  espe¬ 
cially  encouraged  to  participate. 

Journalists  can  join  through  the  mail 
or  on  the  Internet.  Newspapers  can 
mail  or  fax  job  openings  to  the  job  bank 
at  the  TimeS'Union.  The  newspaper 
will  compile  the  job  openings  and  mail 
out  a  complete  listing  once  a  month  to 
all  journalists  who  join. 

In  addition  to  fax  or  mail,  news¬ 
papers  can  e-mail  their  openings  to  the 
job  bank  Web  site,  where  they  can  be 
accessed  by  interested  parties. 

The  fax  number  for  the  job  bank  is 
(904)  359-4478  and  the  e-mail  address 
is  http://newsjobs.com. 


CPJ  protests 
Indonesia  court’s 
ruling  on  journalists 


Diversity 
job  bank 
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EditorOTublisher 


®The  Fourth  Estate 


No  Bosnia  pool 

THE  PRESS  SHOULD  be  grateful  that  the  Pentagon  has  used  common  sense 
in  planning  for  its  relations  with  reporters  in  Bosnia.  It  was  realized  at  an  early 
stage  that  there  is  already  a  large  press  contingent  from  many  countries  in  the 
area  and,  therefore,  media  pools  would  not  be  appropriate  in  a  peace-keeping 
mission.  Clifford  H.  Bernath,  principal  deputy  assistant  to  the  secretary  of  de¬ 
fense  for  public  affairs,  told  E&P:  “All  of  our  planning  has  been  around  open¬ 
ness,  access,  unrestricted  coverage  and  those  principles”  (the  nine  principles  for 
news  coverage  worked  out  by  DoD  officials  and  Washington  bureau  chiefs  some 
time  ago). 

It  was  probably  inevitable  that  some  military  authority  should  demand  to  have 
security  review  of  news  material  before  it  is  transmitted.  Sure  enough,  accord¬ 
ing  to  Bernath,  such  a  provision  was  included  in  a  set  of  guidelines  from  U.S. 
Army  headquarters  in  Europe  —  that  public  affairs  officers  must  review  news 
material  for  classified  information. 

To  the  credit  of  top  officials  in  Washington,  when  a  media  protest  was  direct¬ 
ed  to  the  DoD,  the  Pentagon  said  it  was  a  mistake  and  withdrew  it  almost  im¬ 
mediately. 

So,  relations  between  the  press  and  military  appear  to  have  gotten  off  on  the 
right  foot  for  this  exercise.  Let’s  hope  they  continue  that  way.  Bernath  cautioned 
that  somewhere  along  the  line,  some  commander  is  going  to  demand  to  see  a  re¬ 
porter’s  copy.  If  it  happens,  he  said,  reporters  should  know  the  chain  of  com¬ 
mand  in  order  to  appeal  such  a  request.  Perhaps  the  better  understanding  be¬ 
tween  press  and  DoD,  which  seems  to  be  obvious  in  Washington,  eventually  will 
filter  down  to  commanders  in  the  field. 
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No  amendment,  yet 

THE  SENATE  FAILED  narrowly  (three  votes  less  than  the  required  two- thirds 
majority)  to  approve  a  constitutional  amendment  to  outlaw  desecration  of  the 
flag.  It  was  a  slim  but  important  victory  for  those  of  us  who  agree  that  altering 
the  Bill  of  Rights,  notably  the  First  Amendment,  for  the  first  time  since  it  was 
written  and  adopted  200  years  ago,  would  be  a  dangerous  thing  to  do. 

Proponents  of  the  amendment  agree  that  the  issue  is  probably  dead  for  this 
session  of  Congress,  but  they  insist  it  will  not  go  away  and  will  be  brought  up 
again.  The  House  had  already  approved  it.  They  point  out  that  the  increasing 
number  of  votes  in  favor  in  the  Senate  —  51  votes  in  1989,  58  votes  in  1990,  and 
63  votes  this  week  —  suggests  a  victory  for  them  in  the  future. 

This  cannot  happen.  The  flag  desecration  amendment,  if  approved  in  Con¬ 
gress,  would  go  to  the  states  for  ratification  and  open  the  door  for  50  different 
state  laws  theoretically  protecting  the  flag  and  possibly  limiting  freedom  of 
speech,  press,  religion  and  assembly.  It  is  an  emotional  issue  in  many  places 
which  must  be  defused  by  applying  some  common  sense  about  the  horrors  that 
could  result  from  the  deliberations  of  50  different  state  legislatures. 
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Letters  to  the  Editor 

Let’s  stop  labeling  cases 
‘trial  of  the  century’ 


AMEN  TO  PUTTING  in  cold  storage 
the  description  “trial  of  the  century” 
when  referring  to  the  Simpson  case  or 
just  about  any  other. 

Last  May,  Simpson  attorney  Gerald 
Uelmen  addressed  the  California  Soci¬ 
ety  of  Newspaper  Editors  annual  meet¬ 
ing  and  said  his  research  revealed  32 
trials  since  1900  had  been  called  the 
trial  of  the  century.  He  went  on  to  de¬ 
scribe  the  common  elements  of  many 
of  those  trials:  1.  defense  lawyers  with 
big  egos;  2.  prosecutors  with  political 
or  judicial  ambitions;  3.  judges  who 
struggle  mightily  to  maintain  control 
of  the  proceedings;  4.  defendants  who 


50  YEARS  AGO  .  .  .  Numerous 
publishers  are  exploring  the  possi¬ 
bility  of  claiming  a  loss  of  Associat¬ 
ed  Press  membership  assets  in  their 
1945  income  tax  returns  on  the 
contention  that  the  court-directed 
changes  in  the  AP  structure  have 
destroyed  certain  values.  The 
chances  of  their  doing  so  is  a  very 
debatable  question,  according  to 
tax  experts  consulted  by  E(S?P. 

The  New  York  Daily  News 
loaned  the  New  York  Times  1,000 
tons  of  newsprint,  one  half-week’s 
supply,  when  the  Times  found  itself 
with  only  a  seven-  or  eight-day  sup¬ 
ply  on  hand.  The  News  also  loaned 
the  Washington  Star  400  tons  on 
the  same  basis,  to  be  repaid  in  Jan¬ 
uary.  The  News,  which  owns  its 
own  mill  in  Canada,  was  permitted 
under  paper  rationing  to  build  up 
its  paper  inventory  through  the 
summer  because  its  long  over-water 
shipping  route  was  not  navigable 
during  the  winter. 

From  Editor  &  Publisher 
December  15,  1945 


were  celebrities  long  before  they  be¬ 
came  high-profile  defendants;  and  5. 
victims  who  were  among  the  world’s 
most  talented,  most  wealthy,  most 
beautiful  people  .  .  .  and  sometimes  all 
three. 

Compelling  stories  don’t  need  hype. 
We  should  all  remember  that  the  next 
time  temptation  strikes. 

Bob  Rawitch 

Rawitch  is  president  of  the  California 
Society  of  Newspaper  Editors. 

Reactions  to 
branding  story 

A  FEW  REACTIONS  to  the  “View 
from  the  Top”  article  on  newspaper 
branding  (E&P,  Oct.  14): 

•  I  find  it  interesting  that  your  article 
featured  viewpoints  “from  the  top”  of 
the  Newspaper  Association  of  Ameri¬ 
ca,  three  advertising  agencies  and  one 
prominent  university.  Why  the  omis¬ 
sion  of  thoughts  on  this  subject  from  a 
top  newspaper  publisher  and/or  market¬ 
ing  director? 

•  Why  is  branding  a  job  best  left  for 
“talented  outsiders?”  I’ve  had  the  plea¬ 
sure  of  working  with  wonderful  adver¬ 
tising  agencies  over  the  years,  but  we 
should  have  the  creative  talent  and 


commitment  within  our  industry  to  ad¬ 
dress  this  basic  marketing  communica¬ 
tions  friction.  To  the  extent  that  re¬ 
sources  allow  for  outside  help,  great. 

•  Newspapers  enjoyed  top-of-mind 
awareness  long  before  fierce  competi¬ 
tion  and  changing  consumer  lifestyles 
led  to  the  advent  of  brand-marketing 
buzzwords.  Professor  Rand  says  it  best: 
“A  terrific  paper  with  a  lousy  logo  won’t 
be  hurt.”  Any  commitment  to  branding 
—  no  small  investment  —  must  be  part 
of  a  well-integrated  vision  for  great 
newspapering.  Anything  less  and  what’s 
the  use? 

Michael  Q.  Kane 

Kane  is  vice  president/market  develop' 
ment  for  Gannett  Suburban 
Newspapers,  White  Plains,  N.Y. 

Corrections 

IN  THE  NOV.  25  issue  of  Editor  & 
Publisher,  one  statement  about  the 
Press  Democrat’s  (Sonoma  County, 
Calif.)  ad  revenue  was  incorrect. 

The  article  should  stated  that  the 
newspaper’s  real  estate  classified  ad  rev¬ 
enue  has  increased  50%,  and  the  real 
estate  ad  count  has  increased  52%. 

A  NOV.  18  article  about  the  opening  of 
the  Chicago  Board  of  Trade’s  Recy- 
clables  Exchange  stated  incorrectly  that 
CBOT  operates  an  exchange  for  pork 
bellies.  In  fact,  in  the  Windy  City  pork 
bellies  are  traded  at  the  Chicago  Mer¬ 
cantile  Exchange. 

IN  THE  DEC.  2  issue  of  E&P,  the  par¬ 
ent  company  of  Sawyer  Ferguson 
Walker  Co.  was  misidentified.  The  par¬ 
ent  company  is  Berkeley  Acquisitions, 
not  Vitt  Media. 
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No  Media  Pool 
In  Bosnia 

With  much  media  there  already,  the  13 -member 
Department  of  Defense  national  media  pool,  which 
rotates  quarterly,  will  remain  on-call  in  Washington 


by  Debra  Qersh  Hernandez 

THE  MUCH-MALIGNED  media 
pools  that  were  in  place  during  the 
Persian  Gulf  war  will  not  be  used  for 
coverage  of  U.S.  troops  in  Bosnia. 

“What  we  knew  going  into  this  was, 
first  of  all,  there  would  be  plenty  of 
media  in-country,”  said  Clifford  H. 
Bernath,  principal  deputy  assistant  to 
the  Secretary  of  Defense  for  Public  Af¬ 
fairs.  “So,  at  no  time  in  the  planning 
for  this  operation  did  we  talk  about 
media  pools.  They  just  would  not  have 
been  appropriate.” 

The  13 -member  Department  of  De¬ 
fense  national  media  pool,  which  ro¬ 
tates  quarterly,  will  remain  on-call  in 
Washington,  but  it  is  unlikely  it  will  be 
activated  for  the  Bosnia  operation. 

The  earliest  public  affairs  plan¬ 
ning  for  Bosnia  began  more  than  a 
year  ago,  Bernath 
explained. 

“What  we  were 
planning  for  is, 
how  do  you  get 
the  most  access  to 
the  military  peo¬ 
ple  and  how  do 
you  get  over¬ 
whelming  num¬ 
bers  of  media  all 
the  access  that 
they  need?”  he 
said.  “You’ve  got  a 
limited  number  of 
troops,  you’ve  got 
a  very  limited  The  Department  oj 
number  of  sup-  through  DefenseLl 


and  tents.  How  do  you  get  media  the 
access  they  need  with  these  limited  re¬ 
sources? 

“So  all  of  our  planning  has  been 
around  openness,  access,  unrestricted 
coverage  and  those  principles,” 
Bernath  added. 

The  nine  principles  for  news  cover¬ 
age  of  military  operations  —  worked 
out  by  DoD  officials  and  Washington 
bureau  chiefs  following  Operation 
Desert  Storm  —  will  be  the  basis  for 
public  affairs  operations  in  Bosnia. 

The  issue  of  security  review  —  a 
source  of  great  contention  in  Desert 
Storm  —  flared  up  briefly  early  on,  but 
the  matter  quickly  was  resolved. 

Security  review 
flap  resolved 

A  set  of  guidelines  coming  from  U.S. 
Army  headquarters  in  Europe  included 


DefenseLINK 


plies,  logistics  and 
trucks  and  food 


The  Department  of  Defense  makes  information  available  on  the  world  wide  web 
through  DefenseLINK  and  on  BosniaLlNK,  which  includes  material  about  Opera¬ 
tion  Join  Endeavor. 


a  provision  for  security  review  of  news 
material  by  public  affairs  officers  (PAO), 
specifically  that  news  media  would  “Af¬ 
ford  the  unit  PAO  a  last  pass  of  material 
for  classified  information.” 

“1  immediately  protested,”  said  Asso¬ 
ciated  Press  Washington  bureau  chief 
Jonathan  Wolman.  “The  Pentagon  said 
it  was  a  mistake  and  withdrew  it  within 
24  hours.” 

Wolman  called  security  review  unac¬ 
ceptable  “for  a  peacekeeping  mission, 
and  one  that’s  not  a  secret. 

“1  do  believe  them  when  they  said 
the  security  review  was  unintended,”  he 
said,  adding  that  AP  correspondents 
would  not  have  agreed  to  that  provi¬ 
sion. 

The  mixup,  Bernath  explained, 
“Shows  me  that  you  just  have  to  keep 
communicating  and  communicating 
and  communicating. 

_ “In  this  case,  as 

soon  as  the  first 
person  above  that 
level  saw  it,  they 
knew  it  was  a  mis¬ 
take  and  it  was 
easily  corrected. 

Nobody  fought 
to  save  that,”  he 
said.  “So  that’s  the 
good  news. 

“The  bad  news  is 
that . . .  somewhere 
along  the  line, 
some  commander 
is  going  to  say,  T 
world  wide  web  want  to  see  your 
terial  about  Opera-  copy.’  That  will  just 
happen,”  Bernath 
_  said.  “Somebody, 
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very  quickly,  above  that  person  should 
be  in  place  to  say,  ‘No,  you’re  not  going 
to  see  that  copy.’  ” 

Bernath  noted  that  “it’s  important 
that  people  know  who’s  the  first  line  to 
call,  who’s  the  second  line  to  call,  who’s 
the  final  line  to  call,  and  work  it  out. 

“We  figure  that  the  more  we  can  put 
out  now,  the  more  detail  we  can  put 
out,  that  the  fewer  the  problems  [will 
be]  that  they’ll  run  into  later  on  and 
the  easier  it  will  be  to  resolve  it.” 

Instead  of  security  review,  the  mili¬ 
tary  will  employ  security  at  the  source. 

“Security  at  the  source  is  that  if  you 
don’t  want  a  reporter  to  report  on 
something,  you  don’t  show  it  to  him  or 
her,”  Bernath  explained,  adding  that 
“the  media  have  been  extremely  coop¬ 
erative  on  this.” 

Here’s  how  it  works,  Bernath  said: 
“You’re  the  reporter. 

I’m  the  commander, 
and  over  here  I  have 
a  piece  of  equipment 
that’s  sensitive.  I 
would  say  to  you,  ‘You 
can  shoot  in  this  di¬ 
rection,  but  don’t 
shoot  over  here.’  And 
normally,  we  would 
try  to  say  why. 

“I  don’t  know  of  a  case  where  a  re¬ 
porter  has  gone  ahead  and  shot  it  any¬ 
way,”  Bernath  said,  “but  that’s  security 
at  the  source. 

“If  you  don’t  tell  a  reporter,  ‘Don’t 
shoot  it,’  then  the  reporter  has  a  right  to 
shoot  it,”  he  added.  “Then  you’ve  got  a 
problem.  You  can  either  convince  the 
person  —  and,  again,  it  works,  and 
we’ve  done  all  this  —  You  say,  ‘Oh,  gee, 

I  forgot  to  tell  you,  but  that’s  classified. 
Would  you  please  not  use  that?’  And 
they  will  almost  undoubtedly  not  use 
it.” 

This  mission  differs  from  others 
since  Desert  Storm  in  another  signifi¬ 
cant  way:  it  is  a  North  Atlantic  Treaty 
Organization  (NATO)  operation  in¬ 
volving  a  host  of  other  nations. 

“You’ve  got  a  U.S.  chain  of  com¬ 
mand  and  you’ve  got  a  NATO  chain  of 
command,  so  far  as  information  is  con¬ 
cerned,”  Bernath  explained.  “We’ve 
done  a  lot  of  work  with  the  NATO 
side,  working  out  how  we’re  going  to 
work  the  media  and  how  we’re  going  to 
get  information  [to  them].” 

Bernath  said  PAOs  have  worked 
with  Army  Gen.  George  Alfred  Joul- 
wan,  “who  wears  the  U.S.  NATO  hat,” 
as  well  as  with  NATO  ministers  and 


U.S.  military  senior  public  affairs  offi¬ 
cers  “throughout  the  current  chain  of 
command. 

“Everybody  has  conceptually  signed 
up  to  this,  that  we  need  to  get  out  in¬ 
formation  quickly,  that  we  can’t  have 
this  cumbersome  release  authority,” 
Bernath  said.  “We  can’t  have  a  release 
authority  on  the  NATO  side  that  filters 
everything  through  the  political  side  of 
the  NATO  structure. 

“So  everybody  is  on  board  with  that, 
at  least  conceptually. 

“Now,  we  know  we’ll  hit  some  prob¬ 
lems,  but  we  at  least  we  have  the  lead¬ 
ers  signed  up  to  these  principals,”  he 
commented. 

In  addition,  although  there  will  be 
press  from  many  countries  covering 
this  operation,  the  U.S.  media  guide¬ 
lines  “don’t  distinguish  between  differ¬ 


ent  types  of  media.  There’s  no  prefer¬ 
ence  that  we  have  worked  into  the  sys¬ 
tem. 

“There  will  be  some  sorting  going 
on,  probably  people  who  speak  English 
will  have  a  better  chance  of  getting  to 
our  troops  than  those  who  don’t  speak 
English,  but  there’s  no  guidelines  to  say 
who  goes  first  in  an  established  peck¬ 
ing  order,”  Bernath  explained. 

The  U.S.  and  other  participating 
NATO  nations  will  have  their  own 
cells  within  the  NATO  Combined 
Press  Information  Center  (CPIC)  to 
answer  NATO-related  policy  questions 
about  their  country. 

In  addition,  there  will  be  U.S.  Joint 
Information  Bureaus  (JIB)  at  other  lo¬ 
cations,  as  well  as  smaller  JIBs  at  key 
areas  where  forces  are  to  be  located. 
There  also  will  be  public  affairs  offi¬ 
cers,  known  as  Mobile  Public  Affairs 
Detachments  (MPADS),  at  the  brigade 
level. 

By  the  time  the  deployment  in 
Bosnia  is  complete,  Bernath  said  59 
public  affairs  people,  both  enlisted  and 
officers,  are  expected  to  be  in-country 
at  the  various  U.S.  information  sites. 

An  additional  16  people  will  make 
up  the  U.S.  part  of  the  NATO  informa¬ 
tion  office. 


With  so  many  journalists  already  in 
Germany  and  Bosnia,  there  is  in¬ 
creased  pressure  on  public  affairs  offi¬ 
cers. 

“We’re  trying  the  best  we  can,”  said 
Bernath,  explaining  that  public  affairs 
people  are  being  drawn  from  existing 
units  and  reservists. 

One  issue  pending  when  Bernath 
spoke  to  E&P  at  the  Pentagon  was 
the  logistics  for  sending  reporters  with 
the  troops  as  they  travel  by  train  from 
Germany  to  Hungary,  and  then  into 
Bosnia. 

“We’re  working  on  that,”  he  said. 
“There  are  obviously  a  lot  more  media 
who  want  to  go  than  we  have  seats  for, 
but  we  want  to  make  sure  that  we 
come  up  with  a  reasonable  number. 
The  trains  haven’t  left  yet,  so  there’s 
still  a  lot  of  arguing  going  on.” 

While  the  troops 
have  not  been  given 
media  training,  per 
se,  they  have  been 
told  some  basic 
guidelines  for  deal¬ 
ing  with  the  press. 

“We  tell  them 
that  it’s  your  right  to 
talk  to  the  media,  or 
to  not  talk  to  the  media,”  Bernath  said. 
“If  you  talk  to  the  media,  you’re  free  to 
say  anything  that’s  within  your  mission 
area.  You’re  not  free  to  speculate  on 
policy,  or  to  speculate  on  things  out¬ 
side  of  your  area  of  knowledge. 

“We’ve  given  them  information,  just 
normal  information  ...  to  keep  them 
informed,”  he  added,  so  they  know 
“the  rationale  of  the  leaders,  why 
they’re  going  to  fight,  why  they’re  going 
on  a  mission.” 

Another  way  the  military  is  trying  to 
keep  people  informed  is  through  its 
new  BosniaLINK  home  page  on  the 
world  wide  web  (http://www.dtic. 
dla.mil/bosnia/).  About  a  year  ago, 
DoD  launched  the  DefenseLINK 
(CQ)  web  site  (http://www.dtic.dla. 
mil.defenselink/),  which  also  offers  ac¬ 
cess  to  BosinaLINK. 

“What  we  wanted  to  do,  was  give 
people  an  easy  way  to  access  all  the  in¬ 
formation  that  we  were  releasing,  as  we 
released  it,  on  Bosnia,”  Bernath  said. 
“What  we’ll  be  doing  is  loading  up 
everything  as  we  release  it,  and  then 
people  can  log  on  and  get  the  informa¬ 
tion.” 

In  the  36  hours  preceding  this  inter- 


By  the  time  the  deployment  in  Bosnia  is  complete, 
Bernath  said  59  public  affairs  people,  both  enlisted 
and  officers,  are  expected  to  be  in-country  at  the 
various  U.S.  information  sites. 
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First  Amendment 
Ombudsman 

Paul  McMasters  fills  the  role  of  new  Freedom  Forum  position 


by  Debra  Qersh  Hernandez 

SOME  DESCRIBE  HIM  as  a  paid 
zealot,  others  a  free-speech  maven,  but 
Paul  McMasters’  official  title  is  that  of 
First  Amendment  ombudsman. 

The  question  that  follows  is,  of 
course,  what  is  a  First  Amendment 
ombudsman? 

“I  think  I’ve  got  a  lot  of  latitude  for 
defining  the  job,  but  my  primary  duties 
will  involve  representing  the  public  in¬ 
terest  in  First  Amendment  issues  that 
arise  on  the  Hill  —  whether  in  Con¬ 
gress  or  in  the  Court  —  or  in  all  the 
other  public  forums  that  are  here  in 
[Washington],  where  very  serious  First 
Amendment  issues  arise  on  too  regular 
a  basis,”  McMasters  explained. 

As  of  Nov.  1,  McMasters  became  the 
first  First  Amendment  ombudsman  for 
the  Freedom  Forum  in  Arlington,  Va. 
His  appointment  there  followed  four 
years  of  helping  to  establish  the  Free¬ 
dom  Forum  First  Amendment  Center 
at  Vanderbilt  University.  McMasters 
also  is  the  immediate  past  president 
and  a  former  Freedom  of  Information 
chairman  for  the  Society  of  Profession¬ 
al  Journalists. 

“The  big  difference  is  in  intensity 
and  focus  —  and  in  proximity,”  he  said 
of  his  new  job.  “In  my  new  role,  I  will 
be  able  to  react  more  quickly  and  be 
more  focused  on  issues  and  do  more 
research  and  writing  and  speaking  on 
the  issues.”  There  is  no  lobbying  in¬ 
cluded  in  his  job  description. 

McMasters’  role  will  be  “informa¬ 
tional  and  educational  and  to  raise  the 
profile  of  issues”  through  contacting 
members  of  Congress,  the  media,  ad¬ 
vocacy  groups,  and  the  public  “about 
what  is  going  on  and  what  the  ramifi¬ 
cations  are  of  these  various  attempts  to 
change  free-speech  or  free-press  free¬ 
doms.” 

With  the  whole  First  Amendment 
—  religion,  speech,  press,  petition  and 
assembly  —  under  his  province,  he 


“I  am  heartened  to  see  that  the  First 
Amendment’s  working.  I  just  wish  the 
people  who  are  attacking  it  would  see 
that  it’s  working.  They  come  in  under 
the  protection  of  the  First  Amendment 
to  attack  the  First  Amendment  rights  of 
somebody  else,  and  they  never  really  are 
quite  cognizant  of  the  irony  of  that.” 

—  Paul  McMasters,  Freedom  Forum’s 
new  First  Amendment  ombudsman 


may  find  it  difficult  to  keep  up  with 
everything  going  on  around  Washing¬ 
ton,  but  McMasters  said  he  has  a 
“wonderful  network”  for  information. 

“My  job  is  just  trying  to  prioritize 
and  then  finding  the  most  appropriate 
way  to  respond,”  he  said.  “Is  it  an  arti¬ 
cle  in  an  academic  journal?  Is  it  an  op¬ 
ed  page  piece?  Is  it  a  speech  some¬ 
where?  Is  it  a  telephone  call?  Is  it 
something  to  just  file  away  and  wait 
‘till  it  grows?’  ” 

One  given  is  that  hard  work  is  some¬ 
thing  McMasters  can  count  on  with 
this  job. 

“On  some  mornings,  when  I  come 


in,  I  feel  almost  overwhelmed  ...  by 
the  work  to  be  done  .  .  .  and  disap¬ 
pointed  and  disillusioned  by  the  igno¬ 
rance  being  shown  as  to  what  the  First 
Amendment  rights  mean  to  us,”  he 
said. 

“But  at  the  same  time,  I  am  heart¬ 
ened  to  see  that  the  First  Amend¬ 
ment’s  working.  I  just  wish  the  people 
who  are  attacking  it  would  see  that  it’s 
working. 

“They  come  in  under  the  protection 
of  the  First  Amendment  to  attack  the 
First  Amendment  rights  of  somebody 
else,  and  they  never  really  are  quite 
cognizant  of  the  irony  of  that,”  he 
pointed  out. 

In  addition  to  working  his  sources 
and  networking,  McMasters  plans  to 
have  at  least  one  program  a  month  at 
the  Freedom  Forum  to  discuss  matters 
in  a  round-table  or  panel  format. 

One  issue  he  cared  about  deeply, 
calling  it  “one  of  the  most  serious  First 
Amendment  issues  that  has  arisen  in 
the  last  two  centuries,”  was  the  recent 
attempt  to  amend  the  Constitution  to 
make  desecration  of  the  American  flag 
a  crime. 

Although  the  measure  passed  in  the 
House,  it  was  three  votes  shy  of  the 
two-thirds  majority  needed  in  the  Sen¬ 
ate. 

Proponents  have  vowed  to  continue 
pressing  the  issue. 

One  reason  McMasters  took  on  the 
flag  amendment  is  that  it  had  no  built- 
in  constituency  of  its  own. 

“I  won’t  be  able  to  do  every  single 
thing  I  want  to  do.  I  will  have  to  prior¬ 
itize,”  he  said. 

“If  there  is  a  First  Amendment  issue 
out  there  that  is  very  popular  and  very 
crucial,  but  it’s  got  a  coalition  of  orga¬ 
nizations  fighting  for  it,  I  feel  that  frees 
me  up  to  focus  on  what  I  call  the  First 
Amendment  orphans,”  McMasters 
said. 

“Many  First  Amendment  issues  that 
arise  have  their  own  constituency  be- 
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cause  they  impact  on  somebody’s  fi¬ 
nancial  bottom  line,”  he  explained,  cit¬ 
ing  as  an  example  the  proposed  Exon 
amendment  to  the  telecommunica¬ 
tions  bill  that  would  regulate  online 
pornography. 

“There  is  a  whole  constituency  of 
business  interests  out  there,  who  have 
a  vested  interest  in  making  sure  that 
their  ideas  and  their  views  are  repre¬ 
sented  as  the  legislation  makes  its  way 
through  the  congressional  process,” 
McMasters  said. 

“The  flag-desecration  amendment 
doesn’t  have  a  built-in  constituency  for 
the  First  Amendment  just  representing 
the  public  First  Amendment  interest. 
There’s  no  money  to  be  made  in  mak¬ 
ing  the  argument,  so  there  is  a  role  for 
somebody  like  me  to  play,”  he  contin¬ 
ued. 

McMasters  also  said  he  is  amazed  “at 
how  many  efforts  to  censor  and  to  re¬ 
strict  First  Amendment  freedoms  are 
done  in  the  name  of  the  children,” 
pointing  to  efforts  to  restrict  violence 


and  sex  on  television,  to  control  adver¬ 
tising  for  alcohol  and  tobacco,  and  to 
determine  the  content  of  children’s 
programming. 

“Nobody  loves  kids  more  than  1  do, 
and  nobody  wants  to  protect  them 
more  than  I  do,”  McMasters  said.  “But 
I  think  that  we  will  come  to  a  terrible 
pass  in  this  country  if  we  make  a  pub¬ 
lic  policy  decision  to  limit  the  viewing, 
listening  and  reading  habits  of  the 
American  population  to  what  is  ac¬ 
ceptable  for  a  six-year-old  or  a  so¬ 
ciopath.” 

One  question  that  is  not  considered 
by  people  pushing  these  restrictive  ac¬ 
tions,  however,  is  who  is  going  to  make 
the  decisions  about  what  will  be  cen¬ 
sored  or  restricted? 

“Nobody  ever  contemplates  that, 
because  when  they  ask  themselves  that 
question,  suddenly  their  fervor  for 
changing  things  and  restricting  things 
cools,”  McMasters  said.  “Because  no¬ 
body  in  their  right  mind  would  really 
want  to  put  a  giant  remote  control  for 


their  television  in  the  hands  of  un¬ 
elected  bureaucrats  inside  the  Beltway.” 

Further,  McMasters  is  particularly 
bothered  by  the  fact  that  “attacks  on 
the  First  Amendment  have  never  been 
so  effective  and  never  been  so  many,” 
and  that  they  are  coming  from  the  po¬ 
litical  left,  the  right  and  even  the  mid¬ 
dle. 

“The  upshot  of  that  is,  if  everybody 
is  given  the  right  to  lop  off  the  particu¬ 
lar  branch  of  the  First  Amendment 
tree  that  they  consider  offensive,  by 
the  time  all  of  these  different  groups 
coming  at  it  from  different  angles  are 
through,  all  that  we’ve  got  left  is  an 
ugly  little  stump  and  no  one  to  nurture 
it.” 

Although  he  used  to  believe  these 
attacks  were  cyclical  and  that  the  pen¬ 
dulum  would  swing  back  some  day, 
McMasters  said  he  has  found  “no 
precedent  in  history  for  the  assaults  on 
First  Amendment  freedoms  and  the 
rising  body  of  scholarship  in  some  of 
our  most  prestigious  institutions  of 


higher  learning,  that  says  the  First 
Amendment  is  the  problem,  not  the 
solution.” 

McMasters  said  that,  “From  speech 
codes  to  a  much  more  invidious  sort  of 
temperament  on  campus  today,  you’ve 
got  high  pressure  on  all  individuals  to 
be  not  nearly  as  heterogeneous  in  their 
thinking  as  one  would  think  would  be 
prevalent  on  a  college  campus.  You’ve 
got  people  saying,  ‘If  you  don’t  do  this, 
you  will  be  punished.’  It  is  criminaliz¬ 
ing  ideas  and  images,  as  well  as  words 
and  actions,  and  I  just  think  that’s  in¬ 
imical  in  a  democracy.” 

McMasters  also  said  he  is  disap¬ 
pointed  when  the  “professional  press 
fails  to  come  to  the  aid  of,  or  even  to 
understand  in  some  cases,  the  First 
Amendment  battles  that  student  jour¬ 
nalists  are  fighting.” 

“I  just  wish  the  professional  press 
would  spend  more  time  covering  those 
issues  and  getting  involved  in  those  is¬ 
sues,  because  even  though  many  of 
those  students  won’t  ever  become  jour¬ 


nalists  themselves,  they  certainly  are 
potential  readers  and  audience.  They 
need  to  understand  what  a  free  press  is 
all  about,”  he  said. 

In  fact,  one  of  his  great  frustrations 
comes  from  his  colleagues  in  the  press, 
who  say  they  “have  to  stay  above  the 
fray”  in  fighting  First  Amendment  is¬ 
sues  in  general. 

“There  is  no  other  natural  con¬ 
stituency  for  the  First  Amendment 
other  than  the  press,”  McMasters  said, 
stressing  that  he  is  “not  asking,  or  even 
suggesting,  that  a  reporter  on  the  job 
compromise  herself.” 

“But  I  don’t  think  that  a  publisher  or 
an  editor,  who  devotes  time  and  re¬ 
sources  to  First  Amendment  issues,  is 
compromising  anyone,  least  of  all 
themselves,”  he  said,  explaining  that 
the  First  Amendment  belongs  to  the 
public,  not  the  press. 

McMasters  also  pointed  out  that 
“support  for,  and  appreciation  for,  and 
knowledge  of  the  First  Amendment  by 
members  of  the  press  is  no  better  than 
that  of  the  average  public  —  a  fact  that 
just  astounds  me  when  1  see  it  in  sur¬ 
veys.” 

“In  fact,”  he  added,  “there  is  as 
much  hostility  toward,  ignorance  of,  or 
apathy  toward  the  First  Amendment 
among  the  press  as  there  is  in  the  gen¬ 
eral  population.” 

While  there  is  an  element  of  taking 
the  First  Amendment  for  granted  in 
that  attitude,  McMasters  chalked  it  up 
mainly  to  a  lack  of  knowledge. 

“There  is  such  a  focus  on  the  day-to- 
day  job  that  they  never  look  up  to  see 
the  big  picture,  either  for  their  own 
profession  or  for  the  First  Amendment 
that  gives  them  the  franchise,  as  well 
as  protects  the  rights  of  the  people,”  he 
said.  “So,  it’s  mainly  a  matter  of  educa¬ 
tion  that  needs  to  be  done. 

“The  other  thing,  that  1  shouldn’t  be 
too  surprised  about,  is  that  journalists 
are  people.  They’re  just  as  religious, 
just  as  partisan,  just  as  lacking  in  some 
areas  of  their  education  as  anybody, 
and  we  shouldn’t  be  surprised  at  that. 
But  we  should  work  hard  to  make 
them  more  aware  of  the  public’s  First 
Amendment  rights,”  McMasters  com¬ 
mented. 

He  conceded,  however,  that  it  can 
be  difficult  defending  speech  that  may 
not  he  very  pleasant. 

“I  tell  you,  1  wouldn’t  have  any  other 
job  in  the  world.  I  think  what  I’m  do¬ 
ing  is  very  important  and  I’m  very  hap¬ 
py  to  be  doing  it  and  feel  fortunate  to 
get  paid  for  doing  this.”  BEdfP 


McMasters  also  said  he  is  disappointed  when 
the  “professional  press  fails  to  come  to  the 
aid  of,  or  even  to  understand  in  some  cases, 
the  First  Amendment  battles  that  student 
journalists  are  fighting.” 
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New  Fol  A 
Exemption  Proposed 

Government  dispute  resolution  documents  would  be  confidential; 
Senate  bill  mirrors  Administrative  Conference  recommendations 


by  Debra  Qersh  Hernandez 

A  BILL  CURRENTLY  making  its  way 
through  the  Senate  would  add  a  new 
class  of  documents  to  be  excluded  from 
disclosure  under  the  Freedom  of  Infor¬ 
mation  Act. 

The  bill  to  permanently  reauthorize 
the  Administrative  Dispute  Resolution 
Act  (ADRA)  includes  an  amendment 
to  make  documents  created  specifical¬ 
ly  for  an  alternative  dispute  resolution 
(ADR)  proceeding  exempt  from  FolA 
when  the  government  is  involved. 

The  amendment  mirrors  a  recom¬ 
mendation  last  summer  from  the  Ad¬ 
ministrative  Conference  of  the  United 
States,  which  has  since  lost  its  funding 
and  was  disbanded  Oct.  31. 

Jane  E.  Kirtley,  executive  director  of 
the  Reporters  Committee  for  Freedom 
of  the  Press,  was  given  the  opportunity 
to  address  the  conference,  where  she 
argued  that  current  FoIA  exemptions 
were  sufficient  to  protect  ADR  partici¬ 
pants. 

ACUS  conferees,  however,  decided 
that  additional  exemptions  were  nec¬ 
essary,  but  the  final  recommendation 
was  much  more  narrowly  drawn  than 
the  original  proposal,  scoring  at  least  a 
partial  victory  for  its  opponents. 

The  pending  Senate  bill  (S.  1224) 
would  permanently  reauthorize  the 
ADRA,  which  was  designed  to  give 
government  agencies  a  means  of  set¬ 
tling  disputes  with  contractors  outside 
of  a  courtroom. 

“The  act  authorizes  agencies  to  ap¬ 
ply  ADR  to  almost  any  type  of  claim 
involving  the  government,  requires  the 
appointment  of  ADR  specialists  in 
each  agency,  establishes  procedures  for 
hiring  neutral  third  parties  to  help  re¬ 
solve  disputes,  and  provides  confiden¬ 
tiality  protection  to  parties  participat¬ 
ing  in  ADR,”  explained  Sen.  William 
S.  Cohen  (R-Maine),  chairman  of  the 
Government  Affairs  Committee’s  Sub- 


“Ifmost  of  the  people  they  asked  to  tes¬ 
tify  concede  there  is  no  justification  for 
turning  the  ADRA  into  a  wholesale  ex¬ 
emption  for  any  agency  document,  that 
is  an  important  battle  we  won." 

—  Jane  Kirtley,  executive  director,  Re¬ 
porters  Committee  for  Freedom 
of  the  Press 


committee  on  Oversight  of  Govern¬ 
ment  Management  and  the  District  of 
Columbia. 

At  the  subcommittee’s  hearing  on 
the  bill,  Cohen  noted  that  some  two 
dozen  federal  agencies  are  using  ADR 
to  resolve  contracting  disputes. 

Sen.  Carl  Levin  (D-Mich.)  —  who 
cosponsored  both  the  original  and  the 
current  ADRA  with  Sen.  Charles  E. 
Grassley  (R-Iowa)  —  called  the  act  a 
“success  story”  and  commented  that  in 
the  five  years  since  the  act  was  first 
passed,  it  “has  already  produced  sav¬ 
ings  in  time  and  money.” 

Of  the  seven  witnesses  called  to  tes¬ 
tify  about  the  ADRA  reauthorization 


bill,  not  one  was  opposed  to  expanding 
the  FolA  exemptions. 

“The  confidentiality  provisions  of  S. 
1224  are  its  most  important,”  com¬ 
mented  Steven  Kelman,  administrator 
of  the  Office  of  Management  and  Bud¬ 
get’s  Office  of  Federal  Procurement 
Policy,  in  his  prepared  testimony. 

Kelman  pointed  out  that  in  order  to 
establish  and  keep  the  “fairness  and  ef¬ 
ficacy”  of  ADR  that  is  necessary  for  its 
increased  use,  “ADR  techniques  must 
permit  parties  openly  to  discuss  their 
positions,  interests  and  possible  op¬ 
tions  for  settlement  —  without  fear 
that  such  openness  will  be  used  against 
them  in  court,  administrative  tribunal, 
or  in  the  commercial  marketplace.” 

Further,  he  continued,  “Confiden¬ 
tiality  can  be  key  to  the  willingness  of 
parties  to  participate  meaningfully  in 
an  informal  setting.” 

Kelman  also  noted  that  the  FolA 
amendment  “would  retain  appropriate 
exceptions  that  limit  the  parties’  at¬ 
tempts  to  shield  information  from  the 
public.” 

For  example,  he  stated,  information 
would  not  be  protected  if  it  were  re¬ 
leased  previously,  or  if  the  court  deter¬ 
mined  its  release  was  necessary  “to  pre¬ 
vent  a  manifest  injustice,  help  estab¬ 
lish  a  violation  of  law,  or  prevent 
significant  harm  to  the  public  health  or 
safety.” 

While  affirming  the  Department  of 
justice’s  commitment  to  openness  and 
FolA  reform,  Peter  R.  Steenland  Jr., 
senior  counsel  in  the  DoJ  Office  of  Al¬ 
ternative  Dispute  Resolution,  also  sup¬ 
ported  the  amendment. 

“Of  course,  the  department  still  be¬ 
lieves  that  all  exemptions  from  disclo¬ 
sure  under  the  Freedom  of  Information 
Act  should  be  construed  narrowly,” 
Steenland  noted. 

The  Federal  Mediation  and  Concil- 
(See  FolA  on  page  34) 
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was  told  by  the  absentee  owner,  “The 
first  thing  I  want  you  to  do  is  pull  the 
plug  on  the  Associated  Press  machine. 
That’s  all  they’re  filling  the  paper  with 
—  wire  copy.  Get  some  local  stories  in 
there.”  Moore  did. 

In  1988,  he  was  offered  the  deal  in 
Brewton.  “I  took  it  because  I  wanted  to 
learn  about  the  business  side  of  newspa- 
pering.”  He  got  that,  along  with  the  two 
nightmares. 

Reed’s  offer,  said  Moore,  came  with 
perfect  timing. 


David  Moore 
Arab  Tribune 
Arab,  Alabama 


by  Tom  Riordan 


DAVID  MOORE  VIVIDLY  recalls  the 
“two  ugly  dreams”  that  kept  returning. 

“In  one,  there  would  be  a  hole  on 
Page  One  and  I  couldn’t  seem  to  come 
up  with  a  story.  In  the  other.  I’d  be 
yelling,  ‘Stop  the  presses,’  because  my 
foot  was  caught  in  a  roll  of  newsprint 
dragging  me  in.” 

At  the  time,  he  was  laboring  70-  to 
80'hour  weeks  as  the  hired  publisher 
and  editor  of  an  Alabama  twice-week¬ 
ly,  the  Brewton  Standard. 

Besides  being  constantly  exhausted, 
Moore  left  for  work  so  early  and  got 
home  so  late  that  when  he  had  time  to 
play  with  his  new  son  Hunter,  the 
child  always  was  asleep. 

That’s  when  Moore  got  a  phone  call 
from  Ed  Reed,  publisher  in  Arab  (pro¬ 
nounced  “Ay-rab”),  a  northeastern  Al¬ 
abama  town  of  7,000.  Credit  that  con¬ 
tact  to  Bill  Keller,  executive  director  of 
the  Alabama  Press  Association.  Reed 
had  told  Keller  he  was  looking  for  a 
take-charge  kind  of  editor  to  run  the 
news  side  of  his  growing  operation. 
Keller  suggested  Moore. 

On  Oct.  10,  1990,  his  39th  birthday, 
Moore  became  editor  of  the  Arab  Tri¬ 
bune. 


Modest  beginning 

The  Arab  Tribune  was  founded  in 
1958  by  Ralph  W.  Reed,  an  uncle  of  Ed 
Reed. 

Two  months  later,  Ralph  was  killed 
in  a  highway  accident. 

Ed’s  dad,  Ewell  H.  Reed,  and  brother 
of  Ralph,  resigned  from  his  Washing¬ 
ton,  D.C.,  job  as  an  FBI  agent,  moved 
his  family  to  Arab  and  took  over  the 
tiny  weekly  and  its  job-printing  shop. 

Ed,  from  age  11  to  17,  did  odd  jobs  in 
the  print  shop  during  vacations  and  af¬ 
ter  school.  But  sports,  not  weekly  news- 
papering,  was  Ed’s  greatest  love.  Foot¬ 
ball  and  golf  ranked  the  highest. 

He  entered  Auburn  University  in 
1965,  eager  to  be  a  lineman  for  the 
Tigers. 

“But  I  quickly  discovered  a  205- 
pound  guard  just  wasn’t  big  enough,”  he 
said. 

Ed  transferred  to  Texas  A&M  on  a 
golf  scholarship  and  played  so  well  he 
was  touted  for  the  PGA  tour. 

He  came  home  in  1968  to  marry  his 
Arab  High  School  sweetheart,  Cather¬ 
ine  Ellis,  and  took  a  brief  flier  at  invest¬ 
ment  banking.  Reed  said,  “That  fizzled, 
so  I  returned  to  Auburn  for  a  general 
degree  in  business  and  went  to  work  for 
Dad.” 

After  a  year,  Reed  asked  his  father  if 
he  could  take  over  as  editor  and  pub¬ 
lisher.  “Let  me  sink  or  swim,”  he  added. 
His  dad  agreed. 

And  Ed  managed  to  stay  atop  the 
waves. 

“Originally,  I  wasn’t  sure  about  the 
newspaper  business.  But  I  have  grown 
to  really  love  it  and  I  can’t  imagine  do¬ 
ing  anything  else.” 

Ed,  in  1975,  constructed  the  Tribune’s 
present  8,000-square-foot  Butler  build¬ 
ing,  one  mile  west  of  town,  along 
Brindlee  Mountain  Parkway’s  growing 
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“Originally,  I  wasn’t  sure  about  the 
newspaper  business.  But  I  have  groum 
to  really  love  it  and  I  can’t  imagine  do¬ 
ing  anything  else." 

—  David  Moore 


find  a  story. 

He  wandered  into  city  hall  and  asked 
a  clerk  if  there  was  anything  new.  “Oh, 
yes,  we  now  have  a  document  drop-box 
in  the  front  door,”  the  clerk  told  him. 
Moore  laughs  when  he  recounts  what 
followed.  After  thoroughly  examining 
the  addition,  he  hurried  back  to  the  of¬ 
fice. 

“It  took  me  an  hour  to  write  three 
paragraphs.  I  kept  rearranging  the 
words  and  sentences.  I  thought,  boy, 
this  is  hard.” 

From  1977  to  1984  —  minus  a  five 
and  one-half  month  leave  to  hike  the 
2,138-mile  Appalachian  Trail  —  Moore 
labored  through  the  ranks  at  the  Re¬ 
porter.  He  became  a  polished  writer  and 
photographer,  and  in  1983,  was  named 
managing  editor. 

A  year  later,  Moore  moved  into  the 
daily  field  as  editor  of  Alabama’s  7,000- 
circulation  Andalusia  Star  News.  He 


Unusual  career  path 

Raised  in  Birmingham,  Moore  grad¬ 
uated  in  1974  with  a  degree  in  psychol¬ 
ogy  from  the  University  of  Alabama. 

“I  got  a  job  as  a  bartender,”  he  said. 
“That  was  the  closest  I  ever  came  to 
practicing  psychology.  After  three  years, 
I  knew  I  was  having  fun,  but  getting 
nowhere.” 

Moore  learned  that  the  Shelby  Coun¬ 
ty  (Ala.)  Reporter,  a  10,000-circulation 
weekly,  needed  a  reporter.  He  applied 
for  the  $135-a-week  job,  was  handed  a 
notebook  and  35mm  Minolta,  and  told 
by  publisher  Marcia  Sears  to  go  out  and 


Riordan  is  a  free-lance  writer. 
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commercial  area. 

Reed  spun  off  the  job-printing  busi¬ 
ness  and  purchased  a  four-unit  Goss 
Community  offset  web  press.  He  in¬ 
stalled  an  array  of  electronic  equipment 
for  his  news  and  advertising  personnel. 

Gross  sales  gradually  climbed  to  $1 
million. 

Moore’s  arrival  five  years  ago  helped 
push  reporting,  writing,  photography 
and  typography  to  new  heights.  Paid 
circulation  increased  from  5,171  to  7,800 
in  1995. 

A  neighboring  editor  and  publisher, 
Sam  Harvey  of  the  Guntersville  Adver¬ 
tiser-Gleam,  said,  “David  Moore  goes  at 
things  with  a  lot  of  enthusiasm  and  this 
is  reflected  in  the  product.  He’s  an  ex¬ 
cellent  writer  and  photographer.  The 
Tribune  has  certainly  improved  in  ap¬ 
pearance  and  organization  since  David’s 
arrival.” 

Tribune  readers,  like  78-year-old 
Gladys  Williams,  agree;  “1  like  the  pa¬ 
per  because  it’s  home  to  me.  That’s 
where  1  live.  My  husband  and  1  can 
hardly  wait  ’til  the  mail  runs  Wednes¬ 
days  (delivery  day  for  the  Tribune).  One 
of  us  takes  one  part  and  one  takes  the 
other.  Then  we  trade.  1  especially  like 
the  lady  who  writes  from  Lacey’s 
Spring,  Dot  Eslick.” 

Arab  mayor  Johnny  Hart  pointed 
out,  “1  don’t  always  agree  with  David, 
but  we’ve  got  an  excellent  newspaper 
here.  It  covers  stories  fairly,  gives  both 
sides.  They’re  doing  a  good  job  of  re¬ 
porting.” 

Judges  of  the  Alabama  Press  Associ¬ 
ation  Better  Newspaper  Contests,  in 
the  past  five  years,  have  awarded  Gen¬ 
eral  Excellence  Sweepstakes  rankings  to 
the  Tribune:  a  third  place,  two  seconds 
and  two  firsts. 

Disaster  strikes 

At  4:59  a.m.,  on  Thursday,  Feb.  16, 
1995,  a  tornado  spun  through  Marshall 
County.  It  crossed  South  Brindlee 
Mountain  Parkway  from  the  southwest 
and  crashed  head-on  into  the  Tribune 
building. 

When  Reed  and  Moore  arrived  be¬ 
fore  dawn  to  view  the  damage  by  auto- 


AT  milertone 

ET  finds  60 10  te  ■enonbl*  binMi)' 


‘‘My  philosophy  is  that  we  work  hard  and  have 
fun  doing  it.  1  firmly  believe  that  by  some 
process  of  osmosis,  the  ‘Fun  Factor*  goes  into 
the  ink  and  paper,  and  comes  up  through  the 
fingertips  of  the  guy  reading  it.** 


Heat'busters 

root  imndn  cool  ptac  fcr  big  spMi 


wreck 
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The  Arab  Tribune 

‘The  of  Community  Pmgress' 


Who  comforted  her  son?  |  Rescuers 


mobile  headlights,  they  were  jolted. 

The  Tribune’s  front  was  torn  apart. 
Much  of  the  mangled  roof  rested  atop 
overturned  desks,  crushed  terminals, 
scanners  and  typesetting  equipment. 

Moore  trudged  around  to  the  back, 
his  way  illuminated  by  the  lone  beam  of 
a  flashlight  he  carried. 

“A  backdoor  into  the  pressroom  was 
sprung  from  its  steel  frame,  cocked  and 
twisted  half  open.  My  flashlight  showed 
the  press  and  newsprint  to  be  more  or 
less  all  right.  At  any  rate,  there  was  no 
mobile  home  wrapped  around  the  press. 

“Overall,  the  rear  part  of  our  building 
had  withstood  the  storm  fairly  well.” 

This  was  the  first  bright  spot  of  that 
dismal  morning. 

Every  member  of  the  staff  pitched  in. 
Reporters  moved  through  the  country¬ 
side  to  collect  stories  of  heroism  and 
broken  lives.  They  shot  countless  pic¬ 
tures  of  the  devastation. 

The  manager  of  the  Brindlee  Tele¬ 
phone  Co.  offered  an  empty  room  in 


his  building  as  a  temporary  Tribune  of¬ 
fice.  Reed  contacted  computer  dealer 
Ray  Davis  &  Co.  for  loaner  terminals. 

Pressroom  personnel  had  to  do  a  lot 
of  cleanup  and  repair  work  in  their 
quarters,  but  within  four  days  had  the 
Goss  Community  ready  to  print. 

The  following  week’s  issue  rolled  off 
the  press  with  headlines  that  screamed: 
“Tornado  toll:  6  dead;  89  hurt;  Damage 
hits  $3.6  million.” 

Tragic  and  heartwarming  reports 
jammed  Section  As  12  pages. 

Edmund  Arnold,  typography  expert 
for  Publishers’  Auxiliary,  after  writing 
about  the  impact  of  the  Tribune,  added, 
“Memo  to  the  Pulitzer  Prize  committee: 
Be  sure  to  look  at  the  Arab  Tribune  for 
Feb.  22,  1995;  you’ve  got  a  winner  here.” 

Moore’s  column  for  that  tornado  is¬ 
sue  was  written  on  a  battery-driven  lap¬ 
top  a  few  hours  after  the  twister  hit. 

While  the  editor  wrote  and  directed 
his  staff,  the  publisher  lined  up  con¬ 
tractors  to  rebuild  the  front  of  the 
structure. 

It  took  almost  six  months  to  com¬ 
plete  that  work.  For  new  editorial,  ad¬ 
vertising  and  production  electronic 
gear,  Reed  purchased  eight  Power  Mac¬ 
intosh  terminals,  a  Hewlett  Packard 
Scan  Jet  and  a  Polaroid  Sprint  negative 
scanner  —  equipment  most  weeklies 
would  kill  for. 


(See  Weekly  on  page  45) 
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Star-Ledger  booted 
from  press  office 
in  city  hall 

Editors  of  the  New  Jersey  daily  say 
the  sudden  eviction  is  payback  for 
paper*s  coverage  of  federal  investigation 

by  Dorothy  Qiobbe 

THE  NEWARK  STAR-Ledger  was  kicked  out  of  the  city 
hall  pressroom  recently  in  what  editors  say  is  a  retaliatory 
move  by  the  city  for  tough  editorial  coverage. 

Just  I'/z  hours  after  the  newspaper  informed  the  mayor’s 
office  it  planned  to  go  to  court  to  obtain  documents 
through  a  Freedom  of  Information  request,  an  eviction  no¬ 
tice  was  pushed  through  the  mail  slot  of  the  pressroom  door 
at  city  hall. 

The  notice  gave  reporters  48  hours  to  pack  their  bags  and 
vacate  the  premises. 

After  the  notice  was  served,  the  paper’s  editors  linked  the 
eviction  to  the  tough  stance  taken  to  obtain  the  documents. 
City  officials  denied  a  connection. 

Was  the  Star-Ledger  booted  because  of  the  Fol  request? 

“Absolutely  not,”  said  Pamela  Goldstein,  press  secretary 
for  Mayor  Sharpe  James. 

Was  the  timing  of  the  eviction  just  a  coincidence? 

“Absolutely  not,”  said  Glenn  Proctor,  editor  for  the  Star- 
Ledger. 

Administration  officials  maintained  they  need  the  press¬ 
room  space  for  city  employees.  City  Administrator  Glenn 
Grant  told  the  Star-Ledger  that  the  eviction  “just  happened 
to  get  delivered”  on  the  same  day  as  the  newspaper’s  lawyers 
prepared  to  go  to  court. 

“1  take  great  umbrage  of  the  Star-Ledger’s  implication,” 
Grant  told  the  newspaper.  “We  have  been  more  than  ac¬ 
commodating  of  the  Star-Ledger." 

But  Proctor  said,  “We  feel  it’s  an  interesting  coincidence 
that  at  the  same  time  we  were  pushing  hard  for  these  docu¬ 
ments  we  get  an  eviction  notice.” 

The  documents  in  the  Fol  request  relate  to  a  federal  in¬ 
vestigation  of  the  mayor’s  administration. 

Two  reporters  for  the  Star-Ledger  worked  out  of  the  press¬ 
room. 

For  many  years,  the  space  served  reporters  from  various 
press  organizations,  but  as  other  media  dropped  out  of  the 
market,  it  became  the  sole  domain  of  the  Star-Ledger.  The 
pressroom  has  been  a  fixture  at  Newark  City  Hall  since  the 
early  part  of  this  century. 

The  city  paid  the  phone  bills  for  the  pressroom  and  the 
Star-Ledger  didn’t  pay  rent  on  the  space. 

City  hall  bureau  chief  George  Jordan  said  that  the  news¬ 
paper  and  the  city  recently  had  discussed  adding  more 
phone  lines  and  doing  minor  renovations,  for  which  the 
Star-Ledger  would  pay. 

“They  had  no  intent  to  put  us  out  of  the  building,”  Jordan 
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said.  “We  were  in  shock.” 

Mayor  James’  administration  is  under  federal  investiga¬ 
tion  for  possible  misuse  of  campaign  funds. 

The  Star-Ledger  has  reported  extensively  on  the  investi¬ 
gations.  In  recent  speeches.  Mayor  James  has  criticized  the 
coverage  of  his  administration  in  “the  media.” 

Lawyers  for  the  Star-Ledger  were  exploring  legal  respons¬ 
es  to  the  eviction. 

Meanwhile,  the  newspaper  has  rented  space  across  the 
street  from  city  hall  for  its  new  press  office. 

“We  plan  on  carrying  on  our  same  level  of  aggressive¬ 
ness,”  Proctor  said. 

“We  may  be  physically  out  of  the  building  but  in  our  cov¬ 
erage,  we  are  still  going  to  be  there.” 
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Kelly  Smith  Tuntiey 


Bennie  Ivory 


K*lly  Smith  Tunney,  55,  a  former  Antonio.  newly-created  position  of  database 

bureau  and  senior  executive  with  the  Gary  Andersen,  a  free-lance  marketing  division  sales  manager. 
Associated  Press,  has  been  named  as-  writer  based  in  Washington,  was  ap-  Tina  Corey  SI.  Clair,  territory 
sistant  to  the  president.  pointed  copy  desk  editor.  sales  manager,  was  named  to  the  new- 

Ken  Delanian,  courts  reporter  at  ly-created  position  of  real  estate  divi- 
the  Fort  Worth  Star^Telegram,  was  sion  sales  manager, 
named  education  reporter.  William  C.  "Bill"  Rice,  classi- 

Daniel  Vargas,  previously  with  fied  advertising  manager  at  the  Hen- 
the  Austin  American-Statesman,  be-  derson,  Ky.,  Gleaner,  was  appointed 
comes  a  reporter  at  the  Express-News,  automotive  division  sales  manager  in 

Evansville. 

Robert  Christoff,  regional  human 
resources  manager  at  Coca-Cola,  has 
been  appointed  human  resources  man- 
Kathy  Foley,  deputy  director  of  in-  ager  at  the  Akron  (Ohio)  Beacon  Jour- 
formation  services  at  the  Washington  rial. 

Post,  has  been  named  editor  of  infor¬ 
mation  services  at  the  San  Antonio  Ex-  Kathleen  G.  McGuinness,  47,  a 
Press-News.  partner  at  O’Melveny  &.  Myers,  has 

Linda  Vaughan,  formerly  of  the  been  named  vice  president  and  gener- 
Dallas  Morning  News,  was  appointed  al  counsel  at  Times  Mirror,  Los  Ange- 
editor  of  Sunday  Insight  and  commen-  les. 
tary  pages. 

Allen  Cone,  formerly  in  the  sports  Ron  Obermeier,  advertising  sales 
department  at  the  Houston  Post,  was  manager  at  the  Evansville  Courier  Co. 
named  sports  copy  desk  editor  in  San  in  Indiana,  has  been  promoted  to  the 


Bennie  Ivory,  executive  editor  of 
Florida  Today,  Melbourne,  Fla.,  has 
been  named  executive  editor  at  the 
Wilmington,  Del.,  News  Journal. 

Ivory  was  Gannett  Co.  Inc.’s  1994 
Editor  of  the  Year. 

Both  newspapers  are  owned  by  Gan¬ 
nett  Co. 


Judy  Hines,  who  has  worked  for  the 
Freedom  Forum,  Arlington,  Va.,  as 
program  officer  in  journalism  educa¬ 
tion,  has  been  appointed  education 
manager  of  the  Freedom  Forum  New- 
seum. 

Cara  Sutherland,  former  curator 
for  the  Museum  of  Our  National  Her¬ 
itage,  Lexington,  Mass.,  was  named  cu¬ 
rator  of  the  Newseum. 


Stephen  Jukes,  41,  news  editor  for 
Reuters  Middle  East  and  Africa,  has 
been  named  editor  of  Reuters  America 
and  executive  vice  president  of  all 
Reuters  America  Holdings. 


the  most  exi>erieiiced 
executive  recruitii^  Hrm  in 
the  newspaper  industry 

Specialists  in  newspap>ers  and  broadcasting  for  two  decades. 
For  a  confidential  discussion,  call  708-991-6900. 


Terry  L.  Hall,  38,  publisher  of  the 
Lynchburg,  Va.,  News  &  Advance,  has 
assumed  the  additional  title  of  presi¬ 
dent  of  Virginia  Newspapers  Inc.,  a 
wholly  owned  subsidiary  of  Media 
General,  Richmond,  Va. 

Robert  E.  MaePherson,  42,  di¬ 
rector  of  internal  audit  at  Media  Gen¬ 
eral,  was  promoted  to  vice  president 
and  business  manager  of  Virginia 
Newspapers  Inc. 

Thomas  A.  Fester,  audit  manager 
for  Media  General,  was  takes  over  as 
director  of  internal  audit. 
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Lawrence  McCennell,  46,  managing 
editor  at  the  Tampa  Tribune,  has  been 
named  publisher  of  the  Charlottesville, 
Va.,  Daily  Progress. 

Mark  Cashin,  who  was  most  recent' 
ly  with  IDS  Financial  Services,  has 
been  appointed  an  account  executive 
in  the  classified  advertising  depart¬ 
ment  of  City  Pages,  an  alternative 
weekly  in  Minneapolis. 

Mark  Paulson,  a  recent  graduate 
of  the  University  of  Wisconsin  at  La 
Crosse,  was  named  an  account  manag¬ 
er  in  the  display  sales  department. 

Burl  Osborne,  publisher  and  editor 
of  the  Dallas  Morning  News,  has  as¬ 
sumed  the  additional  corporate 
responsibility  of  president/  publishing 
division  at  A.H.  Belo  Corp,  parent  of 
the  Morning  News. 

Lawrence  H.  "Bud"  Meyer,  exec¬ 
utive  assistant  to  the  publisher  at  the 
Miami  Herald,  has  been  named  com¬ 
munications  director  for  the  John  S. 
and  James  L.  Knight  Foundation. 

Walter  Rugaber,  president  and  pub¬ 
lisher  at  the  Roanoke  Times,  has  been 
appointed  to  the  additional  position  of 
president  of  Landmark  Publishing 
Group. 

Denald  H.  Pattersen  Jr.,  execu¬ 
tive  vice  president  of  Landmark  Com¬ 
munications  Inc.,  Norfolk,  Va.,  was 
named  to  the  additional  position  of 
president  of  Landmark  Broadcasting. 

Charles  M.  Reblnsen  III,  46,  editor 
at  the  Mid- Valley  Toiun  Crier,  Wesla¬ 
co,  Texas,  has  been  named  editor  of 
the  La  Feria  (Texas)  News. 

Paula  L.  Cecks,  36,  senior  customer 
support  specialist  and  sales  representa¬ 
tive  for  Reuters  America,  has  been  ap¬ 
pointed  Denver  regional  manager  of 
Business  Wire. 

James  S.  Mllchell,  former  assistant 
plant  controller  at  James  River/Crown 
Zellerbach’s  St.  Francisville,  La.,  paper 
mill,  has  been  named  chief  financial 
officer  of  the  Acadiana  Strategic  Mar¬ 
keting  Group  (SMG),  a  company  that 
has  been  formed  to  provide  broader 
marketing  and  informational  services 
to  advertisers  and  readers  in  Acadiana. 
It  will  also  provide  production  and 
printing  services  for  the  Daily  Adver¬ 
tiser,  Lafayette,  La. 

Sue  Beck,  advertising  director  at 


the  Lake  Charles  (La.)  American  Press, 
was  appointed  director  of  specialty  and 
niche  products. 

Michael  D.  Pelletier,  a  human 
resources  specialist  with  Entergy  Oper¬ 
ations  Inc,  St.  Francisville,  was  named 
human  resources  director  for  the  Aca¬ 
diana  SMG. 

Sherman  Trahan,  operations 
manager  at  the  Daily  Advertiser,  be¬ 
comes  director  of  printing  and  produc¬ 
tion  for  the  group. 

Robert  Mawhinney,  director  of 
sales  and  marketing  at  the  Press 
of  Atlantic  City,  N.J.,  was  elected  pres¬ 
ident  of  the  New  Jersey  Press  Associa¬ 
tion  during  its  fall  convention  in  At¬ 
lantic  City. 

Anthony  M.  Gasparro,  advertising 
vice  president  of  the  Great  Atlantic  & 
Pacific  Tea  Co.  Inc.,  has  been  elected 
chairman  of  the  Audit  Bureau  of  Cir¬ 
culations’  board  of  directors. 

Michael  J.  Lavery,  senior  vice 
president,  auditing  services  on  the 
board  of  directors,  was  elected  presi¬ 
dent  and  managing  director. 

Dick  Bennett,  vice  president  of  in¬ 


formation  services  for  the  Audit  Bu¬ 
reau  of  Circulations,  was  elected  to  the 
board  of  directors  as  senior  vice  presi¬ 
dent/  auditing  services. 

Holly  Slocum,  president  of  Slocum 
Financial  Services  in  Minneapolis,  has 
been  named  an  account  executive  at 
Minnesota  Parent,  a  monthly  newspa¬ 
per  for  Twin  Cities  families. 

Toni  Kerr,  an  account  executive 
with  Corporate  Report  Minnesota,  was 
appointed  an  account  executive  at  Par¬ 
ent. 


A  RECENT  ISSUE  of  the  Wall  Street 
Journal’s  “style  &  substance”  bulletin 
noted  that  reporters  should  no  longer 
use  the  terms  “affirmative  action”  and 
“racial  preference”  interchangeably. 

The  incongruity  of  the  two  phrases 
was  called  to  the  Journal’s  attention  by 
a  report  from  the  National  Association 
of  Black  Journalists  (E&P,  Sept.  16,  p. 
28). 


WSJ  nixes 
mixing  phrases 


The  Whichard  Family 

has  agreed  to  sell 

The  Greenville  (NC)  Daily  Reflector 

(Daily  Circulation  18,800) 

and  nine  weekly  newspapers  in  eastern  North  Carolina 
(26,000  paid  circulation,  14,700  free  distribution) 
to 

Cox  Enterprises 

We  are  proud  to  have  represented  the  Whichard  Family 
in  this  transaction. 

Dirks,  Van  Essen  &  Associates 

123  East  Marcy  St.  -  Suite  207,  Santa  Fe,  NM  87501 

(505)  820-2700 
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Obituaries 


Marvin  L.  Arrowsmitk,  82,  who 

covered  Dwight  Eisenhower’s  White 
House  years  and  directed  coverage  of 
Washington  in  the  days  of  Vietnam 
protests  and  the  Watergate  scandal  for 
the  Associated  Press,  died  of  a  long¬ 
standing  lung  disease  Oct.  5,  in  Signal 
Mountain,  Tenn. 

Molly  Doan  Bollamy,  77,  former  so¬ 
ciety  editor  at  the  Cleveland  Plain 
Dealer,  died  Oct.  14. 

Franklyn  R.  Brooks,  69,  a  longtime 
newspaperman,  died  of  Amythropic 
Lateral  Sclerosis  (Lou  Gehrig’s  dis¬ 
ease)  Sept.  29  in  Jackson  Heights,  N.Y. 

His  career  included  stints  at  West- 
chester-Rockland  Newspapers,  Mount 
Vernon  (N.Y.)  Daily  Argus,  Daily  Item, 
Sunbury,  Pa.,  and  Hudson  Dispatch, 
Union  City,  N.j. 

Goorge  Carmack,  88,  a  longtime 
newspaperman  and  retired  editor  of 
the  Albuquerque  Tribune,  died  Oct.  27. 

Ray  Cary,  60,  former  photo  editor  at 
the  Albuquerque  Journal,  died  Nov.  15. 

Richard  L.  Coo,  81,  a  longtime  dra¬ 
ma  critic  at  the  Washington  Post,  died 
of  lymphoma  Nov.  12,  in  Washington. 

Art  Davonporl,  54,  subscriber  ser¬ 
vices  manager  at  the  Cleburne  (Texas) 
Times-Review,  died  Oct.  2,  in  Cle¬ 
burne. 

Roborlson  Davlos,  82,  the  novelist, 
journalist  and  educator  who  became 
one  of  the  first  Canadian  literary  fig- 


Patrick  Quinn,  President 

-  Serving  the  industry  since  1969  - 


Post  Office  Box  1641 
Media,  PA  19063 
(610)  353-4722 


ures  to  gain  an  international  following, 
died  of  a  stroke  Dec.  2,  in  Orangeville, 
Ontario. 

He  was  editor  and  publisher  of  the 
Peterborough  (Ontario)  Examiner  from 
1942  to  1962. 

John  Doherty,  60,  a  researcher  for 
the  Arizona  Republic  and  later  for  the 
Arizona  Attorney  General’s  Office, 
died  Oct.  27. 

Jofff  Fairbanks,  46,  editor  at  the  San 
Luis  Obispo,  Calif.,  Telegram'Tribune, 
his  wife,  Ann,  45,  a  reporter  at  the  pa¬ 
per,  and  one  of  thier  daughters  died  in 
a  car  crash  Nov.  25  that  also  killed  two 
other  people. 

They  were  killed  when  a  30-foot 
motor  home  struck  their  car  head-on, 
a  pickup  rear-ended  them,  and  all 
three  vehicles  burst  into  flames. 

Twelve-year-old  Siena  Fairbanks  was 
also  killed,  but  her  8-year-old  sister, 
Galen,  was  pulled  to  safety. 

She  was  in  serious  condition  after 
surgery. 

The  drivers  of  both  the  motor  home 
and  the  pickup  were  also  killed. 

Pater  B.  Flint,  67,  a  former  reporter 
at  the  New  York  Times  who  specialized 
in  obituaries  of  film  and  theater  fig¬ 
ures,  died  Nov.  9. 

John  Gallagher,  71,  a  longtime  De¬ 
troit  newspaper  reporter,  died  Nov.  1. 

He  worked  at  the  Detroit  Times  from 
1948  to  1960  and  then  Detroit  News 
from  1963  to  1974. 

David  E.  Janes,  57,  production  edi¬ 
tor  for  the  Arts  section  of  the  Chicago 
Tribune,  died  Oct.  26.  He  had  suffered 
from  cancer  for  the  past  year. 

Earl  Keller,  80,  a  retired  sports  writer 
at  the  San  Diego  Union-Tribune,  died 
Nov.  13  in  Point  Loma,  Calif. 

Alex  G.  Laggis,  65,  former  manag¬ 
ing  editor  at  the  Grand  Rapids  (Mich.) 
Interpreter  and  Sunday  magazine  edi¬ 
tor  at  the  Grand  Rapids  Press,  died  of 
cancer  Nov.  9. 

Calvin  Theedere  Leonard  Sr.,  96, 

former  editor  at  the  Greensboro,  N.C., 
News  &  Record,  died  Oct.  26,  in 
Knoxville,  Tenn. 


Rebert  H.  Longstalf ,  64,  former  ed¬ 
itor  of  the  Bay  City  (Mich.)  Times, 
died  of  cancer  Oct.  20. 

Previously,  he  had  been  state  capital 
bureau  chief  for  Booth  Newspapers  in 
Lansing,  Mich. 

Aly  Mahmowd,  57,  Associated  Press 
bureau  chief  in  Bahrain  and  an  author¬ 
ity  on  Arab  and  Islamic  culture,  died  of 
liver  failure,  complicated  by  diabetes, 
Aug.  19,  in  Cairo,  Egypt. 

Wacll  McNair,  75,  former  editor  at 
the  Snyder  (Texas)  Daily  News,  died 
Oct.  23. 

He  later  served  as  news  editor  and 
columnist  at  the  Gilmer  (Texas)  Mir¬ 
ror. 

Richard  Peck,  49,  a  former  city  edi¬ 
tor  at  the  Connecticut  Post  in  Bridge¬ 
port,  died  of  complications  from  a  fight 
against  Hodgkin’s  disease  Dec.  1. 

James  Resten,  86,  former  columnist, 
Washington  correspondent  and  execu¬ 
tive  editor  at  the  New  York  Times,  died 
of  cancer  Dec.  6,  in  Washington. 

He  was  considered  one  of  the  most 
influential  journalists  of  his  genera¬ 
tion.  Reston’s  access  to  the  high  and 
the  mighty  in  capitals  around  the 
world  was  unrivaled  among  his  peers. 

The  first  of  his  two  Pulitzer  Prizes 
was  awarded  for  his  coverage  of  the 
Dumbartor  Oaks  Conference  in  Wash¬ 
ington  in  1944  which  laid  the  ground¬ 
work  for  the  United  Nations. 

The  second  was  won  in  1957  for  dis¬ 
tinguished  reporting  from  Washington. 
The  articles  analyzed  the  effects  of 
President  Dwight  D.  Eisenhower’s  ill¬ 
ness  on  the  functioning  of  the  execu¬ 
tive  branch. 

In  addition  to  the  Pulitzer  Prizes, 
Reston  was  awarded  the  Presidential 
Medal  of  Freedom  in  1986  and  the 
Franklin  D.  Roosevelt  Four  Freedoms 
Award  in  1991,  among  numerous  other 
awards  and  honorary  degrees  he  re¬ 
ceived. 

Henry  Reynelds,  76,  former  out¬ 
doors  editor  at  the  Memphis,  Tenn., 
Commercial  Appeal,  died  Nov.  16. 

Jerry  Ruff,  a  reporter  and  editor  at 
the  Fargo,  N.D.,  Forum  for  31  years, 
died  Nov.  9  in  Maple  Grove,  Minn. 
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Advertising/Promotion 


Knight-Ridder 
papers  get 

guidelines  for 
cigarette  ads 

Memo  to  the  chain's  publishers  describes 
them  ‘suggestions, 'not  directives 


by  Laura  Reina 

SHAREHOLDERS’  CONCERNS  re¬ 
garding  the  content  of  cigarette  ads 
has  influenced  Knight-Ridder  Inc.  to 
create  suggested  cigarette  ad  guidelines 
for  its  newspapers. 

The  guidelines  were  sent  to  all  the 
chain’s  newspapers,  and  according  to  a 
memo  to  publishers,  they  are  “sugges¬ 
tions,  not  directives,  and  that  each 


publisher  be  urged  to  consider  the  sub¬ 
ject  in  the  light  of  local  circum¬ 
stances.” 

A  shareholder  proposal,  discussed  at 
the  last  two  Knight-Ridder  annual 
meetings,  asked  that  the  company 
study  the  moral  implications  of  ciga¬ 
rette  advertising  and  to  develop  poli¬ 
cies  which  will,  according  to  this  pro¬ 
posal,  “ensure  that  cigarette  ads  we  ac¬ 
cept  are  not  manipulative  or 
misleading.” 

The  shareholder  proposal  also  stat¬ 
ed,  “We  believe  First  Amendment  ar¬ 
guments  do  not  adequately  justify  the 
present  forms  of  cigarette  advertising.” 

Under  its  scrutiny,  are  slogans  such 
as  “alive  with  pleasure,”  the  cartoon 
character  Joe  Camel,  and  cigarette  ad 
models  who  appear  under  age  21. 


Though  this  proposal  didn’t  pass  in 
either  year,  the  Knight-Ridder  board, 
according  to  the  memo,  “indicated  its 
discomfort  with  taking  a  position  that 
appeared  to  oppose  all  of  the  argu¬ 
ments  underlying  the  shareholder  pro¬ 
posal,  some  of  which  have  clear  merit.” 

From  this,  a  committee  was  formed 
and  the  guidelines  were  born. 

“This  is  not  a  mandated  thing,” 
explained  Lee  Ann  Schlatter,direc¬ 


tor/corporate  communications  at 
Knight-Ridder. 

The  parent  company  would  like  to 
see  its  publishers  adopt  these  guide¬ 
lines,  but  they  don’t  have  to,  she  added. 
“Each  paper  will  make  their  own  judg¬ 
ments  based  on  the  value  of  their  mar¬ 
ketplace,”  explained  Schlatter. 

The  suggested  guidelines  read  as  fol¬ 
lows; 

Content  of  advertising 

Advertisements  should  be  rejected 
based  on  content  when; 

•  The  characters  are  cartoon-like  and 
could  be  interpreted  as  targeted  for 
children  or  teenagers. 

•  The  characters  (whether  smoking 
or  not)  depict  children  or  teenagers. 

•  The  text  or  the  action  depicted  im¬ 


plies  that  good  health  and  smoking  are 
somehow  related. 

•  The  slogans  used  to  describe  or 
promote  smoking  or  other  use  of  tobac¬ 
co  products  leads  to  prominence,  social 
distinction,  success,  sexual  attraction  or 
physical  beauty. 

Placement  of  ads 

•  Advertisements  should  not  appear 
in  sections  targeted  at  children  and/or 
teenagers. 

Sampling 

•  Tobacco  products  should  not  be 
distributed  as  a  part  of  alternate  deliv¬ 
ery  or  other  product-sampling  pro¬ 
grams. 

Other  content  providers 

•  Copies  of  these  guidelines  should 
be  sent  to  other  content  providers,  such 
as  Parade,  Ziff-Davis  and  preprints. 

“This  is  not  a  big  stand  we’re  mak¬ 
ing,”  Schlatter  explained.  “We  didn’t 
even  generate  an  announcement  for 
this.” 

But  she  did  admit  that  there  are 
some  at  Knight-Ridder  who  think  to¬ 
bacco  product  advertising  can  be  mis¬ 
leading  and  can  convey  the  wrong  im¬ 
pression,  particularly  to  young  people. 

When  asked  whether  or  not  she  feels 
these  guidelines  will  spark  pressure  on 
advertising  from  other  special-interest 
groups,  Schlatter  replied,  “Not  any 
more  than  any  other  things.” 

Schlatter  pointed  out  that  although 
the  tobacco  industry  brings  millions  of 
dollars  to  Knight-Ridder,  it’s  still  a  very 
small  part  of  the  company’s  overall  ad¬ 
vertising  revenue. 

A  recent  Associated  Press  story  stat¬ 
ed  that  according  to  FTC  statistics, 
only  $36.2  million  of  the  $6.04  billion 
spent  on  cigarette  advertising  went  to 
newspapers  in  1993. 

The  Knight-Ridder  shareholders  who 
prepared  the  cigarette  advertising  pro¬ 
posal  were;  Catholic  HealthCare  West, 
100  shares  of  common  stock;  Mercy 
Health  Services,  1,216  shares  of  com¬ 
mon  stock;  the  Sisters  of  St.  Francis  of 
Philadelphia,  Our  Lady  of  Angels  Con- 
vent-Glen  Riddle,  22,000  shares  of 
common  stock.  This  proposal  was  also 
presented  to  the  shareholders  at  the 
1994  annual  meeting  and  was  opposed 
by  90%  of  the  voters. 


“Each  paper  will  make  their  own  judgments  based 
on  the  value  of  their  marketplace,”  explained 
Schlatter. 
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Valassis  program 
enables  newspapers 
to  deliver  samples 

Newspac,  originally  developed  by  NAA 
and  the  Chicago  Tribune,  offers  newspapers 
a  way  to  bring  in  additional  ad  revenue 


by  Laura  Reina 

VALASSIS  COMMUNICATIONS 
Inc.’s  Newspac  program  is  helping 
newspapers  tap  into  new  sources  of 
revenue  by  delivering  samples  through 
newspapers. 

For  example,  in  1995,  Newspac  car¬ 
ried  out  programs  which  allowed 
companies,  such  as  DowBrands  Inc. 
and  Mobile  Chemical,  to  insert  freez¬ 
er/storage  bag  samples  into  news¬ 
papers. 

This  machine-inserted  sampling 
product,  which  is  inserted  much  like 
an  FSI,  is  helping  newspapers  get  a 
new  piece  of  the  advertising  pie. 

Lisa  Nastas,  marketing  specialist  at 
Valassis,  explained  that  Newspac  is  de¬ 
signed  “to  bring  added  revenue  to 
newspapers  by  allowing  newspapers  to 
provide  additional  promotional  vehi¬ 
cles  like  sampling.” 

Newspac  was  actually  developed  by 
the  Newspaper  Association  of  Ameri¬ 
ca  and  the  Chicago  Tribune  in  1991. 
Valassis  purchased  it  in  1993,  said  Nas¬ 
tas. 

Mary  Ostroot,  a  marketing  represen¬ 
tative  with  the  Houston  Chronicle, 
claims  that  Newspac  accomplishes 
what  it  sets  out  to  do. 

“We  can  get  the  actual  product  into 
the  hands  of  our  readers,”  stated  Ost¬ 
root. 

The  Chronicle,  according  to  Ost¬ 
root,  has  utilized  Newspac  at  least 
twice  this  year,  and  at  least  once  last 
year. 

She  said  it  worked  well,  with  no 
slowdown  of  the  insertion  machines. 

“It’s  a  good  source  of  revenue  be¬ 
cause  it’s  revenue  we  normally  wouldn’t 
get,”  Ostroot  said. 

Newspac  can  come  in  different  for¬ 
mats  —  for  example,  the  design  for  the 
Hefty  One-Zip  Bag  introduction  was 
customized  so  it  could  go  through  the 


insertion  equipment  easier,  explained 
Nastas. 

Still,  the  distribution  vehicle  for 
Newspac  is  for  newspapers  only,  and  a 
variety  of  samples,  such  as  shampoo, 
cleaning  products,  and  lotions,  can  be 
distributed. 

Norm  Kleinberg,  pre-print  manag¬ 
er/director  of  new  business  develop¬ 
ment  at  the  New  York  Daily  News  said 
Valassis  used  the  Daily  News  as  a  test 
for  Newspac  this  past  spring. 

He  said  the  test  was  a  success  and 
inserts  went  out  with  the  run  with  no 
problems. 

Since  then,  Kleinberg  claims  the 
Daily  News  has  become  a  Newspac 
“information  source”  for  other  news¬ 
papers. 

“Other  newspapers  have  called  us  to 
ask  us  how  to  do  it,”  he  said. 


PRESSUNK,  INC. 

A  KnighfRidder  Coirpanf 


SRDS  survey  lists 
factors  used  to 
make  media  ad 
buying  decisions 

NEWSPAPER  CIRCULATION  pene¬ 
tration  and  geographic  coverage  are  the 
most  important  factors  used  by  most 
media  planners  and  buyers  in  making 
preliminary  choices  in  their  ad  cam¬ 
paigns,  according  to  a  recently  released 
survey  sponsored  by  SRDS,  Boston 
Globe  and  Newspapers  First. 

The  survey,  titled  “The  Newspaper 
Media  Buying  Process,”  included  re¬ 
sponses  from  about  300  advertising 
agency  and  media  buying  service  exec¬ 
utives,  and  was  conducted  in  Septem¬ 
ber  by  Belden  and  Associates  of  Dallas. 

The  study  was  commissioned  by 
SRDS  and  the  sample  used  was  sup¬ 
plied  by  Newspapers  First  and  the 
Globe. 

Circulation  penetration  was  cited  by 
80%  of  the  respondents  as  being  a 
“very  important”  factor  and  geographic 
coverage  was  was  named  by  88%.  Oth¬ 
er  important  factors  cited  as  “very  im¬ 
portant”  included:  readership  (48%), 
target  audience  demographics  (47%), 
rates  (40%),  and  special  sections  and 
supplements  (39%). 

Cost  per  thousand  was  mentioned  by 
only  22%  of  the  respondents  as  a  “fac- 

(See  Survey  on  page  45) 
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News  Tech 


CISS  is  NTI 
under  new  CEO 

CIRCULATION  MANAGEMENT 
software  developer  CISS,  based  in  Cal¬ 
gary,  Alta.,  now  does  business  as  NTI 
Newspaper  Technologies  Inc.  under 
new  president  and  CEO  Donald  G. 
Chapman. 

CISS  cofounder  Jim  Evans  said  he 
wished  to  pursue  software  development 
and  installation  supervision.  Manage¬ 
ment  was  turned  over  to  Chapman, 
said  Evans,  because  he  brings  the  re¬ 
quired  financial  and  marketing  skills  to 
the  top  job.  Chapman  also  made  an  un¬ 
specified  financial  infusion  to  NTI. 

The  firm’s  latest  installation,  a  client- 
server  system  at  the  Boston  Herald,  is 
its  fifth  in  North  America. 

AP  sends 
tagged  tables 

THE  ASSOCIATED  PRESS  is  begin¬ 
ning  to  transmit  tables  with  tagged  in¬ 
formational  structure  and  delimited 
columns.  The  format  makes  it  easier  for 
newspapers  with  more  sophisticated 
computer  systems  to  display  tables  in 
the  fashion  they  want. 

Column  delimiters  can  be  easily  and 
quickly  replaced  on  newspaper  publish¬ 
ing  systems  with  other  symbols  used  for 
the  same  purpose.  The  AP  devised  the 
new  format  for  compatibility  with  news¬ 
papers’  current  prepress  systems,  includ¬ 
ing  those  operating  on  PCs  and  Macin¬ 
toshes. 

Tags  and  delimiters  pass  unaltered 
through  the  software  used  to  capture 
data  from  AP’s  satellite  news  delivery 
system. 

The  new  format  appears  initially  on 
the  national  weather  tables  delivered 
twice  daily. 

Wire  advisories  will  notify  users 
when  the  AP  has  reformatted  other 
computer-generated  tables. 

PAGE  reaches 
record  dividends 

THE  PAGE  CO-OP  newspaper  pur¬ 
chasing  cooperative  based  in  Wayne, 
Pa.,  distributed  to  its  member-owners 


record  patronage  dividends  totalling 
$284,000  —  150%  higher  than  the  sum 
paid  out  a  year  earlier.  Distribution  is  in 
direct  proportion  to  the  volume  pur¬ 
chased  by  each  member  during  the  fis¬ 
cal  year. 

Page  also  distributed  to  members  this 
year  more  than  $900,000  in  value- 
added  rebates  —  cash  rebates  from 
some  suppliers  over  and  above  dis¬ 
counts. 

The  co-op’s  board  of  directors  has  re¬ 
duced  the  fee  percentage  attached  to 
each  Page  bill  sent  to  members.  Reduc¬ 
tions  were  as  high  as  30%;  fees  were  as 
low  as  0.5%  of  the  transaction  price  for 
all  newsprint  purchases. 

Page  said  it  now  represents  over  half 
the  eligible  U.S.  daily  newspapers,  with 
123  corporate  members  with  397  pub¬ 
lishing  locations  in  45  states.  Of  these, 
238  are  dailies  with  circulations  ranging 
from  4,000  to  90,000.  Combined  circu¬ 
lation  exceeds  3.7  million. 

Page  member  purchases,  including 
equipment,  supplies,  insurance  and 
consulting  services,  are  projected  to  sur¬ 
pass  $115  million  in  1995. 

Newsprint  numbers 

WHILE  NEWSPRINT  USE  showed 
further  declines,  publishers’  stocks  and 
producers’  prices  continue  to  climb. 

U.S.  daily  newspapers  consumed 
720,000  metric  tons  of  newsprint  in 
September,  6.9%  less  than  a  year  earli¬ 
er,  according  to  the  Newspaper  Associ¬ 
ation  of  America.  Preliminary  NAA  es¬ 
timates  for  October  show  a  7.1%  decline 
in  consumption. 

Publishers’  end-of-month  newsprint 
inventories  totaled  1,086,000  tons,  rep¬ 
resenting  a  46-day  supply,  a  9.9%  in¬ 
crease  over  the  988,000  tons  (38  days) 
in  September  1994. 

Estimates  for  October  indicate  pub¬ 
lishers’  stocks  will  have  grown  another 
9,000  tons  (a  41-day  supply  for  that 
month),  or  21.8%  higher  than  October 
1994  inventories. 

Joining  competitors  in  a  round  of 
1996  price  hikes,  Avenor  America  Inc.’s 
Newsprint  Group  notified  customers  in 
late  November  that  effective  Mar.  1,  it 
will  raise  the  price  of  its  30-lb.  stock  by 
$50  to  $830  per  metric  ton  for  Eastern 
customers  and  $850  for  Western  cus¬ 
tomers. 


Weyerhaeuser  Co.  and  Fletcher- 
Challenge  Canada  Ltd.  previously  an¬ 
nounced  similar  increases  for  Western 
customers,  effective  Feb.  1.  An  increase 
announced  by  Stone  Container  Corp. 
would  push  the  price  per  ton  above 
$900. 

Small  part 
halts  presses 

A  $15  PART  may  wind  up  costing  the 
Provo,  Utah,  Daily  Herald  $30,000  by 
the  time  lost  ad  revenue  and  extra  staff 
pay  are  added  up. 

According  to  an  account  in  the  Salt 
Lake  Tribune,  a  rectifier  “no  bigger  than 
a  doorknob”  failed  on  Nov.  15,  cutting 
power  to  the  19  motors  on  the  after¬ 
noon  paper’s  presses. 

The  Tribune  reported  that  part’s  fail¬ 
ure  prevented  delivery  of  the  Daily  Her¬ 
ald  for  the  first  time  in  122  years. 
Wednesday  ad  inserts,  however,  were 
delivered. 

Fortunately,  the  Herald  located  an 
electrician  in  the  town  of  Sandy  who 
was  familiar  with  the  circuits.  He  was 
able  to  replace  the  rectifier  the  next  day 
—  but  not  before  the  Newspaper 
Agency  Corp.,  which  handles  produc¬ 
tion  and  business  operations  for  Salt 
Lake  City’s  two  dailies,  printed  and 
shipped  the  33,000-circulation  Herald’s 
Thursday  edition. 

GATE  lab  gets 
X-Rite  equipment 

X-RITE  INC.,  Grandville,  Mich.,  do¬ 
nated  color  measurement  equipment  to 
the  Frank  Preucil  Print  Analysis  Lab  at 
the  Graphic  Arts  Technical  Founda¬ 
tion,  to  be  formally  dedicated  in  May. 

Shipped  last  month  to  the  Pitts- 
burgh-based  lab  were  the  40"  X-Scan 
scanning  densitometer  and  a  complete 
Color  Quality  Control  System,  includ¬ 
ing  the  938  Spectrophotometer  and  QA 
Master  Software. 

X-Rite  president  Bruce  Jorgensen 
said  his  company  plans  to  continue  do¬ 
nations  to  the  lab  and  GATE 

Named  for  the  “father  of  densitome¬ 
try,”  the  lab  will  conduct  research,  offer 
technical  workshops  and  provide  print 
analysis  services. 
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Editor  &  Publisher  magazine  and  INMA  annually 
recognize  excellence  in  newspaper  marketing  with  the  Editor 
&  Publisher/INMA  Awards  Competition.  Now  in  its  61st year, 
the  competition  is  designed  to  showcase  the  best  efforts  of 
professionals  in  all  disciplines  of  newspaper  marketing. 
Awards  are  presented  at  INMA’s  International  Conference 
each  year. 

By  entering  your  newspaper's  work,  you  are  providing  recognition 
for  your  staff's  efforts,  and  you  are  contributing  your  ideas  to 
the  newspaper  industry,  as  executives  from  around  the  world 
search  for  the  finest  ways  to  accomplish  their  marketing  goals. 

This  sharing  of  ideas  has  given  the  E&P/INMA  Awards  an 
important  place  in  the  recent  history  of  newspapers  and  the 
development  of  newspaper  marketing.  It  is  with  a  great  deal  of 
pride  that  we  continue  the  tradition  of  this  competition. 

What’s  new  in  1 996?  Changing  needs  and  new  trends 
in  newspaper  marketing  have  resulted  in  modifications  to  this 
competition  from  time  to  time.  This  year.  Editor  &  Publisher 
and  INMA  are  pleased  to  announce  two  new  awards  and  the 
creation  of  a  new  awards  category.  A  “Bottom  Line  Award" 
honoring  innovative  and  extraordinary  results-oriented 
marketing  campaigns  will  be  added,  as  will  a  “Readers'  Choice 
Award,”  judged  exclusively  by  newspaper  readers.  Finally,  we 
have  expanded  the  previous  “Audiotex”  category  to  an 
“Interactive  Media”  category  to  honor  excellence  in  marketing 
of  online,  audiotex  and  other  such  electronic  products. 


Competition  Deadline 
January  16,  1996 


Editor  &  Publisher/INMA 


WPS 


AWADDd.  COMPETITION 


GENERAL  RULES 

The  Editor  &  Publisher/INMA  Awards  Competition  is  open 
to  newspapers  throughout  the  world.  Translators  will  be  on 
hand  at  the  judging  for  non-English  entries.  Among  the 
general  rules; 

PREPARATION  OF  ENTRIES:  Entries  must  be 
prepared  by  the  newspaper  itself  or  the  newspaper  group, 
newspaper  representative,  advertising  representative, 
advertising  agency,  or  public  relations  firm  working  on  the 
newspaper’s  behalf. 

DATE  OF  ENTRIES:  Entries  must  have  been  published 
or  printed  for  use  during  the  1995  calendar  year.  If  you  are 
entering  from  an  ongoing  campaign  that  was  entered  last 
year,  you  must  submit  new  work  from  the  campaign. 

MULTIPLE  ENTRIES:  You  may  enter  in  as  many 
categories  as  you  wish,  except  as  noted.  If  you  are  submitting 
an  entry  in  more  than  one  category,  please  duplicate  it,  as  it 
will  be  judged  separately. 

ENTRY  CATEGORIES:  Entries  must  be  submitted  in 
one  of  four  circulation  groups: 


DISQUALIFICATIONS:  Editor  &  Publisher  and  INMA 
reserve  the  right  to  disqualify  any  entry  that  fails  to  conform 
to  the  rules.  Disqualified  entries  will  not  be  judged  or 
displayed  at  the  INMA  International  Conference.  Fees  for 
entries  will  not  be  returned.  Editor  &  Publisher  and  INMA 
are  not  responsible  for  materials  entered  in  the  competition. 

JUDGING 

CRITERIA:  Judging  is  based  on  concept,  creativity,  copy/ 
graphic  design,  production,  and  overall  effectiveness.  Results 
are  important.  Entries  are  judged  in  comparison  to  other 
entries. 

SELECTION  OF  WINNERS:  Generally,  one  First 
Place  and  one  Certificate  of  Merit  will  be  awarded  for  each 
circulation  group  within  each  category.  In  some  cases,  judges 
may  omit  awards,  confer  additional  certificates  of  merit,  or 
combine  circulation  groups  where  necessary. 

TOP  AWARDS:  Judges  will  designate  a  “Best  of  Show” 
winner  from  among  the  First  Place  winners.  Three  additional 
citations  —  one  for  “Excellence  in  Copywriting,”  one  for 
“Excellence  in  Graphic  Design,”  and  one  for  “Excellence  in 
Marketing”  —  will  be  awarded  from  among  all  entries. 

NON-ENGLISH  ENTRIES:  A  typed  English 
translation  of  entries  in  other  languages  is  appreciated, 
though  not  required.  Attach  the  translation  to  the  entry 
board  or  audio/video  cassette. 

AWARD  RECIPIENTS 

AWARDS  CEREMONY:  Winners  will  be  announced 
at  the  awards  luncheon  Monday,  April  1 5,  at  the  1 996  INMA 
International  Conference  at  the  Banff  Springs  Hotel,  Banff, 
Alberta,  Canada.  Newspapers  selected  to  receive  an  aw'ard 
will  be  notified  by  mail  prior  to  the  awards  presentation. 


•  Newspapers  under  50,000  circulation 

•  Newspapers  with  50,000-100,000  circulation 

•  Newspapers  with  100,000-200,000  circulation 

•  Newspapers  with  over  200,000  circulation 

DETERMINING  CIRCULATION  GROUP:  Highest 
circulation  for  any  one  day,  including  Sunday,  determines 
your  circulation  group.  Circulations  reported  in  the  1995 
Editor  8c  Publisher  International  Year  Book  will  be  the 
accepted  standard.  Two  newspapers  published  by  the  same 
owner  in  a  single  market,  or  published  under  a  joint 
operating  agreement,  must  enter  as  the  combined  circulation 
of  both  newspapers. 


WINNING  ENTRIES  DISPLAYED:  The  print 
winners  will  be  showcased  in  a  valuable  collection,  “Best  in 
Print  1996,”  while  the  broadcast  winners  will  be  featured  on 
audio  and  video  cassette  collections.  All  items  will  be  for 
sale  at  the  conference.  Each  INMA  member  newspaper  will 
receive  a  complimentary  “Best  In  Print  1996.” 


Editor  &  Publisher/INMA 


AWADDS  COMPETITION 


ENTDY  rODMS 

REQUIRED  FORMS  PER  ENTRY:  Each  entry  must 
be  labeled  with  an  entry  form  and  a  statement  of  purpose, 
both  of  which  may  be  photocopied  for  additional  entries. 

ATTACHING  FORMS:  Attach  the  entry  forms  to  the 
upper  left  corner  and  the  purpose  statement  to  the  lower 
right  corner  of  each  entry's  first  board.  Do  not  obscure  any 
part  of  your  entry.  You  may  “hinge”  forms  to  the  board,  as 
long  as  they  are  securely  attached. 

FORMS  NOT  ON  BOARDS:  On  cassettes  and  other 
entry  types,  make  certain  both  portions  of  the  form  are 
securely  and  prominently  attached.  If  there  are  multiple 
pieces  that  may  detach,  label  each  piece  with  the  entry 
category  and  newspaper  name. 

ENTDIES  ON  50ADDS 

All  entries  submitted  on  boards  must  meet  the  following 
specifications,  in  addition  to  others  in  each  category: 

BOARD  MATERIAL:  Poster  board  or  art  board  only  — 
no  foam,  foamcore  or  corrugated  board. 

BOARD  SIZE/COLOR:  1 8  inches  wide  by  24  inches  deep 
(45  centimeters  wide  by  60  centimeters  deep)  only.  White  or 
black  background  only. 

BOARD  DECORATION:  Board  decorations,  logos  or 
mastheads,  color  framing,  or  bordering  are  not  allowed. 

HOW  TO  ARRANGE  ENTRIES  ON  BOARD: 

Arrange  material  on  boards  for  easy  viewing.  Boards  will  be 
displayed  vertically. 

MULTIPLE  BOARDS:  Multiple  boards  for  the  same 
entry  should  be  numbered  and  attached  with  tape  (no  clips 
or  staples)  in  a  tri-fold  or  accordion  fashion. 

ENTRIES  LARGER  THAN  BOARD  SIZE:  Submit 
entries  larger  than  board  size  as  a  reduction  or  photograph, 
and  mount  material  on  one  side  of  the  board  only. 


DISPLAY  PREFERENCES:  Veloxes  are  preferred  for 
all  print  categories,  but  we  will  also  accept  tear  sheets,  proofs, 
photocopies,  and  other  reproductions.  If  you  are  putting 
more  than  one  ad  on  a  board,  tape  them  from  the  top  and 
overlap  them  one  over  the  other  so  they  can  be  viewed  easily. 

AUDIO/VIDEO  ENTDIE-S 

AUDIO  ENTRY  FORMAT:  Standard  audio  cassettes 
only.  Reel-to-reel  or  other  formats  will  be  disqualified. 

VIDEO  ENTRY  FORMAT:  Standard  half-inch  VHS 
cassettes,  three-quarter-inch  Beta,  8  mm,  one-inch  PAL  and 
SECAM  only. 

EXCESS  LEADER:  Avoid  excess  leader  before  and 
between  audio  and  video  spots. 

LABELING  CASSETTES:  Label  each  cassette  with 
correct  number  of  spots.  A  separate  cassette  must  be  provided 
for  each  entry. 

(SENDING  YOUD  ENTDIE(S 

FEE  PER  ENTRY:  A  non-refundable  fee  of  US$35  per 
entry  for  newspapers  over  50,000  circulation  or  US$25  per 
entry  for  newspapers  under  50,000  circulation  is  charged. 

PAYMENT  METHOD:  Make  check  or  money  order 
payable  to  “Marketing  Awards  Competition,”  with  one  check 
covering  fees  for  all  entries.  Credit  card  payments  should  be 
noted. 

INCLUDE  WITH  ALL  ENTRIES:  On  top  of  the 

entries  in  the  package,  attach  an  envelope  with  the  following: 

•  Entry  fee  check  or  sheet  with  name  of  credit  card 
(American  Express,  MasterCard  or  Visa  only),  credit 
card  number,  name  on  credit  card,  and  expiration  date. 

•  Itemized  list  on  letterhead  of  all  entries  by  category. 

WHERE  TO  SEND  ENTRIES:  Send  entry  package 
to:  Contest  Coordinator,  Editor  &  Publisher/INMA  Awards 
Competition,  12770  Merit  Drive,  Suite  330,  Dallas,  Texas 
75251,  USA. 

COMPETITION  DEADLINE:  Entries  must  be  shipped, 
prepaid,  to  arrive  no  later  than  Monday,  January  16,  1996. 
No  extensions  will  be  granted,  and  no  collect  packages  will 
be  accepted.  Entries  from  outside  the  United  States  must  be 
pre-declared  through  customs  and  all  fees  prepaid. 

RETURN  POLICY:  Entries  will  not  be  returned.  Entrants 
may  pick  up  their  entries  following  their  display  at  the  INMA 
International  Conference  in  April. 


Editor  &  Publiaher/INMA 


AWARDS  COMPETITION 


IN-PAPED  PDOMOTION 

Categories  1  -4:  Entries  in  these  four  categories  consist  of 
no  more  than  three  ads  from  a  campaign  published  in  your 
own  newspaper.  Submit  materials  mounted  on  boards, 
maximum  three  boards  per  entry.  Please  do  not  submit  different 
sizes  of  otherwise  identical  ads. 

1.  IN-PAPER  PROMOTION:  CIRCULATION 

In-paper  advertisements  to  promote  circulation  sales. 

2.  IN-PAPER  PROMOTION:  ADVERTISING 

In-paper  advertisements  to  promote  any  advertising 
including  retail,  classified,  co-op,  special  sections,  etc. 

3.  IN-PAPER  PROMOTION: 

PUBLIC  RELATIONS 

In-paper  advertisements  to  promote  a  public  service, 
community  service  or  special  event  activity.  Please  do  not 
include  editorial  material. 

4.  IN-PAPER  PROMOTION:  EDITORIAL 

In-paper  advertisements  to  promote  the  editorial  product 
or  specific  features  or  writers. 

PDINTED  MATEDIALS 

Categories  5-7:  These  categories  consist  of  no  more  than 
three  pieces  from  a  series.  Submit  material  mounted  on  boards 
so  all  sides  can  be  viewed/read.  Maximum  of  three  boards  per 
entry. 

5.  PRINTED  MATERIALS:  CIRCULATION 

Printed  materials  (brochures,  direct  mail,  flyers,  including 
advertisements  that  have  appeared  in  trade  journals  and 
publications  other  than  your  newspapers)  used  to  promote 
circulation  sales. 


6.  PRINTED  MATERIALS:  ADVERTISING 

Printed  materials  (planning  calendars,  brochures,  mailers, 
including  advertisements  that  have  appeared  in  trade  journals 
and  publications  other  than  your  newspaper,  among  others) 
used  to  directly  promote  advertising  sales.  (Research-oriented 
materials  and  market  data  books  should  be  entered  in 
Category  12.) 

7.  PRINTED  MATERIALS:  PUBLIC  RELATIONS 

Printed  materials  (brochures,  programs,  posters,  including 
advertisements  that  have  appeared  in  trade  journals  and 
publications  other  than  your  newspaper)  promoting  a  public 
relations  activity,  community  service  or  special  event. 

OUT61DE  MEDIA 

Categories  8-1 1 :  Entries  in  these  four  categories  should 
include  no  more  than  three  ads.  If  you  are  entering  radio  or 
television  commercials,  do  not  mount  on  board.  Attach 
statement  of  purpose  and  entry  form  directly  to  cassette  case. 
Please  do  not  submit  different  length  versions  (60  seconds,  30 
seconds)  of  the  same  spot. 

8.  RADIO  PROMOTION 

Radio  commercials  used  to  market  the  newspaper.  Entry 
must  consist  of  one  spot  or  up  to  three  spots  for  a  campaign. 

9.  TELEVISION  PROMOTION 

Television  commercials  used  to  market  the  newspaper. 
Submit  on  half-inch  VHS  video  cassette  only.  Beta,  8  mm, 
one- inch,  PAL  and  SECAM  tapes  will  be  accepted  only  from 
newspapers  outside  of  North  America. 

10.  OUTDOOR/POINT-OF-PURCHASE/ 
DISPLAY 

Painted  bulletins  or  outdoor  billboards,  transit  ads,  rack 
cards,  posters,  displays  and  point-of-purchase  materials  used 
to  market  the  newspaper.  Photos  of  entries  larger  than  board 
size  are  acceptable.  Submit  entries  mounted  on  boards, 
maximum  three  per  entry. 

11.  MULTI-MEDIA  PROMOTION 

Campaigns  using  a  minimum  of  two  advertising  media  (in¬ 
paper,  radio,  television,  print  materials,  outdoor,  audiotex, 
and  others)  to  market  the  newspaper.  Submit  all  materials 
mounted  on  boards,  maximum  three  boards  per  entry.  In 
this  category,  audio  and  video  cassettes  may  be  placed  in  large 
envelopes  and  attached  to  boards. 


1 


DESEADCH,  PU5LIC  DELATIONS, 
AND  INTEDNAL  AEFAIDS 

Categories  12-18:  Entries  should  consist  of 
advertisements,  printed  materials,  data  books,  photographs, 
press  releases  and  classroom  materials,  submitted  on  boards 
(except  for  Premium/Incentive  entries),  maximum  of  three 
boards  per  entry.  Entries  can  be  one  to  three  pieces  in  a  series. 

12.  NEWSPAPER  RESEARCH/DATA  BOOKS 

Materials  used  to  prepare  and  present  primarily  statistical 
information  and  research  findings.  May  include  research 
pertaining  to  newspaper  studies,  market  data  for  advertising, 
circulation  and  management  use,  and  market  data  books 
containing  statistics  and  other  research  findings.  Entries  will 
be  judged  on  the  research  itself  or  its  presentation.  (More 
promotional-oriented  materials  should  be  entered  in 
Category  6,  Printed  Materials:  Advertising.) 

13.  PUBLIC  RELATIONS  PROGRAMS 
AND  EVENTS 

Public  relations,  sponsorship  or  special  event  activity 
presented  by  the  newspaper  and  designed  to  develop  positive 
public  relations  and  recognition  for  the  newspaper. 
Promotion  and  supporting  materials  should  be  submitted 
mounted  on  boards,  maximum  of  three  boards  per  entry. 
Entries  are  judged  on  the  merit  of  the  event,  its  marketing 
and  its  ability  to  develop  positive  public  relations. 


14.  COMMUNITY  SERVICE 

Community  service  events,  fund-raisers,  literacy  programs, 
and  volunteerism  campaigns,  among  others,  sponsored  by 
the  newspaper  for  their  value  to  the  community.  Entries  are 
judged  on  the  program’s  effectiveness,  its  marketing  and  value 
to  the  community. 

15.  INTERNAL  COMMUNICATIONS 

Communications  (newsletters,  recognition  programs, 
carrier  and  advertising  recognition  contests,  among 
others)  designed  for  newspaper  employees,  carriers, 
agents  and  distributors. 

16.  NEWSPAPERS  IN  EDUCATION  (NIE) 

Materials  produced  to  promote/sell  your  newspaper-in¬ 
education  program.  Include  ads,  posters,  rack  cards,  direct 
mail,  teacher  and  student  materials. 

17.  INTERACTIVE  MEDIA 

Materials  produced  to  promote  your  online,  audiotex  or  fax 
systems.  Include  advertisements,  posters,  direct  mail  and  any 
support  material. 

18.  PREMIUM/INCENTIVES 

Items  such  as  coffee  mugs,  T-shirts,  calendars,  menus, 
invitations,  and  note  pads,  among  others,  developed  by  the 
newspaper  for  giveaway  or  sale  to  readers,  advertisers  or 
employees.  Entries  should  not  include  entire  campaigns,  but 
rather  the  specialty  item  only.  Entry  form  must  detail  the 
item’s  purpose  and  use.  Attach  entry  form  directly  to  item. 
Do  not  mount  on  boards.  Entries  in  this  category  may  not  be 
duplicated  in  another  category. 


QUESTIONS  ON  THE  AWADDS  COMPETITION? 

If  you  have  questions  about  entries  before  the  deadline,  call  the  Contest  Coordinator  at  INMA,  1  -21 4-991  -5900,  or 
Editor  &  Publisher  Promotion  Manager  Larry  Burnagiel,  1  -21 2-675-4380.  Common  entry  types  and  recommended 
categories  include: 


Entry 


Recommended  Category  Entry 


Recommended  Category 


Rack  cards . 10 

In-paper  ads  for  new  section . 4 

In-paper  ads  for  classified . 2 

Material  on  sponsored  marathon .  13 

Employee  newsletter . 15 

Market  data  book . 12 

In-paper  ad  promoting  NIE  sales .  1 

NIE  teacher  materials . 16 

Ad  appearing  in  sports  program  book . 5, 6  or  7 


International  Newspaper  Carrier  Day  ad .  15 

Brochure  promoting  online  reader  services .  17 

Ad  with  special  subscription  pricing/premium  offer . 1 

Holiday  gift  advertorial  section  and  ad  sales  material . 6 

Employee  suggestion  program  materials .  15 

Ad  congratulating  reporter/photographer  on  award  won . 4 

Carrier  contest  material . 5 

Ads  soliciting  contributions  to  holiday  toy  drive . 3 

Toy  newspaper  truck . 18 


Cut  out  forms  here,  fill  out  completely  and  attach  securely  to  the  front  of  the  first  board  of  each  entry.  Photocopy 
additional  blank  forms  if  necessary.  Attach  an  itemized  list  of  all  entries  by  category  to  entry  fee  check. 


I - 1 

I  ENTRY  FORM 

Attach  to  front  top  left  comer  of  board 

Newspaper  _ 

'  City/State _  Country  _ 

'  Category#  and  Name  _ 

I  Circulation  Group  _ 

I  Name  of  Entry _ 

I  Department/ Ad  Agency _ 

I  Creative  Staff: 

I  Name  _ 

I  Title  _ 

I  Name  _ 

I  Title  _ 

I  Entry  submitted  by  _ 

I  Title  _ 

I  Phone  _ 

I  By  entering,  1  hereby  give  consent  to  INMA  and  Editor  &  Publisher 
I  to  reproduce,  publish,  distribute,  circulate  or  otherwise  use  the 
I  attached  material  in  any  form  and  waive  any  right  to  inspect  or 
I  approve  such  use  in  connection  with  this  contest. 


I 

ENTRY  FORM 

Attach  to  front  top  left  comer  of  hoard 

Newspaper  _ 

City/State _  Country  _ 

Category#  and  Name  _ 

Circulation  Group  _ 

Name  of  Entry _ 

Department/ Ad  Agency _ 

Creative  Staff- 

Name  _ 

Title  _ 

Name  _ 

Title  _ 

Entry  submitted  by  _ 

Title  _ 

Phone  _ 

By  entering,  I  hereby  give  consent  to  INMA  and  Editor  8e  Publisher 
to  reproduce,  publish,  distribute,  circulate  or  otherwise  use  the 
attached  material  in  any  form  and  waive  any  right  to  inspect  or 
approve  such  use  in  connection  with  this  contest. 
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Reuters  buys 
Yahoo  stake 

REUTERS’  NEW  MEDIA  unit  has 
agreed  to  acquire  2.5%  of  the  Internet 
guide  company  Yahoo  Corp.  and  to 
supply  news  to  Yahoo  through  1999. 

Separately,  Yahoo,  based  in  Moun¬ 
tain  View,  Calif.,  said  the  following 
companies  have  agreed  to  buy  minority 
stakes:  Sequoia  Capital,  an  existing 
shareholder  based  in  Menlo  Park, 
Calif.;  Open  Text  Corp.,  Waterloo,  On¬ 
tario;  Softbank  Corp.,  Tokyo;  Ziff-Davis 
Publishing,  New  York;  the  Capital 
Group,  Los  Angeles. 

Reuters’  investment,  through  New 
York-based  Reuters  NewMedia  Inc.,  was 
not  disclosed  but  was  insufficient  to 
materially  affect  assets. 

The  news  deal,  extending  an 
arrangement  announced  last  July,  calls 
for  Reuters  NewMedia  to  supply  its  on¬ 
line  service  —  a  package  of  10  top  news 
stories  updated  hourly  —  to  Yahoo  for 
computer  users  to  access  for  free 
through  Yahoo’s  Internet  site.  Reuters 
gets  a  share  of  the  ad  revenue  its  pages 
generate. 

Yahoo  says  its  site  (http://www.ya- 
hoo.com)  is  used  600,000  times  a  day. 

Firm  charges 
info  theft  in 
cyberspace 

IN  A  NEW  TWEAK  to  the  emerging 
field  of  copyright  law  in  cyberspace,  a 
Florida  company  that  provides  tourist 
information  on  the  Internet  has  sued  a 
crosstown  rival  for  plagiarism  —  citing 
English  common  law  instead  of  U.S. 
copyright  law. 

In  a  suit  filed  in  Dade  County  Cir¬ 
cuit  Court,  LambGroup  Inc.  has  ac¬ 
cused  Guru  Communications  of  steal¬ 
ing  from  its  local  information  calendar 
on  the  World  Wide  Web.  LambGroup 
asked  for  an  injunction  and  for  unspec¬ 
ified  damages  from  lost  advertising. 

“We’re  all  trying  to  accomplish  the 
same  end,  which  is  trying  to  protect  our 
clients’  intellectual  property  rights,”  said 
LambGroup  attorney  Montgomery 
Blair  Sibley.  “I’m  just  using  a  different 
tactic  because  I’m  not  satisfied  there’s 


any  legislative  [means]  at  present.” 

The  case  highlights  the  legal  prob¬ 
lems  cyberspace  is  spawning  for  owners 
of  intellectual  property. 

Copyright  protections  apply  to  the 
Internet  as  they  do  to  printed  or  broad¬ 
cast  information.  In  practice,  material  is 
often  copied  and  republished  without 
penalty  under  the  “fair  use”  doctrine  of 
U.S.  copyright  law. 

But  by  invoking  the  British  common 
law  principle  of  Trover,  Sibley  said, 
LambGroup  can  recover  damages  “for 
property  that  was  found  but  then 
wrongfully  detained  and  used.” 

Both  companies  provide  tourism  in¬ 
formation  through  advertising-support¬ 
ed  Web  sites. 

Guru  president  Chris  Heuer  called 
the  suit  frivolous. 

“It’s  a  company  policy:  It’s  very  im¬ 
portant  for  us  to  respect  property  rights 
and  apply  the  laws  of  traditional  intel¬ 
lectual  property,”  Heuer  said.  “We  don’t 
even  use  anyone  else’s  graphics.” 

LambGroup’s  calendar  (http://www. 
thesinglessource.com)  is  larger  than 
Guru’s  (http://www.sobecom)  and  lists 
public  events  such  as  Miami  Dolphins 
football  games  and  Miami  Symphony 
Orchestra  performances. 

Such  factual  information  is  generally 
unprotected  under  U.S.  copyright  law 
because  it  is  so  widely  available,  but  it 
can  be  protected  for  the  way  it  is  put  to¬ 
gether,  intellectual  property  lawyers  say. 

But  Richard  Marks,  chairman  of  the 
American  Bar  Association’s  computer 
law  division,  said  federal  copyright  law 
pre-empts  state  law  and  common  law. 

Phoenix  papers  buy 
online  TV  listings 

PHOENIX  NEWSPAPERS  Inc.  (PNI) 
has  signed  on  as  the  first  client  for  TV 
Week  Interactive,  a  TV  programming 
guide  delivered  by  computer. 

Developed  by  Lookahead  Communi¬ 
cations  Inc.  and  syndicated  by  Tribune 
Media  Services,  it  provides  standard 
TV  listings,  in  either  grid  or  rolling  log 
format,  but  also  allows  users  to  search 
for  particular  shows  by  title,  channel, 
type  or  stars. 

“As  more  of  our  readers  go  online, 
we’ll  need  to  provide  them  with  infor¬ 
mation  that  is  specifically  designed  for 


an  interactive  environment,”  said 
Howard  Finberg,  PNI  senior  editor  for 
information  technology. 

PNI  plans  to  use  the  listings  on  its 
services,  both  called  Arizona  Central, 
on  America  Online  and  the  World 
Wide  Web. 

TV  Week  Interactive’s  software  runs 
on  a  Web  server,  bulletin  board  or  pro¬ 
prietary  service  and  is  available  in  a 
downloadable  version. 

Election  service 
taps  AP  veteran 

ELECTIONLINE,  THE  advertising- 
supported  electronic  information  ser¬ 
vice  planned  by  ABC  and  the  Washing¬ 
ton  Post  Co.,  has  hired  veteran  Associ¬ 
ated  Press  journalist  Evans  Witt  as 
editor. 

Witt  has  covered  Capitol  Hill  politics 
for  over  a  decade,  national  political 
conventions  since  1976,  and  presiden¬ 
tial  campaigns  in  the  1980s.  He  also 
spearheaded  AP’s  efforts  to  upgrade 
election  coverage,  developed  its  elec¬ 
tion  computer  system  and  managed 
AP’s  election  network  with  NBC.  Most 
recently  he  was  AP’s  director  of  plan¬ 
ning  and  assistant  chief  of  bureau/ad¬ 
ministration  in  Washington. 

ElectionLine,  coordinated  by  the 
Washington  Post  Co.’s  Digital  Ink  (digi- 
talink@washpost.com)  plans  a  January 
launch  with  multimedia  information 
available  on  the  World  Wide  Web. 

Suburban  papers 
launch  Web  site 

PIONEER  PRESS,  THE  Glenview,  III.- 
based  operator  of  47  community  papers, 
launched  a  Web  site  (http://www.pio- 
neerIocal.com)  with  the  help  of  Telusys 
Inc. 

The  site  offers  500  stories  and  items 
a  week  on  2,000  screen  pages.  Features 
include  archive  searching  and  such  in¬ 
formation  as  restaurant  reviews,  calen¬ 
dars  and  sports  information.  Plans  call 
for  classified  ads  later. 

Pioneer,  a  Hollinger  Inc.  unit  whose 
papers  reach  200,000  homes  in  the 
northern  Chicago  suburbs,  said  the  ser¬ 
vice  offers  advertisers  a  computer-liter¬ 
ate  audience. 
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iation  Service  (FMCS)  is  the  indepen¬ 
dent  agency  that  provides  services  such 
as  ADR  assistance  to  federal  agencies. 
When  ACUS  closed,  FMCS  received 
its  ADR  files  and  library. 

John  A.  Wagner,  manager/ADR  ser¬ 
vices  for  FMCS,  who  presented  testi¬ 
mony  on  behalf  of  FMCS  director  John 
Calhoun  Wells,  called  the  confiden¬ 
tiality  amendment  “one  of  the  most 
important  provisions  of  the  bill.” 

Former  ACUS  senior  counsel  Nan¬ 
cy  G.  Miller  expressed  support  for  the 
bill,  but  she  also  suggested  that  the 
amendment  be  clarified  to  protect 
from  disclosure  documents  from  a  pri¬ 
vate  party  to  a  neutral  who  is  a  govern¬ 
ment  employee. 

The  American  Bar  Association  also 
believes  the  amendment  should  be 
clarified,  according  to  Philip  J.  Harter, 
chair  of  the  ABA’s  Section  of  Adminis¬ 
trative  Law  and  Regulatory  Practice. 

The  “neutral’s  notes  must  remain  in¬ 
violate  if  the  mediator  is  to  be  able  to 
bring  the  parties  together  to  an  agree¬ 
ment  or  the  arbiter  is  to  render  a  deci¬ 
sion,”  Harter  noted  in  his  testimony. 

“The  critical  —  all  important  —  is¬ 
sue  for  confidentiality  is  to  protect  that 
relationship,  except  in  very  narrowly 
circumscribed  situations,”  he  stated. 

The  ABA,  he  continued,  is  “less 
clear  as  to  the  protection  that  should 
be  afforded  by  the  ADR  Act  to  com¬ 
munications  among  the  parties  them¬ 
selves  without  the  neutral  or  to  those 
involving  all  of  the  parties  and  the 
neutral.” 

“Those  discussions  or  proceedings 
very  much  resemble  traditional  settle¬ 
ment  negotiations,  and  it  is  unclear 
why  they  should  have  any  more  confi¬ 
dentiality  than  unassisted  negotiations: 
It  could  certainly  be  argued  that  the 
applicable  law  should  be  the  same,” 
Harter  noted. 

Heritage  Foundation  senior  fellow, 
law  professor  and  former  ACUS  chair¬ 
man  Marshall  J.  Breger  commented  in 
his  testimony  that  what  the  “amend¬ 
ment  does  is  simply  reduce  any  uncer¬ 
tainty”  over  whether  documents  could 
be  subject  to  FolA. 

“1  recognize  that  proponents  of 
‘open  government,’  such  as  the  Re¬ 
porters  Committee  for  Freedom  of  the 
Press,  react  reflexively  to  any  sugges¬ 
tion  of  a  diminution  of  FolA’s  reach,” 
Breger  said.  “This  protectiveness,  while 
understandable,  is  misplaced. 


“Even  with  these  proposed  amend¬ 
ments,  there  is  complete  transparency 
as  to  every  ‘final’  decision  —  the  terms 
of  a  settlement.  Only  communications 
leading  up  to  a  settlement  are  protect¬ 
ed  —  as  they  must  be  if  the  give  and 
take  of  serious  negotiations  is  to  be  al¬ 
lowed  to  play  itself  out,”  he  added. 

Gray  Castle,  chairman  of  the  Center 
for  Public  Resources’  Government 
Contract  Disputes  Committee,  also 
voiced  his  support  for  reauthorization 
and  noted  that  the  confidentiality 
changes  “do  strike  the  right  balance.” 

Castle  also  suggested  renaming  the 
Administrative  Dispute  Resolution  Act 
the  Alternative  Dispute  Resolution  Act 
to  “bring  more  sharply  into  focus  what 
the  act  is  all  about.” 

Following  the  hearing,  RCFP’s  Kirt- 
ley  said  she  was  encouraged  by  the  fact 
that  few  of  those  who  testified  dis¬ 
agreed  with  the  ACUS  recommenda¬ 
tion  to  exempt  only  documents  created 
for  ADR,  not  all  documents  that  hap¬ 
pened  to  become  involved  in  the 
process. 

“If  most  of  the  people  they  asked  to 
testify  concede  there  is  no  justification 
for  turning  the  ADRA  into  a  wholesale 
exemption  for  any  agency  document, 
that  is  an  important  battle  we  won,” 
she  said. 

Kirtley  noted,  however,  that  she  was 
“sorry  the  committee  didn’t  see  fit  to 
have  anyone  there  to  testify  that  even 
the  ACUS  proposal  does  not  go  far 
enough  to  ensure  accountability.  It  ap¬ 
pears  that  particular  interest  was  not 
represented.” 

Because  of  its  tax  status,  the  RCFP’s 
lobbying  activities  are  restricted,  but  if 
invited  by  Congress,  RCFP  representa¬ 
tives  can  testify  before  a  committee. 

“Had  we  been  invited  to  testify,  we 
would  have,”  Kirtley  said,  adding  that 
she  hoped  “other  organizations  that  do 
lobby  would  pick  up  the  ball  and  run 
with  it.” 

Further,  Kirtley  pointed  out  that  the 
whole  concept  of  ADR  “is  antithetical 
to  openness.” 

If  a  government  agency  is  a  party  or 
is  neutral  in  an  ADR  proceeding,  “it 
seems  there  is  necessarily  going  to  be  a 
public  interest  in  how  a  government 
agency  carries  out  the  role  it  happens 
to  be  playing,”  she  said. 

“I’m  not  happy  with  the  tacit  as¬ 
sumption  that  secrecy  is  desirable  and 
necessary,”  Kirtley  added.  “The  prob¬ 
lem  here  is  that  we  were  not  able  to 
persuade  ACUS  of  that,  and  no  one 
[in  opposition]  was  invited  to  testify.” 


Kirtley  suggested  that  instead  of  a 
blanket  exemption  for  ADR  docu¬ 
ments,  specific  exemptions,  such  as  for 
trade  secrets,  be  drawn. 

“It  wouldn’t  be  that  hard  to  craft,” 
she  said,  noting  that  it  would  not  pre¬ 
vent  parties  from  invoking  current 
FolA  exemptions.  “If  there’s  a  good 
reason,  it’s  probably  already  exempt.” 

“Whatever  concessions  1  might  be 
prepared  to  make  when  the  parties  are 
private  entities,  they  do  not  extend  to 
a  situation  where  the  government  is  a 
party  or  mediator  [or  arbiter],”  Kirtley 
commented.  “The  final  decision  alone 
will  not  tell  you  everything  you  need  to 
know  about  how  the  decision  was 
reached.” 

Pool 
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view,  shortly  after  BosniaLINK  was 
launched,  Bernath  said  there  were 
66,000  hits  on  DefenseLlNK,  and 
45,000  hits  on  BosniaLINK,  compared 
to  the  usual  68,000  or  so  per  week. 

Bernath  has  held  a  few  briefings  for 
Washington  bureau  chiefs  and  other 
newspeople,  explaining  some  of  the  ba¬ 
sics  about  clothing,  fuel,  getting  places, 
and  to  talk  about  how  the  information 
centers  will  be  set  up. 

Although  later  meetings  actually 
have  been  convivial,  Bernath’s  first  en¬ 
counter  with  the  Washington  bureau 
chiefs  was  a  bit  more  contentious. 

“From  the  time  Desert  Storm  ended 
and  we  implemented  the  new  guide¬ 
lines,  up  until  right  around  Haiti,  real¬ 
ly  —  maybe  it  was  before  that,  in 
Rwanda  and  Somalia  —  there  really 
hadn’t  been  much  interaction  [be¬ 
tween  the  media  and  military].  We 
didn’t  have  major  conflicts,”  Bernath 
explained.  “And  there  were  still  a  lot  of 
bad  feelings  from  the  media  about  be¬ 
ing  manipulated  in  Desert  Storm. 

“So  1  came  into  this  job  and  had  this 
first  bureau  chiefs  meeting,  and  it  was 
kind  of  like  popping  the  cork  off  of  a 
[bottle].  There  was  a  lot  of  animosity 
and  distrust,”  he  recalled. 

“1  was  kind  of  surprised  by  it,”  he 
said,  “because  we  were  there,  in  my 
opinion,  trying  to  do  the  same  thing 
we  are  doing  here.  Then  we  kind  of  got 
into  it  a  little  bit  and  we  had  a  good  di¬ 
alogue  and  things  couldn’t  be  better. 

“1  think  they  were  expecting  me  to 
come  in  and  start  telling  them  what  all 
these  rules  were,  and  really  my  goal 
was  just  the  opposite.” 
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Newspaper  Operations  and  Technology  Conference 


MARCH  26-28, 1996 

ATTHE  HERSHEY  LODGE 

&  CXINVENTION  CENTER 

IN  HERSHEY,  PA 

Come  tell  more  than  1,500  newspaper 
decision  makers  about  the  new 
products  and  services  your  company 
has  to  offer  them. 

Nowhere  else  can  you  make  so  many 
solid  contacts  in  such  a  short  amount  of  dme. 

The  1996  Show  will  include  the  second 
NEW  MEDIA  WORLD  SYMPOSIUM  AND 


SHOWCASE.  If  your  company  offers  prod¬ 
ucts  that  will  help  newspapers  move  into  the 
future,  you  belong  at  AMERICA  EAST. 

All  exhibitors  can  bank  on  AMERICA 
EAST’S  three-decade  strong  reputation  as  the 
premiere  newspaper  tradeshow  of  the  Eastern 
United  States. 

For  more  information,  contaa  Amy 
McManamon  at  AMERICA  EAST,  2717 
North  Front  St.,  Flarrisburg, 

PA  171 10.  CaU  (717)  234- 
4067  ext.  230,  or  us  at 
(717)  234-0746. 
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Top  25  Daily  Newspapers 

Ad  Inches  in 

Selected  National  Categories* 

August  1995 

'  Full  Run  ROP,  excluding  preprints 

Auto  Dealer 

Factory 

Computers  & 

Credit 

FoodA 

Hotels  A 

Motion 

Travel  A 

Utilitios  A 

NEWSPAPER 

TOTAL 

Airlinns 

Associations 

Automotive 

Banks 

Software 

Cards 

Household 

Resorts  Insurance  Investments 

Pictures 

Tourism 

Comms 

1.  New  York  lines 

243,170 

22,898 

7,727 

11,293 

30,998 

7,354 

2,269 

1,230 

6,227 

3,673 

10,304 

99,424 

6,579 

33,194 

2.  Los  Aagdes  lines 

305,597 

15,848 

32,477 

33,102 

20,167 

3,613 

2,028 

2.907 

7,642 

4,793 

3,222 

146.746 

4.606 

28,446 

3.  Vashin{;too  Post 

156,003 

10,832 

15,806 

22,435 

26,095 

4,341 

1,320 

1,156 

4,209 

3,292 

3,032 

31,960 

4,138 

27,387 

4.  Kew  York  Daily  News 

100,585 

6,885 

893 

5,889 

15,879 

123 

713 

1,268 

2,573 

4,035 

72 

40,088 

1,409 

20,758 

5.  Cbto^  Tribttoe 

169,216 

16,032 

24,729 

28,210 

'  19,630 

3,140 

1,575 

3.231 

3,964 

3,840 

1,797 

32,297 

4,321 

26,450 

6.  Ncwsday 

109,103 

7,585 

4,673 

7,213 

34,687 

463 

1,081 

993 

3,635 

21 

33,100 

2,224 

13,428 

7.  Detroit  Free  Press 

64,619 

2,529 

7,581 

5,482 

7,608 

2,032 

252 

1,460 

599 

170 

1,004 

21,752 

1,068 

13,082 

8.  Dallas  Nonuog  News 

122,674 

7,106 

11.828 

12,037 

16,451 

2,188 

1,804 

1,174 

6,854 

2,905 

2,538 

28,379 

2,942 

26,468 

9.  Chio^  San-Tines 

102,997 

10,111 

4.457 

18,152 

15,687 

254 

70 

2,427 

2,330 

2,752 

487 

29,206 

2,867 

14,197 

10.  Boston  Globe 

167,249 

12,639 

8.589 

16,884 

20,312 

4,522 

1,994 

1,664 

18,341 

5,234 

7,544 

34,365 

3,472 

31,689 

11.  Sn  Francisco 

Chronicle 

123,600 

10,943 

5,728 

10,167 

14,881 

2,191 

1,902 

1,499 

6,100 

4,942 

2,665 

38,606 

2,595 

21,381 

12.  Philadelphia  laqairer 

117,881 

5,285 

4,962 

16,449 

33,431 

1,681 

326 

942 

4,335 

2.594 

1,682 

31,075 

2,107 

13,012 

13.  Newark  StarLedser 

142,705 

11,263 

8,701 

16,416 

40,479 

464 

1,050 

2,756 

5,479 

1,562 

23,406 

2,827 

28,302 

14.  Houston  Chronide 

106,882 

6,587 

5,743 

15,840 

13,238 

2,914 

258 

860 

1,783 

798 

2,119 

28,609 

%7 

29,166 

15.  New  York  Post 

88, %2 

3,195 

2,011 

5,594 

6,061 

275 

40 

4,686 

1,852 

106 

28,348 

20,825 

15.%9 

16.  Minneapolb  Star 

Tribune 

84,864 

4,207 

6,844 

12,351 

11,496 

343 

1,323 

4,550 

1,458 

4,215 

27,104 

395 

10,578 

17.  ClevelaDd  Finn  Dealer 

71,818 

3,885 

6,626 

4,648 

18,840 

186 

102 

1,531 

1,232 

3,755 

805 

18,579 

868 

10,761 

18.  Phoenix  Arizona 

Republic 

85,736 

5.825 

10,501 

9,321 

11,975 

608 

1,177 

760 

3,631 

6.471 

957 

20,008 

1,441 

13,061 

19.  Miami  Herald 

104,201 

4.964 

11,455 

16,057 

15,286 

842 

334 

670 

2,028 

2,562 

1,328 

24,432 

6,255 

17,988 

20.  Sn  Dtefp  tnioo- 

Tribune 

137^97 

4,063 

19,433 

10,492 

13,679 

1,125 

1,187 

1,720 

4.458 

8,166 

2,888 

28,620 

3,991 

37,475 

21.  Sl  Petersburg  limes 

68,514 

1,882 

6,588 

15,337 

12,604 

272 

33 

772 

1,042 

1,094 

1,872 

11,380 

2,538 

13,100 

22.  Orao}^  County 

RcRbter 

167,351 

9,934 

31,256 

25,358 

15,008 

1,175 

1,436 

4,006 

8,432 

1,536 

30,208 

1,985 

37,017 

23.  Detroit  News 

56,552 

2,250 

7,201 

5,647 

7.323 

1,533 

83 

1,079 

415 

1,025 

17,126 

887 

11,983 

24.  Portland  OrcRonian 

88.740 

6,813 

15,487 

15,543 

9,697 

567 

201 

2,594 

2,216 

837 

1,788 

18,215 

2,591 

12,191 

25.  Baltimore  Sun 

75,626 

5.746 

5,232 

8,224 

13,980 

679 

190 

2,354 

730 

1,773 

1,576 

17,892 

766 

16,484 

Top  25  Sunday  Newspapers 

Ad  Inches  in 

Selected  National  Categories* 

August  1995 

'  Full  Run  ROP,  excluding  preprints 

Auto  Deale 

Factory 

Computers  & 

Credit 

FoodA 

Hotels  A 

Motion 

Travel  A 

Utilities  A 

NEWSPAPER 

TOTAL 

Airlines 

Associations  Automotive 

Banks 

Software 

Cards 

Household 

Resorts 

nsurance  Investments 

Pictures 

Tourism 

Comms 

1.  New  York  Times 

234.509 

14,543 

15,503 

22,348 

10,672 

693 

3,084 

1,451 

39,003 

2,501 

11,953 

44,272 

57,219 

11,267 

2.  Los  .Anjteles  Times 

156,597 

10,475 

7,181 

11,430 

8,005 

478 

951 

1,284 

38,505 

68 

1,193 

39,167 

28,043 

9,817 

3.  VasbioRtoo  Post 

65,757 

4,256 

1,406 

2,085 

9,925 

717 

419 

271 

11,340 

853 

2,788 

10,702 

17,720 

3,275 

4.  Detroit  News  & 

Free  Press 

66,446 

2,194 

15,754 

5,200 

7,375 

547 

152 

3,902 

131 

334 

7,789 

16,753 

6,315 

5.  Chics^  Tribune 

115,390 

7.553 

12, %9 

13,851 

3,262 

1,994 

732 

448 

16,867 

983 

1,827 

8,842 

30,246 

15,816 

6.  New  York  Daily  News 

50,357 

820 

252 

960 

1,373 

336 

70 

119 

14,017 

357 

15 

12,277 

12,809 

6,952 

7.  Philadelphia  Inquirer 

89,897 

3,517 

3,962 

8,436 

14,797 

945 

852 

14,644 

1,708 

1,051 

10,010 

23,293 

6,682 

8.  Dallas  Morning  News 

83,287 

5,847 

1,890 

2,054 

16,130 

777 

35 

125 

10,702 

1,191 

1,197 

8,854 

23,587 

10.898 

9.  Boston  Globe 

133,694 

5,174 

7,184 

10,759 

20,405 

1,123 

388 

532 

24,637 

1,284 

2,162 

10,214 

39,261 

10,571 

10.  Newsday 

53,787 

3,493 

1,676 

2,888 

4,168 

35 

105 

12,792 

210 

239 

9,218 

15,682 

3,281 

11.  Atlanta  Journal  & 

Constitution 

90,379 

5,450 

9.214 

6.915 

7,474 

1,944 

25 

9,102 

1,164 

615 

8,202 

30,844 

9,430 

12.  Minneapolb  Star 

Tribune 

55,097 

1,125 

3,076 

4,748 

5,672 

394 

378 

256 

7,748 

721 

833 

7.475 

17,454 

5,217 

13.  Newark  StarLedner 

101,726 

3,994 

2,710 

6,128 

26,534 

97 

85 

87 

21,943 

1,610 

1,802 

5,773 

29.411 

1,552 

14.  San  Francisco 

Chronkle/Examiner 

88,347 

7,032 

4,681 

4,586 

4,383 

823 

610 

653 

25.215 

70 

1,021 

10,614 

21,817 

6,842 

15.  Phoenix  Arizona 

Republic 

66,819 

4,233 

2,578 

2,169 

7,396 

313 

72 

17,045 

7,221 

850 

5,362 

14,305 

5,275 

16.  Houston  Chronkie 

67,095 

5,371 

819 

1.718 

12,859 

957 

42 

50 

7,542 

831 

1,007 

7,198 

20,382 

8,319 

17.  St  Loub  Post-Dbpaich 

48,717 

3,174 

5,094 

4,092 

5,110 

443 

208 

3,029 

1,536 

786 

5,943 

12,643 

6,659 

18.  Cleveland  Plain  Dealer 

51,188 

2,967 

1,012 

1,245 

6,235 

648 

161 

3,870 

974 

1,203 

5,052 

19,358 

8,463 

19.  Miami  Herald 

60,148 

2,912 

3,839 

4,059 

5,344 

12 

4 

11,173 

830 

968 

7,638 

20.903 

2,466 

20.  Seattle  Times/Post- 

Intelligencer 

57,071 

4.814 

1,322 

982 

3,312 

1,380 

299 

5,075 

649 

1,014 

7,917 

25,452 

4,855 

21.  Baltimore  Sun 

44,692 

4,670 

2,072 

1,742 

8,230 

170 

125 

6,459 

548 

1,268 

5,458 

12,054 

1.8% 

22.  Chic^eo  Sun-Times 

38,753 

3,232 

3.472 

1.889 

1,828 

1.680 

558 

22 

9,827 

8,996 

7.249 

23.  .Milwaukee  Jour.-Sentinel 

57,785 

3,389 

3,825 

5,700 

9,301 

490 

129 

473 

6,352 

569 

3,687 

3,578 

13,792 

6.500 

24.  St  Petersburg  Hmes 

39,013 

1,433 

436 

1,119 

5,335 

61 

4.470 

457 

957 

2.930 

17,459 

4,356 

25.  San  Diego 

Lttion-Tribune 

58,342 

4,527 

3,259 

2,434 

6,978 

274 

155 

11,565 

232 

806 

8,189 

11,789 

8.134 

1  *Newspapers  are  listed  by  circulation  based  on  Audit  Bureau  FAS'FAX  report  for  the  period  ending  March  31, 

1995. 

1  Ad  data  provided  by  Competitive  Media  Reporting. 
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Top  25  Daily  Newspapers 
Ad  Inches  in  Selected  Retail  Categories* 

August  1995  -  Full  Run  ROP,  excluding  preprints 


Apparel  ft  Auto  Supply/ 

Booksft 

BuiMing 

CoBiputer 

Consener 

Departnint 

Discount 

Drat 

Food 

Fumiluruft 

Juwulty 

MAce  Supply 

SfMbk 

NEWSPAPER 

TOTAL  Accessories 

Repair 

Stationery 

Materials 

Stores 

Electronics 

Stores 

Stores 

Stom 

Stores 

Accussunus 

Stores 

Stores 

t*t» 

1.  New  York  lines 

244,058 

30,410 

170 

7,444 

1,260 

29,219 

25,079 

78,082 

819 

32 

1,266 

49,145 

11,581 

3,449 

6.102 

2.  Los  Alleles  lines 

580,269 

14,939 

26.278 

1,972 

6,170 

15,813 

105,172 

241,258 

8,401 

1.791 

66,578 

40,594 

2,943 

10,085 

30.275 

3.  WashiiifUn  Post 

462,781 

21,999 

7,655 

2,752 

16,826 

23,847 

31,102 

159.446 

11,435 

5.896 

63,555 

95,700 

4,605 

7361 

10.602 

4.  New  Yofk  Daily  News 

224,036 

12,694 

13,102 

16 

8,270 

6 

62,935 

56,675 

3,296 

157 

12,975 

43,213 

1,984 

2,462 

6.251 

5.  Chia^  Tribune 

287,572 

25,506 

4,121 

1,431 

10,733 

6,293 

32,207 

100.724 

8,611 

9.890 

9,558 

51,381 

4,384 

9,048 

13.605 

6.Newsday 

232,681 

7,956 

6,209 

546 

6,017 

4,504 

72,293 

78,519 

5,802 

1.134 

8,077 

31,126 

289 

3,843 

6.366 

7.  Detroit  Free  Press 

212,028 

9,753 

7,865 

1.771 

18,847 

2,569 

40,680 

59,716 

5,039 

575 

22,112 

26,766 

1,055 

6.444 

0.036 

8.  Dallas  Moraiag  News 

521,147 

38,085 

7,757 

4,946 

15,551 

14,239 

35,185 

186,788 

13,062 

292 

53,159 

106,446 

5,078 

12367 

20.292 

9.  Chk^  Saa-TInes 

155,639 

15,311 

7,040 

2,282 

14,091 

277 

15,670 

54,841 

8,986 

2.174 

3,649 

22,476 

1,082 

2,618 

5.142 

10.  Boston  dobe 

291,329 

17,660 

2,806 

4,432 

10,633 

11,691 

25,559 

121,283 

34,346 

5.206 

4,644 

33,888 

4,497 

3,792 

10.092 

1 1.  San  Francisco  Cbronkle 

236,808 

6,416 

2,897 

2,872 

2,336 

2,927 

34,862 

122,616 

9.742 

37 

2,379 

28,649 

1,727 

4,621 

14.727 

12.  Pbiladelphia  Inquirer 

295,357 

17,655 

3,269 

287 

12,439 

6,036 

29,077 

135,762 

4,734 

6.554 

12,866 

54,059 

1,054 

3314 

0351 

13.  Newark  Stai^Ledger 

369,880 

29,105 

7,001 

1,813 

15,477 

6,164 

98,838 

81,722 

12,949 

4278 

11,144 

83,842 

3,558 

3,661 

10.320 

14.  Houston  Cbronkle 

450,320 

31,034 

11,007 

3,258 

15,304 

12,632 

16,789 

184,229 

6.418 

911 

28,457 

107,075 

4,773 

6.477 

21.956 

19.  New  York  Post 

85,227 

7,242 

2,243 

50 

1,263 

8,188 

42,276 

1,306 

112 

154 

87 

14,658 

959 

2,969 

3.720 

lb.  Minneapolis  Star 

Tribune 

216,544 

10,349 

3,922 

2,788 

19,782 

8,302 

21,863 

60,032 

13,375 

3.606 

2,962 

48,528 

1,813 

6,490 

12.732 

17.  Cleveland  PbdB 

Dealer 

265,046 

10,488 

4.898 

160 

15,510 

1,243 

20,792 

83,348 

10,175 

5.468 

66,110 

39.353 

961 

2,421 

4.119 

18.  Pkoenix  Arizona 

RepuMk 

352,980 

9,469 

6,709 

1,202 

10,802 

7,836 

30,630 

123,927 

6,637 

1.979 

22,501 

111,337 

2,254 

3,768 

13.929 

19.  Miami  Herald 

249,361 

5,908 

5,869 

1,599 

6,781 

8,192 

53,670 

87,381 

4,749 

3242 

3,094 

50,323 

2,188 

10,035 

6.330 

20.  San  Diego  I’nioa- 

Iribnne 

448,221 

9,816 

16,934 

4,342 

15,036 

19,857 

74,513 

137,351 

5.411 

2.122 

52,530 

58,131 

4,857 

7,097 

40324 

21.  St  Petersburg  Times 

223,838 

8,233 

10,970 

671 

7,726 

1,016 

26,605 

64.115 

35,191 

2270 

3,300 

46,491 

2,264 

5,960 

9.026 

22.  Orange  County 

Regteter 

588,893 

15,930 

46,130 

3,632 

15,402 

14,515 

76,847 

134,990 

8,392 

2.598 

86,289 

107,600 

7,881 

11,463 

57324 

23.  Detroit  News 

173,787 

7,354 

7,112 

1,888 

16,827 

2,486 

35,974 

40,967 

3,527 

600 

22,609 

19,293 

1,057 

6,301 

7.792 

24.  Portland  Oregonian 

319,769 

5,562 

11,729 

1,174 

15,333 

6,922 

43,716 

99,276 

18,231 

849 

10,985 

85,232 

1,841 

7374 

11.645 

29.  BaltiaMHT  Sun 

274,447 

5,816 

2,423 

597 

10,916 

6,224 

42,911 

75,778 

15,829 

5.187 

74,619 

23,120 

'  933 

5,376 

4.710 

Top 

25 

Sunday  Newspapers 

Ad 

Inches 

in 

Selected  Retail  Categories* 

August  1995  '  Full  Run  ROP,  excluding  preprints 

Apparel  ft  Auto  Supplw 

Booksft 

Building 

Cenputer 

Censuner 

Oepartnent 

Discount 

Drug 

Food 

Jewelry 

Office  Supply 

$f«t>0i 

NEWSPAPER 

TOTAL  Accessories 

Repair 

Stationery 

Materials 

Stores 

Electrenics 

Stores 

Stores 

Sturts 

Stores 

Acensorivs 

Stores 

Sturts 

Ttjt 

1.  New  York  Tines 

139.101 

26,554 

870 

78 

4,809 

11,525 

58,601 

894 

307 

24^42 

7,767 

1,466 

1.900 

2.  Los  Angeles  Tines 

140.802 

9,879 

13,020 

4,101 

385 

917 

14,216 

59,291 

2,482 

4,220 

10,078 

10.351 

1,303 

3,697 

6.062 

3.  Washington  Post 

127.445 

6,451 

17,020 

2,655 

3,255 

743 

4,079 

34,063 

5,699 

649 

30.900 

17.080 

1,279 

1,923 

1.649 

4.  Detroit  News  ft  Free 

Press 

66.074 

3,543 

10,026 

473 

5,010 

478 

6,976 

13,892 

3,584 

3,832 

13.984 

319 

1.375 

2.502 

9.  Chk^  Tribune 

125.025 

11,419 

7,303 

6,038 

3,084 

3,637 

10,796 

41,153 

6,260 

2,525 

376 

23.963 

1,078 

4,604 

2.709 

6.  New  York  Daily  News 

89.776 

2,510 

4,606 

22 

787 

336 

18,420 

10,759 

1,345 

23,479 

25.943 

362 

1307 

7.  FkUaddphia  Inquirer 

198.901 

6,518 

10,889 

225 

3,657 

635 

47,732 

44,510 

3,153 

3,707 

30,461 

42.125 

556 

2,578 

2,155 

8.  Dallas  Momii^  News 

232.131 

5,088 

11,671 

1,919 

2,319 

4,715 

41,269 

69,753 

5,848 

129 

50,593 

17.483 

1,141 

5,117 

15.086 

9.  Boston  Globe 

138.959 

7,367 

4.890 

279 

5,638 

3,988 

6,337 

46,040 

7,716 

4.184 

300 

39.320 

2,521 

5.449 

4.930 

10.  Newsday 

55.054 

3,214 

1,340 

694 

1,875 

198 

5,869 

16,230 

4.144 

33 

1,428 

16.950 

ISO 

1,995 

934 

11.  Adaata  Journal  ft 

Constitutioo 

129.412 

6,083 

14,815 

240 

861 

1,165 

29,550 

32,876 

13,348 

1,623 

9,523 

11.353 

2,045 

3,082 

2.040 

12.  Minneapolis  Star 

Tribune 

95.073 

1,685 

3,826 

367 

3,108 

1,070 

8,401 

17,955 

10,985 

384 

29,702 

10.817 

505 

3,101 

3,167 

13.  Newark  StarLedger 

172.553 

10,418 

8,322 

154 

4,574 

3,453 

17,053 

23,537 

6,303 

3,122 

54.729 

32.944 

1,062 

3,329 

3.553 

14.  San  Francisco 

Chronide/Exandner 

96.107 

3,376 

1,422 

2,575 

341 

800 

9,820 

51,896 

3,625 

16 

634 

15.515 

1,128 

1,812 

3,147 

19.  Pkoenix  Arizona 

RepuMk 

101.751 

1,718 

7,687 

25 

3,162 

5,113 

5,573 

36,173 

4,804 

654 

13,077 

14.407 

2,245 

2,386 

4,727 

lb.  Houston  Cbronkle 

165.370 

10,987 

10,766 

2,012 

2,055 

4,786 

3,586 

65,852 

6,381 

736 

10,627 

34.298 

1,090 

3,095 

9,099 

17.  St  Louis  Post-Dispatcb 

83.020 

1,338 

7,091 

383 

3.723 

842 

2.767 

31,860 

3,696 

949 

6.098 

19.914 

53 

2,838 

1.460 

18.  Cleveland  Plain  Dealer 

108.552 

2,186 

6,958 

153 

9,319 

467 

31.548 

28,323 

5,393 

3,374 

6,313 

8.623 

228 

3,000 

2.667 

19.  Miaau  Herald 

83.297 

1,323 

6,265 

113 

1,376 

741 

12,320 

29,004 

5,230 

552 

1,401 

20.046 

2,183 

1.449 

1394 

20.  Seattle  Tines/ 

Post-Intelligencer 

110.714 

2,170 

9,782 

2,414 

2,049 

6.415 

20,159 

30,516 

5,854 

5,681 

5,287 

12.849 

1,051 

3,091 

3.396 

21.  Baltinore  Sun 

138.547 

2,022 

17,900 

219 

2,243 

713 

27,294 

22,111 

5,149 

47 

42,260 

15.464 

675 

1.409 

1.041 

22.  Chicago  Sua-HaMS 

59.518 

4,188 

2,536 

100 

5,836 

23,464 

7,574 

5,106 

376 

150 

9.632 

44 

233 

279 

!  23.  Mitwankeejoar.-Senlincl  91,859 

1,583 

4,915 

764 

3,293 

852 

4,383 

22,423 

7,846 

871 

10,458 

27.194 

470 

3,586 

3321 

24.  St  Plersburg  Tines 

60,631 

436 

7,537 

17 

1,050 

206 

7.574 

21,433 

6,966 

838 

2.459 

5.995 

U72 

3,016 

1.672 

29.  San  Diego 

Uakm-Tribune 

126,176 

1,798 

7,063 

948 

3,141 

740 

34,325 

37.846 

3.855 

1,725 

9,187 

8.369 

1,575 

1,804 

13.000 

♦Newspapers  are  listed  by  circulation  based  on  Audit  Bureau  FAS-FAX  report  for  the  period  ending  March  31,  1995. 
Ad  data  provided  by  Competitive  Media  Reporting. 
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July  1995 

ADVERTISING  DATA 
SUPPLIED  BY 
NEWSPAPER 

(measured  in  inches) 

1995  1994 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

ALBANY,  N.Y. 

Times  Union-a/d 


ROP  Local .  27,372  32.252 

Preprint  Local .  39,068  29,580 

ROP  National .  4,291  4,094 

Preprint  National .  780  670 

Classified .  33,681  34,671 

Total .  105,192  101,267 

Times  Union-S 

ROP  Local .  14,635  19,069 

Preprint  Local .  74,320  90,625 

ROP  National .  1,457  1,644 

Preprint  National .  18,980  21,275 

Classitied .  15,038  16,015 

Total .  124,430  148,628 


GRAND  TOTAL...  229,622  249,895 

YEAR  TO  DATE...  2,298,236  2,212,613 

ALBANY,  ORE. 


Democrat-Herald-e 

ROP  Local .  18,685  21,775 

ROP  National .  169  93 

Classified .  23,210  23,111 

GRAND  TOTAL...  42,064  44,979 

YEAR  TO  DATE...  477,914  472,065 

ALBUQUERQUE,  N.M. 

Joumal-m 

ROP  Local .  42,789  38,837 

Preprint  Local .  2,580  30,573  4,257  28,896 

ROP  National .  1,314  1,596 

Display  Classitied .  20,297  23,992 

In-Column  Classified .  24,730  24,228 

ToUl .  91,710  30,573  92,910  28,896 

Tribune-e 

ROP  Local .  30,535  24,376 

Preprint  Local .  6,450  15,996  6,966  13,932 

ROP  National .  1,149  1,558 

Display  Classitied .  19,173  20,195 

In-Column  Classitied .  24,730  24,228 

Total .  82,037  15,996  77,323  13,932 

Journal-S 

ROP  Local .  13,976  15,654 

Preprint  Local .  11,223  67,596  13,416  66,306 

ROP  National  1,210  1,077 

Display  Classified .  17,659  15,436 

In-Column  Classineo .  14,682  13,928 

Total .  58,750  67,596  59,511  66,306 

GRAND  TOTAL...  232,497  114,165  229,744  109,134 


YEAR  TO  DATE...  2,245,017  943,894  2,192,141  878,225 

BANGQR,  MAINE 

Daily  News-m 


ROP  Local . 

16,852 

2,903 

17,362 

2,906 

Preprint  Local . 

2,524 

22,405 

1,772 

27,790 

ROP  National . 

994 

1,005 

Preprint  National . 

324 

405 

Display  Classitied . 

5,188 

12,306 

In-Column  Classitied . 

7,904 

Total . 

33,786 

25,308 

32,850 

30,696 

Daily  News-S 

ROP  Local . 

4,415 

508 

6,948 

1,028 

Preprint  Local . 

5,255 

24,456 

5,192 

23,861 

ROP  National . 

97 

332 

Preprint  National . 

11,502 

81 

16,605 

Display  Classitied . 

7,644 

11,902 

In-Column  Classitied . 

2,093 

Total . 

31,006 

25,045 

40,979 

24,889 

GRAND  TOTAL... 

64,792 

50,353 

73,829 

55,585 

YEAR  TO  DATE... 

646,286 

510,966 

666,152 

503,399 

*  Indicates  newspapers  reporting  figures  in  lines. 


38 


1995 

FULL  PART 

RUN  RUN 

BENNINGYQN, 

1994 

FULL  PART 
RUN  RUN 

VY. 

Banner-m 

ROP  Ideal . 

k  7.330 

Preprint  Local 

1,384 

2,039 

ROP  National 

224 

604 

Preprint  Ndional . 

80 

207 

Display  Classified . 

5,855 

2,786 

In-Column  Classitied . 

4,873 

4,879 

GRAND  TOTAL.. 

19,640 

17,845 

YEAR  TO  DATE.. 

.  190,990 

176,257 

BLQQMINGTQN, 

IND. 

HeraW-times-m 

ROP  Local . 

31,673 

32,300 

Preprint  Local . 

90,940 

100,282 

ROP  National . 

604 

573 

Preprint  NSional . 

4,573 

4,775 

Classified . 

35,938 

34,622 

GRAND  TOTAL.. 

.  163,728 

172,552 

YEAR  TO  DATE.. 

.  1,465,146 

1,402,714 

BQSTQN,  MASS. 

Herald-m 


ROP  Local . 

26,109 

27,549 

Preprint  Local . . 

9,155 

3,918 

ROP  National 

13,785 

15,956 

Preprint  Nidional . 

48 

Display  Classified . 

60,010 

56,719 

In-Cokann  Classified . 

20,759 

22,349 

Tatal . 

120,663 

9,155 

122,573 

3,966 

HeraW-S 

ROP  Local . 

9,401 

8,712 

Preprirfi  Local 

852 

55,620 

77,522 

ROP  National 

3,851 

4,087 

Preprint  NSIonal . 

10,489 

10,944 

Display  Classified . 

17,722 

17591 

In-Cotunn  Classified . 

4,788 

Total . 

36,614 

66,109 

30,390 

88,466 

GRAND  TOTAL... 

157,277 

75,264 

152,963 

92,432 

YEAR  TO  DATE... 

N/A 

BUFFALQ,  N.Y. 


News-a/d 

ROP  Local . 

28,862 

30,835 

Pieprirfi  Local . 

3,897 

3,144 

4,348 

4,155 

ROP  National . 

5,884 

6,^ 

Preprint  NSional . 

196 

244 

Classified . 

35,733 

37,997 

Total . 

74,572 

3,144 

80,076 

4,155 

News-S 

ROP  Local . 

14,557 

17,402 

Prepriifi  Local 

10,441 

13,758 

5,429 

15,761 

ROP  National . . 

5,547 

5,420 

Preprint  NSiwial . 

3,420 

«» 

3,995 

Classitied. 

15,034 

14,601 

Total . 

45,579 

17,178 

43,252 

19,756 

GRAND  TOTAL.., 

,  120,151 

20,322 

123,328 

23,911 

YEAR  TO  DATE.., 

,  1,077,717 

198,057  1,083,127 

200,663 

CASA  GRANDE,  ARIZ. 

Dispatch-e 


ROP  Local . 

17,119 

14,167 

ROP  National . . 

855 

1,030 

Display  Classified . 

2,098 

1,990 

In-Column  Classified . 

7,052 

7,474 

GRAND  TOTAL... 

27,124 

24,661 

YEAR  TO  DATE... 

252,268 

251,610 

CHAMPAIGN,  lU. 

News  Gazette-eS 


ROP  Local 

43,159 

831  37,438 

1,439 

Preprint  Local 

132,612 

57,276  103,845 

37,539 

ROPNSional . 

1,576 

1,880 

Preprint  NSional . 

23,994 

23,994 

Classified . 

32,556 

33,563 

GRAND  TOTAL... 

233,897 

58,107  200,720 

38,978 

YEAR  TO  DATE... 

1,770,955 

426,350  1,651,«6 

326,287 

CQNWAY,  ARK. 

Log  Cabin  Democrat-eS 

ROP  LocS . 

28,897 

28,647 

Preprint  Local . 

ROP  National . 

22,691 

50 

20,528 

Classified . 

12,021 

10,133 

GRAND  TOTAL.. 

63,659 

59,308 

YEAR  TO  DATE.. 

621,345 

511,932 

1995  1994 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

DURHAM,  N.C. 


Herald-Sun-m 


ROP  Local . 

30,778 

26,927 

ROP  National . 

1,005 

935 

Classified 

20,217 

21,206 

Total . 

52,000 

49,068 

Herald-Sun-S 

ROP  Local . 

15,046 

19,358 

ROP  National . 

875 

551 

Classified . 

9,649 

8,723 

Total . 

25,570 

28,632 

GRAND  TOTAL... 

77,570 

77,700 

YEAR  TO  DATE... 

735,893 

704,712 

ERIE,  PA. 

Times-e 


ROP  Local 

20,298 

24,362 

Preprint  Local . 

31,664 

22,307 

ROP  National . 

2,059 

652 

Preprint  National . 

88 

88 

Classified 

30,381 

33,898 

Total . 

85,120 

81,307 

Times-S 

ROP  Local . 

9,853 

11,938 

Preprint  Local . 

108,114 

95,404 

ROP  National . 

728 

1,104 

Preprint  National . 

12,805 

15,088 

Classified . 

21,937 

22,305 

Total . 

153,437 

145,839 

GRAND  TOTAL... 

238,557 

227,146 

YEAR  TO  DATE... 

2,012,194 

1,865,530 

FQRT  LAUDER 

DALE 

,  FLA. 

Sun-Sentinel-mS 

ROP  Local . 

108,287 

147,048 

112,184 

182,863 

Preprint  Local 

33,856 

80,902 

49,902 

56,100 

ROP  National 

16,861 

5,490 

22,955 

6,386 

Preprint  National . 

19,500 

808 

17,708 

1,004 

Classified . 

.  182,862 

57,892 

169,115 

58,668 

GRAND  TOTAL... 

,  361,366 

292,140 

371,864 

305,021 

YEAR  TO  DATE... 

,  3,785,577  3,017,988  3,836,192  2,992,395 

FQRT  WAYNE,  IND. 

Journal  Gazette-m 

ROP  Local . 

33,876 

4,893 

34,608 

5,965 

Preprint  Local . 

26,935 

59,316 

23,935 

70,716 

ROP  National . 

2,965 

80 

1,287 

Preprint  National . 

88 

1,540 

1,584 

Classified 

50,833 

1,991 

52,151 

2,259 

Total . 

.  114,697 

66,280 

113,521 

80,524 

News  Sentinel-e 

ROP  Local . 

33,947 

4,893 

34,644 

5,965 

Preprint  Local . 

26,935 

58,790 

23,935 

70,450 

ROP  National . 

3,042 

80 

1,431 

Preprint  National . 

88 

1,540 

1,584 

Classified . 

49.615 

1,991 

51,193 

2,259 

Total . 

.  113,627 

65,754 

112,743 

80,258 

Journal  Gazette-S 

ROP  Local . 

10,802 

14,986 

Preprint  Local . 

26,064 

73,932 

31,711 

55,700 

ROP  National . 

1,255 

862 

Preprint  National . 

17,112 

1,347 

16,628 

382 

Classified . 

,  28,394 

112 

28,637 

Total . 

.  83,627 

75,391 

92,824 

56,082 

GRAND  TOTAL.. 

.  311,951 

207,425 

319,088 

216,864 

YEAR  TO  DATE. 

..  2,522,299  1,695,395  2,470,309  1,617,323 

FREDERICK,  MD. 

Post  &  News-m/e 

ROP  Local . 

,..  36,424 

45,818 

Preprint  Local . 

98,880 

116,885 

ROP  National . 

725 

327 

Classified . 

43,839 

44,880 

GRAND  TOTAL. 

..  179,868 

207,910 

YEAR  TO  DATE. 

..  1,828,764 

1,783,235 

GETTYSBURG,  1 

PA. 

Times-m 

ROP  Local . 

...  17,975 

17,184 

Preprint  Local . 

36,814 

43,897 

ROP  National . 

14 

26 

Classified 

18,921 

18,329 

GRAND  TOTAL. 

..  73,724 

79,436 

YEAR  TO  DATE. 

N/A 

Editor6?Publisher  •  December  16,  1995 


1995 


1994 


FULL 

PART  FULL 

PART 

RUN 

RUN  RUN 

RUN 

GREENSBURG,  PA. 

Tribune-Review-m 

ROP  Local . 

24,715 

23,644 

Preprint  Local 

25,888 

11,945  10,114 

18,254 

ROP  National 

1,833 

239 

Display  Classified . 

16,035 

20,147 

In-Column  Classified . 

35,448 

26,235 

Total . 

103,919 

11,945  80,379 

18,254 

Tribune- Review-S 

ROP  Local . 

30,681 

30,309 

PreprinI  Local . 

51,118 

29,073  40,383 

45,301 

ROP  National . 

497 

228 

Preprint  National . 

17,680 

20,150 

Display  Classified . 

23,028 

21,416 

In-Column  Classified . 

19,068 

10,554 

Total . 

.  142,072 

29,073  123,040 

45,301 

GRAND  TOTAL.. 

.  245,991 

41,018  203.419 

63,555 

YEAR  TO  DATE.. 

.  2,121,843 

268,506  1,602,965 

519,446 

HUTCHINSON,  KAN. 

News-mS 

ROP  Local . 

21,766 

26,915 

PreprinI  Local 

16,681 

98,043  12,404 

114,143 

ROP  National . 

667 

600 

PreprinI  National . 

27,775 

27,520 

Classified. 

27,812 

28,783 

GRAND  TOTAL.. 

94,701 

98,043  96,222 

114,143 

YEAR  TO  DATE.. 

.  859,783 

925,765  889,083 

852,773 

1995 


1994 


FULL 

RUN 


PART 

RUN 


FULL 

RUN 


PART 

RUN 


MANCHISTIR,  N.N. 

Union  Leader-m 

ROP  Local . . . .  «.991 

ROP  National _  2594  1,523 

Classified _  30,534  34,700 

ToM .  68,349  77514 

N.H.  Sunday  News-S 

FWP  local . .  19,572  18,748 

M)P  National _  344  197 

Classffied . - .  24,386  24,460 

Total .  44,301  43,395 

8RAND  TOTAL...  112,650  120,609 

YEAR  TO  DATE...  1,039,176  1.074,12C 


MIDDUfOWN,  N.Y. 

Times  HeraW-Record-mS 


POP  Local _ _ 

61,457 

23,720 

78,332 

Preprint  Local _ 

48,552 

199,648 

70,773 

ROP  National . . 

786 

611 

PreprmtNaticinal..... . 

24,120 

180 

27,180 

Display  Classified..- . - 

25,969 

26,806 

In-Column  Classified _ 

43,580 

46,042 

GRAND  TOTAL... 

204,484 

223,548 

247,746 

16515 


JACKSONVILLE,  FLA. 

Florida  Times-Union-mS 

ROP  Local .  55.925  31.102  67.777 

35,179 

Star-m 

ROP  Local _ 

Preprint  Local - - 

15,062 

6267 

227 

12,196 

33,754 

13,725 

5201 

347 

12,500 

31,773 

PreprinI  Local . 

ROP  National . 

Preprint  National . 

140,094 

10,995 

24,768 

134,676 

9,452 

25,413 

Classified.- . . . 

TMil . 

Display  Classified . 

58,755 

62,936 

Press-e 

ROP  Local . . 

In-Column  Classified . 

20,845 

23,276 

20.231 

7,702 

269 

14,129 

42,331 

20,036 

7,191 

277 

14,925 

42,429 

GRAND  TOTAL... 
YEAR  TO  DATE... 

311,382  31,102  323,530 

.  1,879,473  313,448  2,829,859 

35,179 

333,074 

PreprinI  Local . 

LEBANON 

,  IND. 

TMal . 

Reporter-e 

ROP  Local . . 

12,710 

13,001 

50 

5,030 

12,404 

11,314 

120 

6,145 

Star-S 

PreprinI  Local 

ROP  National 

Display  Classified . 

ROP  Local..--, . . 

Preprint  Local . 

ROP  National _ _ 

5,040 

6,406 

252 

6,044 

5,897 

121 

In-Coiumn  Classified . 

1,235 

Preprint  Nabonal _ 

344 

546 

GRAND  TOTAL.. 

32,026 

29,983 

Classified . 

4,853 

5,107 

YEAR  TO  DATE.. 

.  269,666 

230,050 

Total . 

16,895 

17,715 

GRAND  TOTAL... 

K.980 

91,917 

LINCOLN, 

NEB. 

YEAR  TO  DATE... 

li 

973,583 

943,511 

Journal  Star-mS 

ROP  Local . 

49,701 

50,708 

ROP  National . 

1,398 

1,179 

NASHVILLE, 

TENN. 

46,926 

42,879 

94,766 

860,227 

Tennessean-m 

F»P  Local . . . 

GRAND  TOTAL.. 

.  98,025 

.  888,201 

45,650 

41.418 

YEAR  TO  DATE.. 

24,125 

2,439 

19,551 

ROPNNional _ 

2,926 

LOGANSPORT,  IND. 

Ptiaros-Tribune-e 


Clasailied . .  53,429 

Total .  125,643 


55,434 

119,329 


1995 

FULL  PART 
RUN  RUN 


1994 


NOimiAMPTON,  MASS. 

Dally  Hampshire  Gazette-e 


ROP  Local . . 

38,698 

39,896 

Preprint  Local . 

26,316 

31,476 

31,347 

37,668 

ROP  National . 

126 

Preprint  National . 

903 

774 

Classified . 

13,105 

17,081 

GRAND  TOTAL... 

79,022 

31,476 

89,226 

37,668 

YEAR  TO  DATE... 

800,864 

306,891 

756,566 

236,199 

OLYMPIA,  WASH. 


Olympian-m 


ROP  Local . 

38,404 

52,181 

PreprinI  Local . 

157,683 

154,169 

ROP  National . 

2,539 

1,689 

Classified . . 

45,254 

48,658 

GRAND  TOTAL... 
YEAR  TO  DATE... 

243,880 

N/A 

256,697 

PITTSBUROH,  PA. 


YEAR  TO  DATE...  1.m3.288  1,884,313  2,138,059  1,675,200 


ROP  Local . 

41,825 

9,059 

34.381 

8291 

Preprint  Local . 

16,701 

65,552 

12243 

78,392 

ROP  National . 

8,192 

163 

6,896 

195 

Preprint  National . 

Classified . 

46,424 

13,530 

52,881 

374 

19,209 

Total . 

113,142 

88,304 

106,401 

106,461 

Post-Gazette-S 

ROP  Local . 

18,537 

4,612 

17,529 

5,451 

Preprint  Local . 

104,959 

34,425 

82,927 

36,032 

ROP  National . 

4,422 

35 

4,225 

161 

Preprint  National . 

38,520 

279 

37,949 

286 

Classified . 

43,563 

7,833 

41,724 

7,113 

Total . 

.  210,001 

47,184 

184,354 

49.(i43 

GRAND  TOTAL.. 

.  323,143 

135,488 

290,755 

155,504 

YEAR  TO  DATE.. 

.  2,557,019  1,575,693 

1,553,570 

544,651 

PORTLAND,  MAINE 


ROP  Local . 

38,421 

2,666 

44,029 

2,961 

Preprint  Local 

15,821 

12,776 

ROP  National 

1,449 

1,168 

Preprint  National . 

108 

106 

Classified . 

13,596 

15,095 

16 

Total . 

.  69,395 

2,666 

73,176 

2,997 

Telegram-S 

ROP  Local . 

23,014 

29,948 

Preprint  Locai . 

48,863 

43,894 

ROP  National 

442 

462 

PreprinI  NSional . 

5,280 

5,788 

Classified . 

26,422 

26,664 

Total . 

.  104,021 

106,756 

GRAND  TOTAL.. 

.  173,416 

2,666 

179,932 

2,997 

YEAR  TO  DATE.. 

.  1,432,035 

23,391  1,405,524 

24,956 

ROP  Local 

15,015 

16,285 

PreprinI  Local 

59,774 

,  50,437 

ROP  National 

32 

26 

Preprint  National . 

1,152 

Classified 

15,270 

7,538 

GRAND  TOTAL... 

90,091 

75,438 

YEAR  TO  DATE... 

783,477 

556,417 

PROVIDENCE,  R.I. 

Joumal-BulletIn-a/d 


LOUISVILLE,  KY. 

Courier-Joumal-a/d 


ROP  Local . 

39,088 

17,325 

38,478 

28,647 

Preprint  Local . 

49,985 

38,776 

ROP  National . 

1,024 

2,106 

Classified . 

35,474 

22,136 

28,993 

17,402 

Total . 

75,586 

89,446 

69,577 

84,825 

Courier-Joumal-S 

ROP  Local . 

24,696 

245 

23,742 

599 

PreprinI  1  ocal 

76,910 

88,739 

ROP  National . 

1,055 

915 

Preprint  National . 

16,490 

18,268 

Classified . 

22,238 

21,352 

Total . 

47,989 

93,645 

46,009 

107,606 

GRAND  TOTAL... 

123,575 

183,091 

115,586 

192,431 

Banner-e 

ROP  Local _ _ _ _ 

40,460 

36,151 

ROP  Local  .... 

Preprint  Local 

33,265 

8,432 

23,177 

97,912 

43,929 

15,617 

15,654 

109,646 

Preprint  locN . . 

ROPNatlonN . 

23,944 

2,399 

20,139 

2,869 

ROP  National . 

Preprint  National . 

3,002 

233 

6,537 

2,636 

520 

5,704 

Ctass»ied _ _ _ 

40,867 

44.573 

30718 

1,286 

128,912 

30,468 

93,170 

1206 

132,210 

Total . 

107,670 

103,732 

Total . 

.  75,650 

Tennessean-S 

ROP  Local _ _ 

30,007 

26,554 

Joumal-S 

ROP  Local . 

24,884 

558 

32,754 

2  083 

PreprinI  Local _ 

46.688 

4c  .040 

Preprint  Local . 

69.719 

107,496 

81,967 

117,724 

ROPNNional.._ . 

Preprint  Nationat . - . 

2,064 

16,869 

1,437 

16,152 

ROP  National 

Preprint  NNional . 

1,966 

17,015 

2,042 

17,642 

881 

31284 

128,932 

30.613 

117,796 

15,992 

222 

16,150 

150,555 

248 

TAi . 

Total . 

.  129,506 

108,276 

120,936 

GRAND  TOTAL... 

362,245 

340,857 

GRAND  TOTAL.. 

.  205,156 

237,188 

243,725 

253,146 

YEAR  TO  DATE... 

2,955,901 

2,829,668 

YEAR  TO  DATE.. 

.  1,893,060 

1,939,352  1,997,174  2,037,705 

NORTH  BAY,  ONTARIO 


RAWLINS,  WYO. 


Nugget-m 


Daily  Times-m 


YEAR  TO  DATE...  1,147,661  1,615,853  1,073,570  1,680,568 


*  Indicates  newspapers  reporting  figures  in  lines. 
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RnPlwai 

15263 

59,480 

5,438 

20,973 

52.^ 

7,662 

5,299 

9,642 

7,479 

14,004 

21 

Preprint  Local _ 

ROPNSional _ 

PreprinI  Local 

ROP  National 

Preprint  NNiona! _ 

2,556 

2,190 

Preprint  National 

308 

640 

14,017 

96,754 

15,679 

99,427 

2,512 

2,220 

GRAND  TDTAL... 

GRAND  TOTAL... 

17,761 

24,364 

YEAR  TO  DATE... 

886,137 

977238 

YEAR  TO  DATE... 

194,893 

206,870 

39 


I 


1995  1994 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 


READING,  M. 


Times  &  Eagle-m/e 


ROP  Local . 

38,115 

40,627 

Preprint  Local . 

20,380 

19,785 

ROP  National . 

349 

490 

Classilied . 

33,692 

37,612 

Total . 

92,536 

98,514 

Eagle-S 

ROP  Local . 

25,240 

31,794 

Preprint  Local . 

45,776 

20,509 

59,455 

ROP  National . 

13,996 

15,340 

Preprint  National . 

13,500 

14,940 

Classified . 

27,417 

27,740 

Total . 

125,929 

20,509 

149,269 

GRAND  TOTAL.. 

218,465 

20,509 

247,783 

YEAR  TO  DATE.. 

N/A 

RENO, 

NEV. 

Gazette-Joumal-m 

ROP  Local . 

81,192 

87,227 

Preprint  Local . 

132,782 

145,951 

ROP  National . 

1,856 

1,704 

Preprint  National . 

13,075 

15,942 

Classilied . 

80,265 

78,837 

GRAND  TOTAL. 

309,170 

329,661 

YEAR  TO  DATE. 

N/A 

RICHMOND,  VA. 


Times-Dispatch-m 

ROP  Local . 

47,331 

11,015 

58,091 

11,540 

Preprint  Local . 

19,079 

1,455 

20,731 

3,731 

ROP  National . 

3,112 

6 

1,942 

18 

Preprint  National . 

80 

78 

Classified . 

45,741 

48,495 

Total . 

.  115,343 

12,476 

129,337 

15,289 

Times-Oispatch-S 

ROP  Local . 

21,449 

25,738 

Preprint  Local . 

30,274 

1,618 

33,341 

1,349 

ROP  National . 

634 

506 

Preprint  National . 

13,652 

13,316 

Classilied . 

26,540 

27,171 

Total . 

92,549 

1,618 

100,072 

1,349 

GRAND  TOTAL.. 

.  207,892 

14,094 

229,409 

16,638 

YEAR  TO  DATE.. 

.  1,761,971 

107,336  1,809,074 

136,693 

>INO,  CALIF. 


ROP  Local . 

43,208 

54,017 

Preprint  Local . 

52,962 

56.485 

ROP  National . 

6,742 

7,827 

Preprint  National . 

14,238 

17,574 

Classilied . 

72,115 

76,594 

GRAND  TOTAL... 

.  189,265 

212,497 

YEAR  TO  DATE... 

N/A 

SAN  DIEGO,  CALIF. 

Union  Tribune-mS 

ROP  Local . 

.  155,200 

22,500 

154,381 

25,886 

ROP  National . 

20,895 

1,353 

22,948 

1,713 

Classified . 

115,776 

15,913 

116,712 

15,589 

GRAND  TOTAL.. 

.  291,871 

39,766 

294,041 

43,188 

YEAR  TO  DATE.. 

.  2,477,471 

346,322  2,463,867 
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Examiner-e 

World-S 

ROP  Local . . 

34  396 

7,864 

36,900 

11,551 

ROP  Local.. 

23,606 

23,715 

Preprint  Local  . 

44,560 

42,490 

Preprint  Local . 

67,461 

68,285 

ROPNalioiKl _ 

11,985 

949 

16,611 

750 

ROP  National . 

1,187 

1,389 

Preprint  National.- . . 

2,600 

4,160 

Preprint  National . 

15,043 

16,444 

Classified . 

32,033 

36,376 

Display  Classified . 

18,068 

16,484 

Total . 

126,174 

8,813 

136,537 

12,301 

In-Column  Classified . 

13,138 

12,714 

0 

Total . 

,  138,503 

139,031 

Examiner/Chronide-S 

GRAND  TOTAL... 

,  211,168 

31,775 

216,151 

ROP  Local _ _ 

23,263 

4,061 

28261 

2,842 

YEAR  TO  DATE... 

N/A 

Preprint  Local . 

74226 

67,856 
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9,429 

799 

9,359 
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Preprint  Nabonai . 

19,760 

21,060 

Ciassified _ _ _ 

21,089 

20,078 

Tidal . 

147,767 

4,860 

146,614 

2,996 

GRAND  TOTAL... 

401,697 

23,467 

422,347 

28,177 

TWIN  FALLS 

.  IDAHO 

YEAR  TO  DATE...  4.114.847 

231.124  4,154.447 

275,962 

Times-News-mS 

ROP  Local . 

28,146 

32,645 

Preprint  Local 

103,292 

95,274 

ROP  National . 

141 

98 

Preprint  National 

88 

SROKiME, 

,  WASH. 

Display  Classified . 

26,205 

26,730 
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In-Column  Classified . 

6,092 

4,010 

ROP  Local. . . 

33,906 

«.468 

GRAND  TOTAL.. 

.  163,876 

158,845 

Preprint  Local . 

7,048 
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YEAR  TO  DATE.. 

.  1,495,011 
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ROP  National _ 

3,514 

3,634 

Preprint  Ndional . . . 

232 

Dispbqr  Classified . . 

28,444 

36,304 

In-Colimin  Ctessffied . 

13,135 

• 

14,167 

Tetal . 

86,279 

103,144 
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ROP  Local .  13,482 

Preprint  Local .  6,584 
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PreprW  NSional _  1,403 

Display  ClassifieiJ . .  18,978 

ln-Coliin*i  Classifiecl......  3,864 

Trtal .  49,417 

GRAND  TOTAL...  135.696 
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lACOMA,  WASH. 


ROP  Local . . . 

56,779 

2,383 

63266 

2227 

Prepriid  Local . 

68,376 

26,990 

75,069 

13,079 

ROP  National _ . 

5267 

38 

6,615 

70 

Preprint  Ndional . 

23,439 

62 

24,319 

Classified . 

.  44,130 

50,327 

GRAND  TOTAL. 

.  197,991 
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219,596 
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YEAR  TO  DATE. 

.  1,788,013 

247,150  1,945,066 
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TOLEDO,  OHIO 


ROP  Local . . . 

35,023 

6,013 

27,561 

6,969 

Preprint  Local . . 

20,853 

20,664 

ROPNdional . - 

2,121 

327 

2,818 

76 
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63 
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19,405 
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17,125 

9% 
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77,465 
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ROP  Local . . . 

20,997 
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Preprint  Local 

89,397 

92,169 

ROP  National 
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Preprint  Ndional . . 

24,948 

26,712 

Classitled.... 

16,510 

16,522 

Total . 

152,723 

155,373 

GRAND  TOTAL. 

230,188 

6,880 

223,667 

7,981 

YEAR  TO  DATE. 

1,887,242 

70,118  1,913,973 

68,677 

WICHITA,  KAN. 


ROP  Local . 

...  43,759 

8,180 

45,108 

12,117 

Preprint  Local . 

5,614 

116,701 

4,857 

106,131 

ROP  National . 

1,415 

30 

3,330 

32 

Preprint  National . 

19,008 

428 

18,576 

216 

Classified. 

77,324 

10,394 

79,521 

6,444 

GRAND  TOTAL...  147,120  135,733  151,392  124,940 
YEAR  TO  DATE,..  1,191,937  1,008,531  1,144,223  926,091 
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Journal-m 

ROP  Local . 

45,425 

6,157 

46,640 

6,645 

Preprint  Local . . 

8,870 

36,251 
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37,274 
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5,324 

3,207 
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2,170 

1,260 
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84 
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44,457 
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15,837 

1,548 

16,158 

1,686 

Preprint  Local . 

22,494 

41,577 
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34,867 

ROP  National . 

1,042 

746 

Preprint  National . 

15,972 

16,380 

Classitled 

27,065 

26,851 
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82,410 

43,125 

76,603 

36,553 

GRAND  TOTAL.. 

.  196,196 

87,787 

191,646 

81,010 

YEAR  TO  DATE.. 

.  1,580,472 

633,653  1,595,734 

616,899 

YAKIMA,  WASH. 

Herald-Republic-m 

ROP  Local .  30,192  32,265 

ROP  National .  2,122  1,701 

Display  Classilied .  37,365  38,016 

In-Column  Classilied .  18,361  21,002 

GRAND  TOTAL,..  88,040  92,984 

YEAR  TO  DATE...  903,905  872,183 


SAN  FRANCISCO,  CALIF. 


Chronicle-m 

ROP  Local . 

....  35,697 

8,413 

39,299 

12,130 

Preprint  Local . 

....  44,560 

42,490 

ROP  National . 

....  12,298 

1,381 

17,056 

750 

Preprint  National . 

2,600 

4,160 

Classilied . 

....  32,601 

36,191 

Total . 

...  127,756 

9,794 

139,196 

12,880 

TULSA,  OKLA. 


WorW-m 

ROP  Local . 

29,398 

7,600 

30,061 

Preprint  Local . 

9,494 

24,ire 

10,542 

ROP  National 

1,814 

1,018 

Preprird  Nabonai 

372 

320 

Display  Classified . 

13,145 

15,194 

In-Cohm  Classified . 

18,442 

19,985 

Total . . 

72,665 

31,775 

77,120 

Available 
on  the  Web 

THE  NEW  ORLEANS  weekly  newspa¬ 
per,  Gambit,  will  be  available  on  the 
World  Wide  Web  beginning  Jan.  1, 


Editor6?Publisher  •  December  16,  1995 


Exclusive  Market  Raakisg  Tables 
U.S.  Newspai^er  Markets 
Canmhax  Newspaper  Markets 

CO  MPREHEXSIVE  MaPS 

Exclusive  Populatiox,  Income,  Households  x\i)  Earm 
Products  Txbles 

Exclusd'e  Retail  Sales  Census  and  Estimates 

O  Includes  data  for  all  1,694  daily  newspaper  niyrket  cities  in  the  IhS. 
and  Canada,  all  3,141  counties  in  the  U.S. 

O  The  latest  census  figures  and  exclusive  1996  E&P  pi-ojectidns  lia-  demo¬ 
graphics  and  retail  sales. 

O  Quantitative  and  qualitative  data.  • 

Koli<lblc>  I  Cii%^  V«>ti  I  I.C-  I, Un  i 

The  E&P  Mai'ket  Cluide  foi’ecasts  demogTaphic  composition  and  retail 
sales  with  proven  accui'a'cy.  The  f()i-ecasting  model  developed  hy  Editor 
&  Puhlisher  is  based  on  an  ai'i'ay  of  economic  indicators  pi'ovided  hy  the 
Department  of  Commei'ce,  the  Bui'eau  of  Economic  Analysis,  state  data 
centers  and  chamhers  of  commerce.  Oui'  econometric  model  u.ses  91 
vaiiables  to  project  the  yeai-'s  I'etail  sales,  income  levels  and-demo- 
gi-aphic  composition  of  the  United  States.  The  accui'acy  of  forecasting- 
in  past  years  has  shown  that  pi'ojections  do  not  deviate  more  than  3 


ORDER  TODAY 

Only  $100.  (Also  available  on  CD-ROM  for  $395.  )  To 
•der  look  f()i-  the  convenieiit  oi’dei'  card  hound  in  this 
i.ssue  of  Editoi'  Puhli.sher  Op  call'(212)  675-4380. 


ECT  Eclitor(5fPublisher 

11  West  i9th  Street  New  York  NY  10011-4234 

i 


I 


Syndicates/News  Services 

A  columnist  couple 
offers  op-ed  views 

Roberto  Rodriguez  and  Patrisia  Gonzales  share  a 
marriage  as  well  as  a  weekly  syndicated  feature 


by  David  As  tor 

IT  WAS  APPROPRIATE  that  Roberto 
Rodriguez  and  Patrisia  Gonzales  met  at 
an  event  marking  the  20th  anniversary 
of  Ruben  Salazar’s  death. 

Salazar  was  the  renowned  Los  Ange¬ 
les  Times  journalist  killed  by  a  police 
tear-gas  projectile  in  1970.  Although 
he  had  become  a  TV  news  director  by 
then,  Salazar  was  still  writing  a  column 
for  the  Times. 

In  1990,  Rodriguez  had  already  built 
a  reputation  as  a  contributing  colum¬ 
nist  to  the  La  Opinion  daily  in  Los  An¬ 
geles.  And,  like  Salazar,  he  was  a  man 
with  a  strong  social  conscience  who 
had  been  the  victim  of  law-enforce¬ 
ment  violence. 

Gonzales  is  another  person  with  a 
strong  social  conscience  who  was 
working  as  a  reporter  for  the  Philadel¬ 
phia  Inquirer  five  years  ago.  But  Gon¬ 
zales  was  thinking  about  becoming  a 
columnist,  so  she  approached  Ro¬ 
driguez  for  advice  at  the  Salazar  com¬ 
memorative  event. 

“It  was  a  brief  five-minute  en¬ 
counter,”  recalled  Rodriguez.  “Then  we 
didn’t  see  each  other  for  nine  months.” 

When  the  two  journalists  met  again, 
things  clicked,  and  a  relationship  and 
marriage  followed.  Then  their  lives 
came  together  professionally  as  well. 

Rodriguez  at  the  time  was  freelanc¬ 
ing  op-ed  pieces  to  various  papers  — 
including  the  Washington  Post  and 
USA  Today  —  while  also  seeking  syn¬ 
dication.  Soon,  he  and  Gonzales  began 
co-writing  a  column. 

After  quitting  their  jobs  and  strug¬ 
gling  financially  for  more  than  a  year 
to  develop  the  column,  they  signed 
with  Chronicle  Features  for  a  March 
1994  launch.  Now,  the  El  Paso,  Texas, 
residents  are  in  nearly  30  papers. 


Patrisia  Qonzales  and  Roberto 
Rodriguez  of  Chronicle  Features 


Their  weekly  feature  discusses  the 
various  Hispanic -American  groups. 
Latino-black  relations,  U.S.-Mexican 
relations,  Latin  America,  immigration, 
politics,  the  environment,  community 
activism,  civil  rights,  police  brutality, 
gender  issues,  labor,  education,  lan¬ 
guage,  and  more.  Included  are  human- 
interest  stories,  historical  references 
and  suggestions  for  future  solutions  — 
all  buttressed  by  information  obtained 
from  interviews  and  written  sources. 

“The  reporting  aspect  is  very  impor¬ 
tant  to  us,”  Gonzales  said.  “It’s  not  just 
us  talking,  although  we  bring  our  ideas 
to  the  column.” 

A  major  aim  of  the  columnists  is  to 
puncture  stereotypes  and  myths,  such 
as  the  one  that  says  many  Spanish¬ 
speaking  immigrants  supposedly  don’t 
want  to  learn  English. 

“Most  want  to  learn  English,”  noted 
Gonzales.  “Why  wouldn’t  they?  They 
need  it  to  function  in  society.  There’s  a 
long  waiting  list  for  English  classes,  but 
not  enough  funding  for  them.” 

Another  stereotype  is  that  of  the 


“sleepy  Mexican.”  Rodriguez  remarked 
wryly  that  some  of  the  people  who  say 
“lazy”  Mexican  immigrants  are  crowd¬ 
ing  U.S.  welfare  rolls  also  claim  that 
these  same  immigrants  are  “stealing” 
U.S.  jobs! 

The  Mexican-born  Rodriguez  and 
the  Fort  Worth-born  Gonzales,  who  is 
of  Mexican  and  Kikapu  Indian  de¬ 
scent,  are  certainly  anything  but  lazy. 
They  each  spend  70  to  100  hours  a 
week  doing  the  column  and  various 
other  kinds  of  work. 

“And  we’re  always  talking  about  the 
column,”  added  Rodriguez.  “We  talk 
about  it  when  we’re  driving  and  when 
we’re  eating.” 

The  award-winning  journalists  also 
have  a  formal  Friday  editorial  meeting 
to  discuss  what  topic  they  will  cover 
next,  after  which  they  might  sit  down 
at  the  keyboard  together  to  compose  a 
piece.  But  most  of  the  time,  one  writes 
a  particular  column  and  the  other  edits 
it. 

Their  professional  and  personal 
closeness  helps  them  weather  mali¬ 
cious  mail,  a  good  portion  of  which 
comes  from  right-wing  Anglos. 

“Like  any  married  couple,  we  have 
tensions,”  said  Gonzales.  “But  when  we 
are  attacked,  it  puts  things  in  perspec¬ 
tive.  Why  should  we  be  angry  with 
each  other  when  we  need  to  confront 
the  world  together?” 

Rodriguez  added  that  when  nasty 
letters  come  in,  they  are  often  of  the 
“if  you  don’t  like  it  here,  go  back  where 
you  came  from”  variety. 

“The  hate  mail  rarely  punches  holes 
in  our  arguments,”  he  said.  “It  punches 
holes  in  us!  We  do  research  our  materi¬ 
al.” 

The  columnists  also  receive  a  lot  of 
positive  correspondence.  Chronicle 
editor/general  manager  Stuart  Dodds 
said  he  has  seen  enough  of  it  to  know 
that  Gonzales  and  Rodriguez  —  whom 
he  called  “warm,  interesting  people” 
—  have  “quite  a  bond  with  their  read¬ 
ers.” 

Dodds  added,  “Their  column  con¬ 
nects  with  Hispanic  communities.  It 
gives  them  the  feeling  that  they’re  rep¬ 
resented.  At  the  same  time,  it  educates 
the  non-Hispanic  audience.” 

Newspapers  also  hear  from  many 
people  who  like  or  dislike  the  work  of 
the  Chronicle  writers. 

“Their  column  generates  probably 
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the  most  letters  to  the  editor  of  any 
column  we  run,”  reported  El  Paso 
Times  editor  and  publisher  Dionicio 
“Don”  Flores. 

He  said  Rodriguez  and  Gonzales  are 
the  most  liberal  of  the  paper’s  Hispanic 
commentators,  and  “that  gets  many 
people  going.” 

Gonzales  and  Rodriguez  praised  the 
Times  for  having  a  wide  variety  of  His- 
panics  (along  with  non-Hispanics)  in 
its  columnist  pool.  They  noted  that  no 
single  writer  can  speak  for  an  entire 
community. 

Rodriguez  added  that  many  main¬ 
stream  media  outlets,  when  they  allow 
Hispanics  a  voice  at  all,  “give  the  mi¬ 
crophone”  only  to  the  more  conserva¬ 
tive  ones. 

“Editors  should  be  open  to  different 
ideas  and  opinions,”  he  said.  “That’s 
supposed  to  be  the  nature  of  the  pro¬ 
fession.” 

While  he  and  Gonzales  make  no 
apologies  for  their  views,  they  are  a  lit¬ 
tle  uncomfortable  with  the  conven¬ 
tional  definition  of  liberal  and  conser¬ 
vative. 

“We’re  conservative  in  a  way,”  said 
Gonzales.  “We  believe  in  conserving 
our  traditions  and  our  culture.” 

She  added  that  rather  than  seeing 
people  labeled  consetvative  or  liberal, 
she  prefers  to  ask:  “Are  they  for  justice 
or  not?” 

Rodriguez,  41,  had  to  fight  tooth  and 
nail  for  a  measure  of  justice  during  his 
early  days  as  a  journalist.  Back  in  1979, 
he  was  working  for  Lowrider  magazine 
when  he  photographed  Los  Angeles 
County  sheriff’s  deputies  assaulting  a 
man  preaching  in  the  street.  The 
deputies  turned  on  Rodriguez  and 
cracked  his  skull. 

The  severely  injured  journalist  later 
won  criminal  and  civil  suits  that 
stretched  on  fot  more  than  seven 
years.  During  that  period,  police  upset 
that  Rodriguez  was  asserting  his  rights 
in  court  arrested  him  a  number  of 
times  for  imaginary  offenses. 

“1  had  tons  of  anger,”  he  said.  “I 
tried  to  channel  it  into  writing  and 
creating  solutions.” 

Rodriguez  was  attacked  at  the  age  of 
24  —  nearly  two  decades  after  his  fam¬ 
ily  immigrated  from  Mexico  and  set¬ 
tled  in  East  Los  Angeles.  The  colum¬ 
nist,  who  still  clearly  remembers  being 
called  a  “wetback”  and  worse  as  a  kid, 
later  earned  a  history  degree  at  UCLA. 

In  addition  to  working  for  Lowrider 
and  doing  a  column  for  La  Opinion, 
Rodriguez  contributed  to  Hispanic 


Link  News  Service  and  still  serves  as  a 
senior  writer  for  Black  Issues  in  Higher 
Education. 

Gonzales,  36,  earned  a  journalism 
degree  at  the  University  of  Texas  in 
Austin  and  was  a  Ford  Fellow  at  the 
University  of  Southern  California’s 
Center  for  International  Journalism. 

Her  reporting  career  included  stints 
at  the  Corpus  Christi  Caller'Times  and 
Tucson  Citizen  before  she  joined  the 
Inquirer  in  1984.  One  of  her  most 
memorable  assignments  for  the 
Philadelphia  paper  was  picking  blue¬ 
berries  alongside  migrant  laborers  in 
New  Jersey  to  expose  wage  violations. 

Gonzales  also  covered  the  city  of 
Camden,  N.J.,  for  the  Inquirer,  which 
gave  her  a  firsthand  look  at  impover¬ 
ished  urban  America. 

“1  always  tried  to  show  the  dignity 
among  the  mess,”  she  said.  “You  can’t 
give  up  hope.” 

Now,  Gonzales  is  a  full-time  journal¬ 
ism  instructor  at  the  University  of 
Texas  in  El  Paso.  In  addition,  she  and 
Rodriguez  are  working  on  several 
books  together  and  separately  —  in¬ 
cluding  one  on  racial  and  cultural  mix¬ 
ture  in  America.  And  the  columnists 
do  commentary  for  two  national  radio 
programs  and  give  talks  around  the 
country. 

“When  we  speak,  we  always  ask  peo¬ 
ple  what  they  want  to  read  about  in 
the  column,”  said  Gonzales. 

She  and  Rodriguez  also  get  column 
ideas  from  the  traveling  they  do  before 
and  after  their  speeches.  They  recalled 
that  after  speaking  at  the  National  So¬ 
ciety  of  Newspaper  Columnists  con¬ 
vention  in  Kansas  City  this  June,  they 
visited  relatives  and  discovered  that 
the  Tejano  music  of  the  late  Selena 
was  popular  among  many  in  the  Mid¬ 
west.  The  result  was  a  column  critical 
of  People  magazine,  which  had  featured 
Selena  on  its  cover  only  in  the  South¬ 
west. 

Column  ideas  and  material  also 
come  from  such  sources  as  U.S.  and 
Mexican  newspapers,  magazines, 
CNN,  C-Span,  Sunday  morning  talk 
shows.  National  Public  Radio,  alterna¬ 
tive  sites  on  the  Internet,  indigenous 
writings,  and  even  novels. 

“1  like  to  be  able  to  quote  from  the 
body  of  Chicano  literature,”  said  Gon¬ 
zales.  “It’s  a  very  exciting  genre.  There’s 
a  lot  of  social  and  political  commen¬ 
tary  in  a  literary  style.” 

Gonzales,  a  founding  member  of  the 
National  Association  of  Hispanic  Jour¬ 
nalists,  also  spends  time  mentoring 


young  women  in  Buddhism.  Rodriguez 
enjoys  playing  basketball  when  he’s  not 
working  or  reading. 

Besides  the  El  Paso  Times,  their  col¬ 
umn  clients  include  the  Albuquerque 
Journal,  Chicago  Sun-Times,  Dallas 
Morning  News,  East  Brunswick,  N.J., 
Home  News,  Fort  Worth  Star- 
Telegram,  Fresno  Bee,  Houston  Chron¬ 
icle,  La  Opinion,  Los  Angeles  Times, 
Philadelphia  Inquirer,  Sacramento  Bee, 
Salt  Lake  Tribune,  San  Diego  Union- 
Tribune,  Seattle  Times,  and  about  a 
dozen  other  papers. 

Sales  of  the  column  —  which  also 
appears  electronically  on  LatinoNet 
and  LatinoLink  —  may  increase  at  a 
faster  rate  now  that  United  Media  is 
helping  to  market  Chronicle  material. 

Syndicate  contract 
for  Louisville  artist 

LOUISVILLE  COURIER-JOURNAL 
editorial  cartoonist  Nick  Anderson 
will  be  syndicated  by  the  Washington 
Post  Writers  Group  starting  Jan.  1. 

WPWG,  which  described  Anderson 
as  a  “political  independent,”  will  dis- 
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tribute  four  of  his  cartoons  a  week. 

Anderson  joined  the  Courier-Jour' 
nal  in  1991,  a  month  after  graduating 
from  Ohio  State  —  where  he  majored 
in  political  science,  did  editorial  car¬ 
toons  for  the  university  newspaper,  and 
won  the  Charles  M.  Schulz  Award  for 
best  college  cartoonist. 

His  cartoons  have  also  been  pub¬ 
lished  in  the  Chicago  Tribune,  New 
York  Times,  USA  Today,  Washington 
Post  and  Newsweek. 

In  his  spare  time,  Anderson  enjoys 
rock  climbing,  roller-blading  and  cy¬ 
cling.  In  1988,  he  cycled  from  Oregon 
to  Massachusetts. 

News  about  awards 

COLUMNIST  DONALD  LAMBRO 
has  won  the  Warren  Brookes  Award 
for  Excellence  in  Journalism. 

Lambro  is  with  the  Washington 
Times  and  United  Feature  Syndicate. 
The  late  Brookes  was  a  columnist  for 
the  Detroit  News  and  Creators  Syndi¬ 
cate. 

Another  columnist,  “Full  Throttle” 
writer  C.J.  Mangen  of  the  San  Diego 
Union-Tribune  and  Tribune  Media 
Services,  has  been  named  “Most  Val¬ 
ued  Person”  by  the  American  Motorcy¬ 
clist  Association. 

And  self-syndicated  “Capital  Con¬ 
nections”  columnist  Karen  Feld  has  re¬ 
ceived  the  Capital  Press  Women’s  En¬ 
trepreneur/Communicator  of  the  Year 
award. 

They’re  on  cable  TV 

STAN  LEE  WILL  be  the  subject  of  the 
Dec.  26  episode  of  Biography  on  cable 
television’s  A&.E  Network. 

Lee  is  the  creator  of  the  “Amazing 
Spider-Man,”  for  which  he  writes  the 


Nick  Anderson  and  one  of  his  cartoons 


comic  strip  version  distributed  by  King 
Features  Syndicate.  He  is  also  the  cre¬ 
ator  of  the  Incredible  Hulk,  Fantastic 
Four  and  X-Men. 

Among  those  appearing  on  the 
hour-long  show  will  be  Lee  and  his 
family,  various  Marvel  Comics  creators, 
actors  Ed  Asner  and  John  Ritter,  musi¬ 
cian  Gene  Simmons  of  Kiss,  film  direc¬ 
tors  James  Cameron  and  John  Single- 
ton,  and  writer  Harlan  Ellison. 


In  other  cable  TV  news,  “Succeed¬ 
ing  in  Small  Business”  columnist  Jane 
Applegate  of  the  Los  Angeles  Times 
Syndicate  is  producing  a  segment  of 
the  Bloomberg  Small  Business  program 
on  the  USA  Network. 

And  LATS  computer  columnist  Lar¬ 
ry  Magid  is  now  a  regular  contributor 
to  CNN’s  Computer  Connection. 

A  holiday  package 

A  PACKAGE  OF  eight  holiday-related 
articles  is  being  offered  by  the  New 
York  Times  Syndicate. 

The  pieces  —  some  of  which  come 
with  photos  —  cover  topics  such  as 
celebrity  gifts,  kid  presents,  “house- 
guest  horrors,”  the  Clinton  family’s 
holiday  traditions,  lower-fat  holiday  di¬ 
ets,  and  Christmas  foods  around  the 
world. 

Comic  phonecards 

TRIBUNE  MEDIA  SERVICES  has 
granted  a  license  to  TCM  Associates 
to  use  images  from  “Annie”  and  “Dick 
Tracy”  in  a  limited-edition  series  of 
phonecards. 

Abby  likes  cartoon 

ABIGAIL  VAN  BUREN  mentioned  a 
“favorite”  Wall  Street  Journal  cartoon 
in  her  Dec.  4  “Dear  Abby”  column  dis¬ 
tributed  by  Universal  Press  Syndicate. 

The  cartoon  is  by  Harley  Schwadron, 
a  freelancer  for  the  Journal  and  other 
publications  as  well  the  creator  of  “Big 
Biz”  for  Davy  Associates  Media  Fea¬ 
tures. 

Schwadron,  of  Ann  Arbor,  Mich., 
sent  the  original  to  Van  Buren  in 
thanks. 


A  recent  episode  of  “Mixed  Media”  by  Jack  Ohman  of  Tribune  Media  Services  com¬ 
mented  on  possible  successors  to  “Calvin  and  Hobbes,”  which  ends  Dec.  31. 
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Weekly 

Continued  from  page  15 

Adapting  from  others 

Reed  and  Moore  aren’t  above  lifting 
ideas  from  fellow  weeklies.  Like  “Sound 
Off,”  the  reader  feature  created  by  Bob 
Myers  in  Michigan’s  Lapeer  County 
Press. 

Arab  folks  are  invited  to  call  the  pa¬ 
per  anonymously  between  5  p.m.  and  8 
a.m.  and  leave  recorded  messages  for 
“Sound  Off.”  These  include  personal 
gripes,  questions,  snide  observations 
and  pointed  advice  to  callers  of  items 
which  appeared  in  previous  issues. 

Moore  carefully  checks  each  for  libel, 
but  finds  few  he  must  toss  out.  Some¬ 
times  he  will  add  an  editor’s  note  to 
correct  an  error  in  fact.  But  most 
“Sound  Offs”  run  as  they  are  received. 
Like  these: 

•  “I’ve  got  a  complaint  about  some  of 
the  senior  citizens  in  Arab.  Apparently, 
their  parents  never  taught  them  you’re 
not  supposed  to  blow  your  nose  in  a 
public  restaurant.  Please,  if  you  have  to 
blow  your  nose,  get  up  and  go  outside 
or  the  restroom  instead  of  sitting  there 
making  all  the  people  around  you  sick.” 

•  “1  think  tire  mayor,  or  whoever  it  is, 
should  set  the  cable  company  straight. 
Every  time  it  comes  a  little  clap  of 
thunder,  we  don’t  have  any  cable,  and 
their  toll-free  number  goes  unanswered. 
It  gives  you  a  busy  signal,  and  nobody’s 
there  on  a  holiday.  We  shouldn’t  have 
to  put  up  with  this.” 

•  “Isn’t  it  ironic  that  the  wild  animals 
—  the  dogs,  the  coyotes,  whatever  they 
were  —  quit  killing  the  cows  and  eating 
the  soft  parts  after  so  much  publicity? 
And  isn’t  it  ironic  that  after  the  three 
helicopters  were  grounded,  that  no 
more  cows  had  been  killed  in  pastures 
and  this  seems  to  have  quieted  down? 
Reckon  the  dogs  are  reading  the  Tri¬ 
bune?” 

•  “This  is  to  the  caller  who  called  in 
stating  that  persons  on  disability  need 
to  be  checked  out.  This  caller  needs  to 
mind  their  own  business.  Social  Securi¬ 
ty  does  not  dole  out  money  freehearted- 

'y” 

•  “1  missed  Officer  Ronnie  David¬ 
son’s  ‘Ask  a  Cop’  column  in  last  week’s 
paper.  1  hope  y’all  aren’t  going  to  drop 
it.” 

Commenting  on  the  “Sound-Off” 
column.  Mayor  Johnny  Hart  said, “At 
first,  1  thought  it  was  a  good  thing,  giv¬ 
ing  people  an  opportunity  to  say  what 
bothers  them.  But  sometimes  they  use 
it  as  a  vendetta.  They  should  put  their 


names  with  their  comments.” 

Frank  Morrow,  a  47-year-old  Realtor, 
says,  “1  especially  like  ‘Sound  Off.’  Most 
callers  have  good  points.  But  some  are 
idiotic.” 

Samantha  Hayes,  26,  who  works  for 
Brindlee  Mountain  Telephone  Co., 
says,  “It’s  the  most  interesting  thing  in 
the  paper.  But  the  Tribune  needs  to  put 
in  more  good  news  instead  of  the 
wrecks  and  drug  busts.” 

A  20-minute  drive  from  bustling 
Huntsville  with  its  NASA  installation 
and  the  U.S.  Army  Redstone  Arsenal, 
Arab  has  enjoyed  an  industrial  boom 
the  past  dozen  years.  Eight  new  firms, 
most  dealing  with  electronic-compo¬ 
nent  assembly,  have  settled  in.  Most  of 
the  2,500  new  jobs  they  brought  have 
been  filled  by  people  in  the  immediate 
area. 

Moore  says  that  Ed  Reed,  for  10  years 
chairman  of  Arab’s  Industrial  Develop¬ 
ment  group,  deserves  credit  for  landing 
these  firms. 

Now  Reed,  48,  has  assumed  a  new 
mission.  He  keeps  in  close  touch  with 
developers  of  a  mammoth  shopping 
mall,  which  is  scheduled  to  be  built  at 
the  southern  edge  of  Huntsville. 

“Their  marketing  surveys  show  a 
tremendous  potential  for  growth  in  our 
area.  And  why  they’ll  want  advertising 
coverage  in  Marshall,  Cullman,  Mor¬ 
gan  and  Blount  counties,  which  are  all 
part  of  the  Tribune’s  circulation  territo¬ 
ry.”  This  may  lead  to  two  issues  a  week 
for  the  Tribune,  Reed  said. 

For  now,  the  Tribune's  circulation 
penetration  is  supplemented  with  a 
free-distribution  shopper  called  Arab 
Metro.  The  long-range  goal  is  to  get  the 
8,000  families  receiving  the  freebie  onto 
the  Tribune’s  paid  subscription  list. 

Moore  credits  newsroom  regulars 
Phil  Baker,  Donna  Matuszak  and 
Stephanie  Reed  (Ed’s  daughter),  each  a 
skilled  reporter/writer/photographer,  for 
the  quality  and  variety  of  content  ap¬ 
pearing  week  after  week  in  the  Tribune. 

He  mentioned  the  tornado  issue  as 
an  example  of  their  talents. 

“1  don’t  think  any  other  newspaper 
staff  could  have  done  what  they  did  — 
and  so  well.  My  philosophy  is  that  we 
work  hard  and  have  fun  doing  it.  I  firm¬ 
ly  believe  that  by  some  process  of  osmo¬ 
sis,  the  ‘Fun  Factor’  goes  into  the  ink 
and  paper  and  comes  up  through  the 
fingertips  of  the  guy  reading  it.” 

Moore  does  admit  there  is  one  slight 
dilemma  in  his  life.  It  concerns  his  wife, 
Diane,  and  their  nine-year-old,  soccer¬ 
playing  son.  When  David  takes  pictures 


of  youth  games,  she  wonders  why  he 
never  prints  any  with  Hunter  in  them. 

Maybe  Diane  should  spin  that  one 
through  “Sound  Off.” 

Survey 

Continued  from  page  23 

tor”  in  the  evaluation  process.  Editorial 
content  was  listed  by  only  19%  of  the 
respondents,  but  it  was  higher  than  po¬ 
sitioning  (10%),  quality  of  paper  (10%), 
color  capability  (7%),  frequency  (5%), 
zoning  (4%),  layout  (4%),  added  value 
(3%)  and  rate  discounting  (2%). 

The  average  respondent  in  the  survey 
has  spent  over  $2  million  on  advertising 
during  the  past  12  months. 

SRDS,  a  newspaper  sales  rep  firm,  a 
newspaper’s  media  kit,  and  syndicated 
research  are  used  “very  often”  or  “often” 
by  over  half  of  all  respondents,  accord¬ 
ing  to  the  survey.  Only  SRDS  was  used 
“very  often”  by  more  than  half  of  all  re¬ 
spondents. 

When  formulating  an  ad  campaign, 
sources  that  media  buying  decision 
makers  generally  “would  go  to”  for  in¬ 
formation  on  newspapers  are  SRDS 
(89%),  newspaper  sales  reps  (69%)  and 
newspapers  media  kits  (63%),  the  sur¬ 
vey  showed. 

Syndicated  research  and  SRDS  were 
considered  to  be  “good  market  analysis 
tools”  by  72%  and  55%  respectively,  fol¬ 
lowed  by  newspaper  media  kits  (42%), 
and  newspaper  sales  reps  (30%). 

Big  Flower  acquires 
digital  graphics  firm 

BIG  FLOWER  PRESS  Holdings  has 
acquired  Laser  Tech  Color,  an  Irving, 
Texas,  digital  graphics  and  electronic 
prepress  company  that  posted  revenues 
of  $23  million  during  the  12-month  pe¬ 
riod  ending  Sept.  30. 

The  New  York-based  Big  Flower  is  a 
producer  and  marketer  of  advertising 
circulars,  newspaper  TV  listing  guides 
and  Sunday  comics.  Its  principal  oper¬ 
ating  unit  is  Treasure  Chest  Advertis¬ 
ing. 

Also,  Big  Flower  —  which  had  fiscal 
1995  revenues  of  $897  million  —  an¬ 
nounced  the  initial  public  offering  of 
6,724,688  shares  of  common  stock  at 
$16  a  share. 

The  shares  have  been  approved  for 
listing  on  the  New  York  Stock  Ex¬ 
change  and  will  trade  under  the  sym¬ 
bol  BGF. 
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In  Brief 

Editor  wins 
fellowship 

KEITH  C.  BURRIS,  editorial  page  edi¬ 
tor  of  the  Journal  Inquirer  in  Manches¬ 
ter,  Conn.,  has  been  named  the  first  re¬ 
cipient  of  the  Brian  Dickinson  Fellow¬ 
ship. 

The  fellowship  was  created  by  Brown 
University  and  the  Providence  Journal- 
Bulletin  to  honor  the  personal  spirit 
and  professional  achievements  of  Brian 
Dickinson,  a  Journal-Bulletin  editorial 
columnist. 

At  Brown  University,  Burris  will 
study  issues  relating  to  the  American 
family  and  will  contribute  a  series  of  op¬ 
ed  pieces  to  the  Journal-Bulletin. 

WSJ  issues 
clarification 

THREATENED  WITH  LEGAL  action 
by  South  Korea’s  government,  the  Wall 
Street  Journal  issued  a  statement  clari¬ 
fying  a  report  of  bribery  of  top  officials. 

A  Nov.  22  article  by  a  Seoul-based 
staffer  said  the  recent  arrest  of  former 
President  Roh  Tae-Woo  was  only  the 
beginning  of  a  battle  to  eliminate  the 
entrenched  practice  of  officials  routine¬ 
ly  taking  bribes. 

Roh  has  admitted  amassing  $650  mil¬ 
lion  during  his  1988-1993  term  but  says 
the  money  came  from  legal  donations. 

The  article  focused  on  ttuk  kab,  or 
“rice  cake  expenses”  —  payments  busi¬ 
nessmen  reportedly  said  they  are  ex¬ 
pected  to  make  to  Cabinet  ministers 
and  other  top  officials  for  the  three  ma¬ 
jor  Korean  holidays. 

It  said  the  money  was  a  hedge  against 
punitive  treatment  by  the  powerful  bu¬ 
reaucrats  in  the  coming  year.  By  the 
end  of  the  holiday  season,  it  said,  top 
government  officials  can  stockpile  $1.3 
million  each,  and  lower  officials  some¬ 
what  less. 

In  its  “Corrections  and  Amplifica¬ 
tions”  column  Nov.  27,  the  Journal  and 
its  Hong  Kong-based  Asian  edition  car¬ 
ried  a  two-paragraph  item. 

“The  article  has  been  read  to  imply 
that  Korean  ministers  and  officials  will 
in  fact  accept  such  holiday  payments,”  it 
said.  “The  Journal  did  not  intend  to 
make  such  a  allegation  and  regrets  any 
such  inference.” 


The  item  included  a  statement  from 
a  government  spokesperson  saying  Pres¬ 
ident  Kim  Young-sam  “has  not  accept¬ 
ed  even  a  single  won  from  business 
leaders,  as  he  has  promised  the  nation, 
and  the  entire  Cabinet  has  been  un¬ 
equivocally  supporting  President  Kim’s 
firm  resolve  by  faithfully  following  suit.” 

The  Asian  Wall  Street  Journal  has 
declined  comment. 

On  Nov.  23,  the  government  threat¬ 
ened  legal  action  against  Dow  Jones 
and  Co.  Inc.,  the  Journal’s  owner.  It 
sent  a  letter  demanding  a  retraction 
and  an  apology.  —  AP 

VPA  bestows 
lifetime  membership 

JOURNALIST  JACK  AUTHELET  of 
Foxboro,  Mass.,  was  given  an  honorary 
lifetime  membership  in  the  Vermont 
Press  Association  earlier  this  month. 

It  is  the  first  time  in  the  association’s 
history  that  a  non-Vermonter  was  ap¬ 
proved  for  lifetime  membership.  Au- 
thelet,  63,  has  announced  that  he  is  go¬ 
ing  into  semi-retirement,  but  will  con¬ 
tinue  to  run  his  newspaper  consulting 
business,  known  as  Media  Publications. 

Editor,  reporter 
killed  in  crash 

JEFF  FAIRBANKS,  EDITOR  of  the 
San  Luis  Obispo,  Calif.,  County 
Telegram,  his  wife,  Ann,  a  reporter  for 
the  paper,  and  their  12-year-old  daugh¬ 
ter  were  killed  in  a  head-on  auto  colli¬ 
sion  Nov.  26. 

An  eight-year-old  daughter  was 
pulled  to  safety  from  their  flaming  car, 
which  had  been  hit  by  a  motor  home. 
She  was  in  serious  condition. 

The  crash  occurred  on  what  is 
known  as  “Blood  Alley,”  a  dangerous 
stretch  on  Highway  46  near  Templeton, 
Calif.  The  Fairbanks  were  returning 
from  a  high  school  cross-country  meet 
in  which  another  daughter,  Courtney, 
had  participated.  She  had  chosen  to  re¬ 
turn  home  in  the  team  bus. 

According  to  the  California  Highway 
Patrol,  the  motor  home  crossed  into 
oncoming  traffic  and  struck  the  Fair¬ 
banks’  car.  The  driver  of  the  recreation¬ 
al  vehicle  was  killed.  Also  dead  was  the 


driver  of  a  pickup  truck  that  hit  the 
Fairbanks’  car  from  behind  after  the 
first  crash. 

Jeff  Fairbanks,  46,  and  his  wife,  45, 
had  worked  at  the  County  Telegram 
since  1978.  He  became  editor  in  1991. 


TIMES  MIRROR  CO.’S  sweeping  cor¬ 
porate  cost  cutting  claimed  Newsday’s 
New  York  City  edition,  but  the  kids 
page  has  survived. 

The  “Student  Briefing  Page  on  the 
News,”  a  three-times-a-week  feature 
that  turns  five  years  old  in  February, 
continues  in  Newsday,  a  tabloid  circu¬ 
lated  mainly  in  the  Long  Island  suburbs 
east  of  New  York  City  but  with  a  pres¬ 
ence  in  the  city’s  Queens  section. 

The  kids  page  did  not  emerge  un¬ 
scathed,  however:  Management  elimi¬ 
nated  the  Spanish-language  version, 
which  used  to  appear  the  same  day  and 
is  being  reconsidered  for  reinstatement, 
according  to  William  Zimmerman,  who 
edits  the  student  page. 

He  could  not  say  whether  the  feature 
is  profitable,  but  pointed  out  several  at¬ 
tributes:  Besides  being  one  of  the  more 
concerted  newspaper  efforts  to  attract 
young  readers,  it  helps  newspapers-in- 
education  sales,  draws  revenue  from 
syndication  to  13  other  papers,  regular¬ 
ly  attracts  advertising,  and  has  devel¬ 
oped  a  loyal  following,  as  150,000  letters 
attest. 

“It’s  drawing  in  future  readers,”  Zim¬ 
merman  said,  praising  management  for 
a  “far-sighted”  decision  to  keep  it. 

Knight-Ridder 
wins  award 

KNIGHT-RIDDER  INC.  has  won  a 
1996  Catalyst  Award  for  its  initiatives  to 
advance  women  in  the  workplace. 

Knight-Ridder  is  the  second  media 
company  to  have  been  honored  since 
Catalyst  began  its  awards  in  1987.  Gan¬ 
nett  won  in  1988. 

Each  year,  more  than  1,000  top  com¬ 
panies  are  invited  to  contend  for  the 
award.  Catalyst  conducts  research  on 
women’s  workplace  issues. 


Student  page 
survives  cutbacks 
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Classified  Advertisin 


11  W.  19th  Street  •  New  York,  NY  10011  •  Phone  (212)  675-4380  •  FAX  (212)  929-1259 


ASTROLOGY 


Daily-Weekly-Monthly  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  (800)  322-5101 


AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  rood  tests,  car  core, 
auto  trivia/history.  (810)  573-2755. 


CARTOONS 


ENVIRONMENT  CARTOON  FEATURES 
wildlife,  ecology,  recreation 
lor  samples:  216-251-1389 


The  worst  is  yet  to  come. 


FRANCHISING 


THE  FRANCHISE  ADVISER:  This  advice 
column  written  by  Ellen  Shubart,  editor 
of  FRANCHISE  BUYER  magazine,  helps 
readers  learn  how  to  buy  -and  then 
run  --0  franchise  successfully.  Joe 
Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890.  Fax:  (212) 
254-7646. 


Call  for  Our 
1996  Contract  Rates 
to  increase  your 
Awareness 
Call  (212)  675-4380 


NEWSPAPER  APPRAISERS 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established  rea¬ 
sonable  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 
P.O.  Box  1 088,  Troy,  AL  36081 
(334)  566-7198 
Fox  (334)  566-0170 


DAVID  R.  sna 
CAPITAL  ENDEAVORS,  INC. 
Serving  the  Southeast 
Newspapers  &  Magazines 
Brokerage  artd  Appraisals 
Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


KAMEN  &  CO.  GROUP  SERVICES 
Consultants/  Appraisals/Brokers 
(516)  379-2797/(813)  786-5930 


NEWSPAPER  BROKERS 


625Sold-Est.  1959 
W.B.  GRIAAES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexton,  N.Englarid  (617)  545-6175 
Wren  Barnett,  South  (704)  698-0021 
Ron  Holb,  Canada  E.  (61 3)  525-1666 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
tor  sab  and  purchase  of  high«t  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


HEALTHCARE 


HEALTHCARE  AND  YOU:  This  by 
healthcare  journalist  and  consumer 
advocate  Duncan  Moore,  Jr.  helps  your 
readers  work  through  the  growing 
maze  in  the  healthcare  field. 

JoeHonley, 

CRAIN  NEWS  SERVICE, 

Phone:  (212)  254-0890. 

Fax:(212)  254-7646. 


AWARDVYINNING  700  word  VYEEKLY 
Samples:  Clear  Creek  Features 
Box  3303,  Grass  Valley,  CA  95945 


There  are  not  fads.  e<mtything  is  in  flux, 
incomprehensible,  elusive;  what  is 
relatively  most  ertrJuring  is  -  our  opinions. 

Nielzsche 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  672-2594 


SYNDICATION  SERVICES 


Travel  Theater  Restaurant  Wine 
Computer,  Reviews,  Cobmns,  Features 
http://punchin.com  or  (212)  755-4363 


WEEKLY  COLUMN 


♦  ♦  ♦  BIG  PROFITS  ♦  ♦  ♦ 

Biggest  payment  for  voice  personals. 
Best  program.  We  do  all  the  work, 
you  co^  the  checks.  We  pay  on 
gross-fiot  net.  Coll  for  FREE  booklet, 
references,  81 4-234-9601  x400 
Perfect  Dote  is  o  subsidiary  of 
AccuWeother,  Inc.  ) 


NEWSPAPER  BROKERS 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
123NW13thSt.,  Suite  214-8 
Boca  Raton,  FL  33432 


JAMES  W.  HALL,  JR. 


Sales,  AppraisolsyCwsultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)  566-7198 
Fax  (334)  566-0170. 


MEDIAAMERICA  BROKERS 
Lertox  Towers,  Suite  1 000 
3390  Peochtree  Rd.  NE 
Atbnta,  GA  30326 
(404)  364-6554  Fax  (404)  233-231 8 
Lon  W.  Williams 


MEL  HODELL,  NEWSPAPER  BROKER 
51 96  Benito,  Montcbir,  CA  91 763 
(909)  626-6440  Fox  (909)  624-8852 


MICHAEL  D.  UNDSEY 
1221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  81 3-9344 


Whitesmith  Publication  Services 
Rod  VYhitesmith,  (360)  892-7196 
Box  4487,  VarKXXJver,  WA  98662 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


PHIlilPS  MEDIA  SERVICES,  INC. 
Consuhonts-lnvestments 
Management- Brokers 
P.O.  Box  3308 
Merrifield,  VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dalbs,  TX  75205 

(214)  520-7025  Fax  (214)  520-6951 


SOUTHERN  NEWSPAPERS,  INC. 
Dick  Smith,  Presicbnt 
1 08  Jane  Cove-Cbrksdab,  MS  386 1 4 
(601 )  627-7906  Fax  601  -627-79063* 
W.C.  Shoemaker- Jerry  Mooney 
P.O.  Box  457,  Kosciusko,  MS  39090 
(601 )  289-2004  or  (800)  890-4706 
Fox  (601)  289-3254 


NEWSPAPERS  FOR  SALE 


FLORIDA  -  Over  $1.8  million  gross, 
dominant,  well-established  weekly  in 
vibrant  South  Florida.  Call  C.  Berky 
(407)  368-4352  for  Confidentiality 
Agreement. 


REWARD  YOURSELF:  Newspapers  for 
sale,  weeklies  large  and  small.  Bill 
Berger,  Associated  Texas  Newspapers, 
Inc.,  1801  Exposition,  Austin,  TX 
78703.  (512)  476-3950. 


NEWSPAPER  BROKERS 


Please  call  to 
discuss  your 
options  in  a  sale 

Appraisal  for 
estate,  ESOP, 
partners,  bank, 
tax,  stock,  assets 


Appraisal 

& 

Brokerage 

BOLITHO-CRIBB 

&  Associates 


NEWSPAPERS  FOR  SALE 


NEW  JERSEY  Weekly  in  a  rapidly  grow¬ 
ing  county.  Located  in  county  seat, 
le^l  newspaper  (or  three  municipalities 
and  some  county  advertising.  Complete 
pre-press  equipment.  $165,000  in 
sales  for  1 994,  paid  circulation  of 
1 ,600.  Reply  to  Box  07626,  Editor  & 
Publisher. 


START  A  NEW  DAILY  OR  WEEKLY  in  a 
newspaper-less,  fast-growing  city  of 
40,000  in  rich  Coachella  Valley  in 
Southern  California.  Only  adjudicated 
business/legal  publication  in  37th  year 
available,  first  time,  can  be  used  as 
wrap.  Bette  Myers,  (619)  345-5709. 


NEWSPAPERS  WANTED 


AMERICAN  PUBUSHING  COMPANY  is 
aggressively  seeking  newspaper  ocwisi- 
tions  with  circulations  of  5,000  or 
greater.  APC  is  owner/operator  of  420 
publications,  including  1 1 2  daily  news¬ 
papers.  All  correspondence  ond  dis¬ 
cussions  are  confidential.  Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 
1006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)  451-1520 


AWARD- WINNING  Midwest  newspaper 
group  seeks  to  odd  paid  newspapers  to  its 
group  of  fine  publications.  Large  down 
payments  or  all-cash  ovoilobb.  Seeking 
medium-sized  and  large  circulation 
quality  papers  and  groups.  Monogement 
welcome  to  stay  in  place.  All  replies 
guaranteed  held  confkJenKal.  Reply  to 
Box  071 48,  Editor  &  Publisher. 


NEWSPRINT  FOR  SALE 


ROLLS  ALL  SIZES  30#-28# 
BEHRENS  INTERNATIONAL,  CAUF. 
(71 4)  644-2661 ,  Fax  (71 4)  644-0283 


PUBLISHING  OPPORTUNITIES 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 

SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration  H.  Conbom 
CKOptical  (310)  372-0372. 

MAIIROOM 

•  24-P,  48-P,  and  72-P  HARRIS 
INSERTERS.  Reconditioned-Guaranteed 
Production-Training  Program  Provided. 
JIMMY  R.  FOX,  MAIL  ROOM 
CONSULTANT  (71 3)  468-5827. 

MAIL  ROOM 

104  count-o-veyors  rebuilt  with 
alternator.  $1500  each. 

3  Quipp  Squeeze  Rollers  (New) 

We  hove  Hall  and  Idab  stream  aligners 

Signode  MLN-2A 
SigrKxle  MLEE 

Northeast  Industries 
(800)  821-6257 


PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


Refurbished  odd  on  pockets 

MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


_ MAILROOM _ 

USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 

(407)  273-521 8  Fox  (407)  273-901 1 

PREPRESS 

PARTS  •  PCB'S  •  IMAGESEnERS 
If  the  part  costs  more  than  the 
machine  is  worth  --  call  us! 

BWI  is  your  source  for  parts, 
imagesetters,  RIPs  and  film  processors. 
Call  Bob  Weber  @  (800)  399-4BWI 
or  fax  (800)  837-8973. 

Call  Bob  Weber  Inc.  (216)  831  -0480 
Fax#  (800)  837-8973/ 

(216)  831-1628 

PRESSES 

8  UNIT  V25w/JF25  Folder 
Excellent  CorKlition. 

2  Color  King  Units 
Like  New  Condition. 

7  Unit  GOSS  Surburban  with  2  Folders, 
Also  a  Konso  Model  370 
5-inlo-l  Inserter. 

Call  Gail  Stable  (801)292-1088 


1996 

Editor  &  Publisher 

Market  Guide 

To  order,  contact  E&P’s 
Circulation  Department  at 
(212) 675-4380. 


_ PRESSES _ 

DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Nevrman  International  Web  Press  Sales 

'Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Cammunity 
Urbanite  Metro;  SOLNA  D30  C96 

FOR  SALE/Liquidocion: 

1992  8/u  Harris  VI 5D;  4/u  VI 5A  w/ 
JF7;  6/u  VI 5A  w/JF4  folder;  JF25B 
folder  w/double  parallel;  GOSS  Com¬ 
munity  8/u  1975  with  2  SC  folders; 
Harris  VI 5D  units. 

Tel(913)  362-8888  Fax(91 3)362-8901 
GOSS  METRO  Excellent  Condition,  5- 
unit,  22  3/4"  cut-off,  1  full  color  deck,  2 
half  calar  decks,  2  mono  units,  2:1 
double  output  folder.  Peripheral 
mailroom  and  plateroom  equipment. 
Available  Naw.  Call  NewsTech  at 

(305)  688-1407. _ 

METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fox  (770)  552-2669 


Need  an  add-on  (or  your  Community 
Press? 

See  VENTURA,  a  high-quality,  low 
price  solution.  We  provide  floor  and 
stacked  units,  3-high,  and  4-high 
arrangements. 

INTERCONTINENTAL  WEB,  INC. 
(913)438-5800 


PRESSES 


PRESS  ROOM 

MAN-Roland  Folders 

160  page  double  out  22  3/4'  with  3 
high  formers  and  angle  bars 

2  Urbanite  Falders.  22  3/4' 

2  Urbanite  Upper  Farmers 

1  Custom  built  quarter  folder 

GOSS  R.T.P's  42"  with  Y  columns  and 
wall  brackets  1 0  AVAILABLE 

Goss  3-2  folders 

21  and  1/2  c.o.  and  22  3/4  c.o. 

Press  drives  for  24  units 
60  HP  G.E.  drives 

2  unit  goss  metro  22  3/4"  cutoff.  Avail¬ 
able  immediately. 

Northeast  Industries  (800)  821  -6257 


WANTED  TO  BUY 

CALL  US  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  ar  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(770)  428-581 7  Fox  (770)  590-7267 

IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 

This  world  is  a  republic  of  fbe 
mediocrities. 

Ttwmas  Coryle 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 

J.C.&  ASSOCIATES,  INC. 
Circulation  and  Fulfillment  Systems 
Over  30  installations  since  1 984. 
Call  (91 3)  681  -8493,  Ask  for  Joe. 
KAMEN  &  CO.  GROUP  SERVICES 

Our  firm  develops  solutions  woddwide 

(516)  379-2797/(813)  786-5930 

CIRCULATION  SERVICES 


ABOVE  THE  CROVYD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/qualily 
subscription  sales  anri  guaranteed  col¬ 
lections.  Nationwide.  (liOO)  844-3581 


CIRCULATION  SERVICES 


VERinCATION 

ALTERNATIVES 

•No  Extra  Phone  Charge 
•40  (  per  contact  Basic  Service 
•FREE  Weekly  Analysis 

CIRCULATION 
MARKETING  SERVICES 
(800)  569-4666 


CIRCULATION  SERVICES 


J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkarn  (61 6)  458-661 1 


LEVIS  NATIONAL,  INC. 

"We  Deliver  Mare  Homes  To  Your 
NEWSPAPER" 
TELEMARKETING 
(800)  929-1845 
Our  27lh  Year 

MONTGOMERY  TELEMARKETING,  a 
subsidiary  of  Montgomery  Newspapers 
Inc.,  a  publisher  of  15  respected  com¬ 
munity  newspapers  and  speciality  pub¬ 
lications  in  suburban  Philadelphia  seeks 
clients  wha  need  low  cost,  hallmark 
quality  starts.  Any  size  campaign. 
Mountain  &  Pacific  time  zone  schedules 
now  available.  Montgomery  Telemarket¬ 
ing  guarantees  a  level  af  service 
unmatched  in  the  industry.  For  more 
information  call  Brian  MacQueen  at 
(21 5)  542-0200  ext.  240. 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
(800)  776-6397 


You  think  its  funny  turning  rebellion  into 
money? 

Joe  Strummer 


CIRCULATION  SERVICES 


SPEQRUM  MARKETING  SERVICES 
NIE  FUNDRAISING  AND 
TELEMARKETING  PROGRAMS 

CALL  DOUG  REESE 

_ (800)  972-6778 _ 

_ CONSULTANTS _ 

American  Newspaper  Consultants,  Ltd., 
including  Patricia  Hid  Longstaff. 
(800)  554-3091 . 

DISTRIBUTION  SERVICES 

DISTRIBUTION  OF  PUBLICATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dove  Chilton  (800)  487-6397 
AUSTIN  NEWS  SERVICES  (Notionol) 

LAPTOP  SERVICES 

TANDY  LAPTOP  COMPUTERS 
Models  100/102/200  (only). 
Reconditioned  systems  &  accessories. 
Free  catalog.  Fox:  510-937-5039, 
Internet:  richard.hanson@pcld.com 


CIRCULATION  SERVICES 


CHURN  MANAGEMENT 
SPECIALISTS 

1-800-327-8463 


CIRCULATION  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrodes  and  mod¬ 
ernization. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908  (505)  842-1357 
24-Hour  Line  P.O.  Box  1 952 
Albuquerque,  NM  87103 


HARD  TO  FIND  PRESS  PARTS? 
Largest  Press  Plumbing  Parts  Stock  in 
Country-Overnight.  GREAT  PRICES!! 
Filters,  Regulators,  Hoses,  Gauges. 
PACIFIC  NEWSPAPER  SERVICES,  INC. 
A/X  (800)201-7500  M/C 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
Aa  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAQION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


Did  you  exchange  a  walk  part  in  the  war 
for  the  lead  role  in  a  cage? 

Roger  Waters 
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ACADEMIC 


UNIVERSITY  OF  ILLINOIS  Departmen* 
of  Journalism  has  a  term  appointment 
lor  o  reporler/editor  with  strong  creden¬ 
tials  in  public  affairs  journalism  for  both 
newspapers  and  magazines.  Appoint¬ 
ment  runs  Jonuoiy  8  -  May  21,  1996. 
Salary  $20,000  w  leaching  odvarKed 
reporting  and  a  magazine  course. 
Please  FAX  resume  to  (217)  333-7931. 
For  more  information,  contact  Steven 
Helle,  810  S.  Wright  St.  #119,  Urbana, 
IL61801;  (217)  333-0709. 


ADMINISTRATIVE 


GENERAL  SALES  MANAGER  oversee¬ 
ing  80,000  circulated  vreekly  shopper. 
Excellent  salary  ond  benefits  pocko^. 
Corrloct  Mr.  Lesnar 
(800)  843-6805 
M-F  8-5,  CST 


NEW  ENGLAND  NEWSPAPER  GROUP 
seeks  dyrximic  publisher  for  nevrspoper 
located  in  desirable  southern  Vermont 
community.  The  ideal  candidate  will  be 
success  motivated  with  excellent  lead¬ 
ership  and  marketing  skills  and  the 
ability  to  provide  sound  news  direction. 
Get  the  best  of  New  England  living  with 
competitive  benefits  and  compensation. 
Send  resume  with  salary  history  to: 

AlirxJa  Shank 
Human  Resource  Manager 
P.O.  Box  1 1 71 ,  Pittsfield,  MA  01 202 


TWICE  WEEKLY  newspaper  in  North¬ 
ern  California  seeks  community 
oriented  publisher  with  strong  advertis¬ 
ing/marketing  background.  Publisher 
supervises  advertising  sales  staff  and 
handles  major  accounts.  Editor,  office 
production  and  circulation  managers 
report  to  publisher.  Fax  resume, 
referetKes  and  salary  history  to  -  Attn: 
Jock  Morgan  (707)  252-6247  or  mail 
to  P.O.  Box  1 50,  Napa,  CA  94559. 


ADVERTISING 


ADVERTISING 

DIREaOR 

Our  large  East  Coast  alternative 
newsweekly  is  seeking  a  motivated, 
sales-oriented  advertising  director  to 
join  our  staff.  If  you  understand  the 
advertising  soles  process,  con  create 
and  execute  a  strategic  sales  manage¬ 
ment  plan,  are  able  to  train  and 
motivote  a  team  of  10  outside  sales 
represe:itatives  and  vrant  to  make  good 
money,  this  maybe  the  opportunity 
you've  been  seeking. 

Our  publication  dominates  the  market  in 
editorial  quality  arxf  circulation  and  is  well 
positioned  for  significant  growth. 

We  offer  on  excellent  package  of  salary, 
incentives  and  benefits  os  well  as  room 
(or  career  grovrth. 

Send  resume  to  Box  07618,  Editor  & 
Publisher. 


While  we  wait  in  silence  for  that  final 
luxury  of  fearlessness,  the  weight  of  that 
silence  will  choice  us. 

Anthony  Lourdes 


Editor^Publisher  •  December  16,  1995 


ADVERTISING 


ADVERTISING  DIREaOR/ 
GENERAL  MANAGER 

Leave  the  crowded  city  life,  crime,  and 
traffic  jams  behind.  Quality  family  life¬ 
style  is  what  this  central  Michigan  loca¬ 
tion  offers.  We  ore  searching  for  an 
experienced  community  weekly  man¬ 
ager  who  can  sell,  hire,  train  and 
motivate.  Must  be  able  to  thrive  in  a  com¬ 
petitive  market.  Excellent  potential  (or 
advancement  in  our  large  weekly 
shopper  group.  Attractive  salary,  irtcen- 
tives,  OTKi  berets. 


Send  letter,  resume,  and  salary 
requirement  to  Marketing  Director  at  B(» 
07629,  Editor  &  Publisher. 


ADVERTISING 


CAUFORNIA  BOUND!! 


The  beautiful  Pacific  Ocean  is  only  a  45 
minute  drive  south  of  our  office  ond  the 
majestic  mountains  (where  you'll  find 
incredible  skiing)  ore  only  45  minutes 
north. 

Let  us  introduce  ourselves,  we  ore 
TRADER  PUBUSHING  COMPANY,  the 
largest  publisher  of  photo  od  maga¬ 
zines  in  the  world.  We  have  many 
career  opportunities  available. 

If  you  are  looking  (or  a  change  and 
want  to  join  o  dynamic,  exciting, 
challenging  company,  please  send 
resume  to  5536  Inland  Empire  Blvd., 
Ontario,  CA  91764  or  coll  (909)  484- 
4400  ext.  222  or  for  o  fast  response 
fax  to  (909)  484-4416.  E/O  Drug  Test¬ 
ing  Employer. 


ADVERTISING 


Many  people  today  go  to  work,  do  their  jobs,  and  leave  at 

THE  END  OF  EACH  DAY  WISHING  THAT  THEY  HAD  A  BETTER  HANDLE 
ON  WHAT  THEY  ACTUALLY  ACCOMPLISHED.  PEOPLE  WHO  WORK  AT 

Community  Newspaper  Company  (CNC)  get  to  see  their 

ACCOMPLISHMENTS  IN  PRINT,  EVERY  WEEK,  SOMETIMES  DAILY.  TAKE 
THE  PEOPLE  WHO  WORK  AT  THE  MIDDLESEX  COMMUNITY  NEWS,  FOR 
EXAMPLE.  Their  accomplishments  reach  a  quarter  million 
READERS  FROM  59  CITIES  AND  TOWNS  IN  3  DAILY  VERSIONS  AND 
15  WEEKLIES.  That’s  a  lot  of  coverage  and  exposure.  And 
that’s  just  the  Middlesex  Community  News.  The  larger  CNC 
FAMILY  OF  NEWSPAPERS  COVERS  MORE  THAN  140  MASSACHUSEHS 
COMMUNITIES  NORTH,  SOUTH,  AND  WEST  OF  BOSTON.  TO  ENSURE 
THAT  WE  DO  AN  EXCEPTIONAL  JOB  AT  IT,  CNC  HAS  ASSEMBLED 
DYNAMIC  SALES  AND  MARKETING  TEAMS  WITH  SUPERIOR  SKIUS  AND 
INFORMED  LOCAL  PERSPECTIVE.  WHAT  KIND  OF  PEOPLE  MAKE  UP  THESE 
TEAMS?  Savvy,  street-smart,  and  resourceful  people.  People 
WITH  GOOD  NOSES  FOR  NEWS  WHO  ALSO  KNOW  AN  EXCITING  OPPOR¬ 
TUNITY  WHEN  THEY  SEE  ONE.  DOESN’T  THIS  SOUND  JUST  LIKE  YOU? 

Director  of  Advertising 


Are  you  a  high-energy,  results-oriented  manager?  Do  you 
have  an  innovative  approach  to  media  sales?  We’re  looking 
for  a  Director  of  Advertising  for  both  our  weekly  and  daily 
newspapers.  Our  ideal  candidate  will  be  a  progressive 
thinker  with  daily  newspaper  experience.  If  you  have  at 
least  7  years  of  media  management  or  related  experience 
and  a  competitive  market  backgroimd,  please  contact  us. 
Maybe  your  success  will  be  in  tomorrow’s  papers. 


I 


Fbr  hnmedlato  respooM: 

Please  fax  your  resume  to  (617)  433-6701,  or  mail  to: 
CNC/Ovls  D'Aicy,  P.O.  Box  9113,  Needham,  MA  021929113. 
Hiring  decisions  «nll  be  made  within  30  days. 


We  offer  comprehenswe  beneftts 

TO  FUl-TIME  EMPLOYEES,  mCLUDMO 
INSURANCE  AND  RETIREMENT  PLANS. 

Community  Newspaper  Company 

IS  AN  EQUAL  OPPORTUNITY  EMPLOYER. 


ADVERTISMG 


ClASSIFIED  ADVERTISING  MANAGER 
We  ore  doing  half  of  what  we  should. 
Grand  opportunity  (or  imaginative, 
motivated  Classified  Manager.  We 
reach  over  1 ,000,000  people  weekly, 
and  ore  competitive.  Smd  cover  letter, 
resume  and  salary  history  to  Box 
07624,  Editor  &  Publisher. 


MAKE-UP  ARTIST 

Dow  Jones,  publisher  of  The  Wall  Street 
Journal  business  news  and  information, 
has  an  immediate  opening  for  a 
Advertising  Make-Up  Artist  in  our 
Advertising  Services  Department. 

Person  will  direct  and  organize  the 
page  layout  of  The  Wall  Street  Journal 
for  display  ads.  Must  type  well  and 
meet  strict  deadlines.  Experience  with 
Sun  System  computers  a  plus.  College 
degree  preferred. 

We  offer  a  competitive  salary,  excellent 
benefits  and  opportunities  (or  advance¬ 
ment.  If  your  qualifications  meet  the 
requirements,  please  nrail  your  resume 
to: 

Dow  Jones  &  Co.,  Inc. 

Ad  Services  Manager  -  Dept  MK 
1 233  Regal  Row 
Dallas,  TX  75247 

(Please  Do  Not  Coll) 

Equal  Opportunity  Employer 


NEEDED,  Advertising  Sales  MarKiger. 
You're  o  hands-on,  nuts  and  bolts 
newspaper  advertising  sales  motivator. 
Probably  have  proven  your  gift  in  a 
shopper  or  free  newspaper  environ¬ 
ment.  You  thrive  on  competition  and 
hove  succeeded  because  you  see 
opportunities  where  others  fail.  You're 
looking  (or  a  challenge,  opportunity 
and  to  join  o  large  staple  newspaper 
group  that  rewards  productivity,  not 
mediocrity.  Please  send  resume,  cover 
letter  and  salary  history  to  Box  07623, 
Editor  &  Publisher. 


RETAIL  ADVERTISING 
MANAGER 

Cox  Arizona  Publications,  Inc.  pub¬ 
lishers  of  Tribune  Newspapers,  located 
in  one  of  the  most  competitive  and 
fastest  growing  marketplaces  in  the 
country,  seeks  an  experienced  Retail 
Advertising  Manager  to  become  o  team 
player  for  our  innovative  and  prog¬ 
ressive  management  team.  The  ideal 
carxlidate  is  goal  oriented,  o  self-starter 
thot  possesses  strong  leadership, 
excellent  people  skills,  good  planning 
and  budgeting  experierKe  arKf  a  pro¬ 
ven  track  record  that  can  maximize 
potential  from  our  experienced  soles 
staff.  Experienced  in  co-op  and  staff 
training  a  plus.  Competitive  compensa¬ 
tion  package  include  salary,  bonuses 
and  full  benefits.  Please  sena  resume  in 
confideiKe  to:  Mr.  Bob  Hirsch,  advertis¬ 
ing  director.  Tribune  Newspapers,  120 
W.  1  St  Ave.,  Mesa,  AZ  85210. 

EEOC  M/F/V/D 

Pleased  to  meet  you  ...hope  you  guess 
my  name. 

Gfiminer  Twins 
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HELP  WANTED 


_ ADVERTISING _ 

RETAIL  ADVERTISING  MANAGER 
Suburban  newspaper  group,  privately 
owned,  seeks  a  sales  leader  to  manage 
our  retail  and  classified  outside  sales 
staff.  Candidate  must  have  a  strong 
record  in  newspaper  sales  as  well  as 
prior  successful  management  experi¬ 
ence.  You  must  be  hands-on,  talent  to 
develop  market  strategies,  creative 
problem-solver  with  knowledge  of  sales 
training,  co-op,  market  research,  and 
promotion.  Send  resume,  salary  history 
and  cover  letter  to  Phil  Daubel, 
Messenger  Newspapers,  3378  Sullivant 
Avenue,  Columbus,  OH  43204. 


RETAIL  SALES  MANAGER 
Free  distribution  community  newspa¬ 
pers  with  300,000+  circulation  in  Zone 
2  seeking  hands-on  sales  manager  with 
experience  in  competitive  markets.  Must 
have  excellent  sales  management  back¬ 
ground  and  ability  to  manage  30+ 
sales  representatives.  Salary  com¬ 
mensurate  with  ability.  Earnings  poten¬ 
tial  in  the  70's  with  a  complete  benefits 
package  provided.  Position  offered  by 
excellent  growth  company.  Send 
resume  ta  Box  07614,  Editor  &  Pub¬ 
lisher. 


THE  ANCHORAGE  DAILY  NEWS  is 
seeking  on  Advertising  Manager  with  a 
minimum  of  five  years  management 
experience  in  sales  or  related  areas. 
Prior  newspaper  experience  a  plus. 
Qualified  applicants  must  demonstrate 
excellent  customer  service,  organiza¬ 
tional  and  time  management  skills  as 
well  as  the  ability  to  lead  and  motivate 
our  classified  and  retail  advertising 
soles  teams.  Please  send  resume  and 
cover  letter  to  Anchorage  Daily  News, 
Attn:  Human  Resources,  P.O.  Box 
1 49001 ,  Anchorage,  AK  9951 4-9001 . 

ART/GRAPHICS 

NEWS  ARTIST:  The  Richmond  Times- 
Dispatch  (daily:  216,000;  Sunday: 
260,000)  seeks  energetic,  innovative, 
artist.  Reguirements:  resume,  strong 
portfolio  that  shows  imagination  and 
originality,  ability  to  produce 
sophisticated,  attractive  informational 
graphics.  Macintosh  literate.  Must  have 
four  years  newsroom  experience.  Poten¬ 
tial  in  lieu  of  newspaper  experience  con¬ 
sidered.  Send  resume  and  samples  to 
Tom  Bond,  graphics  editor,  Richmond 
Times-Dispatch,  P.O  Box  85333, 
Richmond,  VA  23293-0001,  (804) 
649-6015. 

CIRCULATION 

CIRCULATION  MANAGER 
Great  opportunity  for  career  minded 
individual.  Rapidly  expanding  and 
highly  successful  group  of  weeklies  is 
seeking  an  experienced  circulator  to 
join  our  dynamic  team.  Must  be 
knowledgable  in  both  hand  and  mail 
delivery  systems.  Salary  $26K  with  an 
excellent  benefits  package.  Box  07504, 
Editor  &  Publisher. 

SEND  E&PBOXREPUESTO: 

Editor  &  PuhLsher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York.  NY  10011 


_ CIRCULATION _ 

ALTERNATE  DELIVERY  MANAGER  - 

responsible  for  developing,  implement¬ 
ing,  directing  and  controlling  all 
activities  within  the  Porch  Plus  operation 
of  NeoComm  Inc.,  including  administer¬ 
ing  all  steps  necessary  to  provide 
alternate  delivery  of  various  non- 
troditional  products  with  a  high-level  of 
customer  satisfaction  and  cost/profit 
efficiency.  Requires  an  undergraduate 
degree  in  business  or  equivalent  man¬ 
agement  experience,  4-5  years  news¬ 
paper  circulation  or  distribution  man¬ 
agement  experience  with  proven  com¬ 
munication,  leadership  and  manage¬ 
ment  skills;  ability  to  manage  contracts, 
apen  new  marketing  territories,  launch 
new  products  and  interpret  results. 
Qualified  candidates  should  have  in- 
depth  knowledge  of  target  market 
circulation  strategies  and  creative  use 
of  demographic  study  results;  excellent 
interpersonal,  organizational,  pres¬ 
entation  and  PC  skills. 

In  exchange  for  your  expertise,  we  offer 
a  competitive  solary  and  comprehen¬ 
sive  benefits.  Interested  candidates 
should  submit  a  resume  with  salary 
requirements  to: 

THE  ORLANDO  SENTINEL 

Employment  Sentinel  JC-CH 

633  North  Orange  Avenue 
OHando,  FL  32801 
EOE/M-F 


CIRCULATION  DIREQOR 

Zone  2  daily,  50,000  circulation,  is 
looking  for  a  growth-oriented  circula¬ 
tion  pro.  Extremely  competitive 
marketplace  with  major  metros  squeez¬ 
ing  us  from  all  directions.  Our  newspa¬ 
per  is  a  strong  local  news  product  and 
we  pride  ourselves  on  being  innovative 
and  aggressive  in  attacking  the  market. 
If  you're  currently  the  #1  at  a  smaller 
paper  or  #2  at  a  similar  or  larger  sized 
paper,  and  would  like  the  opportunity 
to  further  your  career,  this  is  the  place 
to  do  it.  Salory  and  bonus  potential 
$75  -  $100  K.  Full  department  head 
status  reporting  directly  to  the  pub¬ 
lisher.  Excellent  people  skills  and  a  com¬ 
mitment  to  excellence  a  must.  Send 
resume  and  cover  letter  demonstrating 
your  enthusiasm  to  Box  07621,  Editor 
&  Publisher. 

HOME  DEUVERY  MANAGER 
Cox  Arizona  Publications,  Inc.,  pub¬ 
lishers  of  the  Tribune  Newspapers,  is 
looking  for  a  Home  Delivery  Manager. 
The  right  candidate  will  manage  home 
delivery  by  increasing  home  delivery 
volume  while  providing  a  well  executed 
plan  for  customer  satisfaction  in 
delivery  service,  increased  customer  con¬ 
tact  regarding  renewals  and  save  slops. 
Must  hove  5  years  home  delivery  expe¬ 
rience  with  at  least  2  years  Home 
Delivery  Manager  experience.  Com¬ 
petitive  salary,  benefits  and  paid  vaca¬ 
tion.  If  interested,  please  send  resume 
and  salary  requirements  to  Cox  Ari¬ 
zona  Publications,  Inc.,  Attn:  HR,  P.O. 
Box  1547,  Mesa,  AZ  85211. 

EEO  M/F/V/D 


In  this  world,  a  man  must  either  be  anvil 
or  hammer. 

Longfellow 


_ CONTROLLER _ 

GROWING  CONTROLLED  Circulation 
magazine  seeks  experienced  pro: 
REQUIRED:  Publication,  budget,  finan¬ 
cial  reports,  cost  analysis,  performance 
of  business  operations,  tax  planning. 
Excellent  experience  Sub  S  corporotian. 
CPA,  SoloniKm  &  Excel  experience  pre¬ 
ferred.  Send  cover  letter,  resume,  salary 
histary/requirements  (no  calls)  ta  HR, 
360  S.  Hope,  #300C,  Santa  Barbara, 
CA  93 1 05,  or  fax  (805)  563- 1 239. 

EDITORIAL 

ASSISTANT 

EDITORS 

New  Times  is  looking  for  writer-editors 
to  fill  immediate  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Miami  and  Houston. 

The  assistant  editor  position  requires 
fine  writing  skills  and  the  ability  to  edit 
reviews,  news  and  feature  material. 
(Phoenix  applicants  need  a  solid  back¬ 
ground  in  the  arts;  Houston  applicants 
should  be  news-oriented.)  We  want 
editors  who  can  craft  a  compelling  nar¬ 
rative,  work  well  with  writers  and  help 
us  maintain  the  high  quality  of  our  pub¬ 
lications. 

Qualified  applicants  will  have  at  least 
two  years  of  post-college  editing  expe¬ 
rience;  those  with  liberal  arts  back¬ 
grounds  are  encouraged  to  apply.  The 
interview  process  will  include  an 
extensive  editing  test. 

Send  a  cover  letter,  a  resume  and  your 
best  clips  to: 

Christine  Fleming 
Executive 
AAanaging  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 

No  phone  calls,  please. 


CIRCULATION 


DELIVERY 

ENTREPRENEUR 

Retail  Sales  Inc.,  a  distribution 
company  covering  Nantucket, 
requires  the  services  of  an  Inde¬ 
pendent  Contractor  to  manage 
the  extensive  local  delivery  of 
newspapers  to  retail  stores  and 
home  delivery  customers. 
Qualified  candidates  must  be 
able  to  manage  people  and  your 
own  business.  Previous  newspa¬ 
per  distribution  experience  pre¬ 
ferred.  Interested  candidates 
should  send  resume  to: 

Retail  Sales  Inc. 

P.O.  Box  2378 
Boston,  MA  02107-2378 

We  are  an 

Equal  Opportunity  Employer. 


_ EDITORIAL _ 

ASSISTANT  METRO  EDITOR.  Strong 
news  judgment,  a  love  of  the  language 
and  good  people  skills  needed  to  direct 
and  edit  our  weekend  local  coverage. 
This  editor  will  help  guide  our  23- 
person  metro  department  in  coverage 
of  northeast  Indiana  and  northwest 
Ohio.  Three  years  experience  in  report¬ 
ing  and/or  editing  required.  We  are  a 
64,000  daily/140,000  Sunday  family- 
owned  AM  newspaper  in  Indiana's 
second-largest  city.  Send  cover  letter, 
resume  and  work  samples  to:  Tracy 
Warner,  metro  editor.  The  Journal 
Gazette,  600  W.  Main  St.,  Fort 
Wayne,  IN  46802. 


ASSISTANT  PHOTO  EDITOR  -  We  are 
a  locally  owned,  daily  morning  news¬ 
paper  reaching  16  counties  and  more 
than  250  communities  in  Eastern  Iowa 
seeking  o  motivated  editor.  Successful 
candidate  will  become  an  integral  part 
of  the  department  on  our  72,000  daily 
(85,000  Sunday)  award-winning  ten- 
person  staff.  Prepare  photos  for  final  out¬ 
put  to  prepress  system  utilizing  digital 
darkroom.  Coordinate  coverage  for 
news,  feature  and  sports  events,  plus 
coordinate  and  provide  technical  and 
production  expertise  with  other  depart¬ 
ments.  Lay  aut  pictures  and  approve 
layouts  of  pages.  High  degree  of  profi¬ 
ciency  in  Photoshop  and  QuarkXPress 
required.  Competitive  salary  and  bene¬ 
fits.  Send  resume,  letter  of  interest,  slide 
portfolio  and  salary  requirements  to 
Trish  Thoms,  The  Gazette,  P.O.  Box 
51 1 ,  Cedar  Rapids,  lA  52406.  EOE 

BUSINESS  REPORTER 
39,000  regional  AM  daily  seeks 
reparter  to  cover  Northeast  Mississip¬ 
pi's  vibrant  business/economy  beat. 
We're  a  progressive,  locally  owned 
newspaper  based  in  a  manufacturing 
and  retail  center  the  Wall  Street  Journal 
calls  ”a  model  of  economic  development.' 
Candidates  should  have  at  least  two 
years'  reporting  experience,  strong  writ¬ 
ing  skills,  and  the  ability  ta  make  sense 
of  regional  business  trends  and  issues 
for  readers.  Send  resume,  clips  and 
cover  letter  to  Lloyd  Gray,  editor. 
Northeast  Mississippi  Daily  Journal, 
P.O.  Box  909,  Tupelo,  MS  38802. 

BUSINESS  REPORTER 
Knight-Ridder  daily  newspaper  seeks 
business  reporter  with  at  least  two  years 
of  business  reporting  experience.  Please 
send  resume  and  five  clips  ta: 

Carol  Hazard 
Business  Editor 
Columbus  Ledger-Enquirer 
P.O.  Box  71 1 

Columbus,  GA  31902-071 1 

BUSINESS  REPORTER 
We  lost  our  last  two  business  writers  ta 
Crain's  and  Forbes.  60,000-circulation 
daily  in  northern  New  Jersey  seeks 
experienced  business  reporter  to  help 
cover  region  teeming  with  Fortune  500 
companies,  service  industries  and  small 
businesses.  Candidates  should  have 
clips  that  demonstrate  an  ability  to 
report  with  depth  ond  insight  on  local 
businesses  and  their  impact  on  the 
regional  economy.  Send  letter,  includ¬ 
ing  salary  requirements,  resume,  and 
clips  to  Ron  Stepneski,  business  editor. 
Daily  Record,  P.O.  Box  217,  Parsip- 
pany,NJ  07054-0217. 
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HELP  WANTED 


EDITORIAL 


BUSINESS-ORIENTED  REPORTER  fo 
cover  international  business,  hard 
news.  Detail  oriented,  fast,  clear  writer. 
Write  with  resume  and  clips  to  Michael 
Lewis,  editor,  Miami  Today,  P.O.  Box 

1368,  Miomi,  PL  33101. _ 

CHIEF  PHOTOGRAPHER  -  Teacher, 
cheerleader,  team  player  with  good 
organizational  skills  needed  by  daily  in 
Mid-Atlantic  region.  Box  07613,  Editor 
&  Publisher. 


CHINA  DAILY  is  looking  for  native 
English-speaking  Jaurnalist  to  fill 
COPY-EDITING  positions.  A  minimum 
of  3  years'  copy  editing/journalism 
experience  is  required. 

Contracts  are  for  one  year.  Foreign 
employees  are  paid  o  monthly  salary  of 
RMB  4,000  yuan,  paid  partly  in  foreign 
currency.  China  Daily  offers  air  fare, 
housing,  medical  insurance  and  four 
weeks'  paid  leave,  with  a  travel  subsidy 
of  2,200  yuan.  Only  those  who  are 
qualified  and  genuinely  interested  need 
apply. 

Applicants  are  invited  to  send  a 
resume,  two  references  and  samples  of 
work  to: 

Mr.  Wang  Yanping 
Chief  of  Foreign  Liaison  Office 
China  Daily 
1 5  Hwixin  Dongjie 
Choovang  District 
Beijing  100029,  China 
Tel;  (8610)  492-4488  ext.  3117 
(8610)491-8542 
Fox:  (8610)491-8377 


CITY  EDITOR  -  Growing  Southwest  PM 
needs  city  editor  to  direct  coverage  in 
market  of  1  million.  If  you  have  a 
strong  news  management  background, 
solid  people  skills  and  a  proven  track 
record  in  enterprise  and  investigations 
we'd  like  to  talk  with  you.  Supervisory 
experience  on  o  daily  assignment  desk 
required.  For  a  competitive  salary 
package,  excellent  benefits  and  a  great 
warm-weather  lifestyle,  reply  to  Box 
07628,  Editor  &  Publisher. 

CONTENT  MANAGER 

Wanted  for  on-line  legislative  infarma- 
tion  service.  Zone  9.  Will  supervise  staff 
of  20-f  full-  and  part-timers,  gathering 
official  state  documents  such  as  bill  text, 
plus  press  releases  and  other  news 
items  for  constant  on-line  updates.  Must 
hove  ability  to  develop  new  products, 
train  staff  and  help  set  business 
strategy.  Minimum  3  years  manage¬ 
ment  experience,  with  preference  to 
editors  who  hove  covered  state  gov¬ 
ernment.  P&L  background  helpful. 
Knowledge  of  computers,  including  FTP, 
web,  client-server  mandatory.  Send 
resume  to  Box  07620,  Editor  &  Pub¬ 
lisher _ 

COPY  EDITOR  -  The  Odessa  American, 
o  28,000  AM  daily  (34,000  Sunday), 
is  looking  (or  an  ambitious  person  with 
strong  editing,  headline  writing  and 
page-design  skills.  Pagination  experi¬ 
ence  a  plus.  Send  resume  and  samples 
to  Alicia  Hoffman,  copy  desk 
supervisor,  P.O.  Box  2952,  Odessa,  TX 
79760. 


EDITORIAL 


COPY  EDITOR  "  Meticulous,  intelligent, 
educated  individual  needed  to  join 
highest-technology  desk.  Learn  pagina¬ 
tion,  HTML.  Help  mana^  bright,  busy 
staff.  Ideal  (or  weekly  editor  or  reporter 
looking  to  move  onto  desk.  Write:Jim 
Kevlin,  editor.  The  Republican,  Box  209, 

Pottsville,  PA  17901. _ 

COPY  EDITOR  and  PAGE  DESIGNER 
sought  to  work  at  aggressive, 
innovative  daily  in  Southeastern  Vir¬ 
ginia.  The  Daily  Press  is  looking  for 
copy  editor  with  at  least  three  years 
experience  at  a  daily  newspaper. 
Strong  word  skills  required.  Pagination 
experience  a  plus.  If  you  are  a 
wordsmith  with  a  flair  for  headline  wriF 
ing  and  an  eye  for  creative  design, 
send  resume  and  work  samples  to 
Felicia  L.  Mason,  staff  development 
editor.  Doily  Press,  7505  Warwick 
Blvd.,  Newport  News,  VA  23607. 

COPY  EDITOR 

37,000  daily,  43,000  Sunday,  AM 
paper  in  a  west-central  Indiana  college 
town  looking  (or  an  experienced  copy 
editor.  IdeoT  condidote  would  have  5 
years  of  editing  experience,  strong  com¬ 
mand  of  the  English  language,  pagina¬ 
tion  and  design  skills.  Send  resumes 
and  samples  to  Stephanie  Wood 
Angel,  news  editor.  Tribune- Star,  P.O. 
Box  1 49  Terre  Houte,  IN,  47807. _ 

COPY  EDITOR:  We  have  promoted 
from  within  again,  so  we  neM  another 
experienced,  versatile  copy  editor  to 
work  a  variety  of  news  and  feature 
desks.  Experience  in  page  design  a 
must;  with  AP  Leaf  and  pagination  a 
plus.  Send  cover  letter,  resume  and 
work  samples  (page  designs,  edited  vs. 
raw  copy)  to:  Bert  Gault,  assistant 
managing  editor,  Watertown  Daily  Times, 
Watertown,  NY  13601.  Application 
deadline  is  January  6,  1 996. 

ENTRY  TO  SENIOR  JOBS  in  Journal- 
ism.  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  call  (310)  792-1 31 3. 


EDITORIAL 


_ EDITORIAL _ 

COX  ARIZONA  PUBUCATKDNS  is  look¬ 
ing  (or  a  business  editor  to  lead  its  cov¬ 
erage  in  the  highly  competitive  and 
growing  Phoenix/Mesa  metro  market. 
To  be  considered,  candidates  must 
hove  a  portfolio  that  demonstrates  busi¬ 
ness  reporting  excellence  and  lead¬ 
ership  capabilities.  We  publish  news¬ 
papers  in  five  Valley  of  the  Sun  cities 
with  a  total  circulation  of  over  90,000. 
Please  send  resume  and  clips  to  Jim 
Ripley,  managing  editor.  Tribune 
Newspapers,  120  W.  1st  Avenue, 
Mesa,  AZ  8521 3. 


DESIGN  EDITOR  -  If  you  know  how  to 
make  page  1  snap  and  feature  pages 
sparkle,  hove  mastered  QuarkXPress, 
love  great  typography,  and  are  the  best 
headline  writer  you  know,  we  want 
you.  We're  a  family-owned,  mid-sized, 
daily  in  a  historic  city  in  the  Heart  of 
America.  Send  samples  of  your  work 
and  salary  requirements  to  Bob  Unger, 
executive  editor,  St.  Joseph  News-Press, 
P.O.  Box  29,  St.  Joseph,  MO  64502. 
Equal  Opportunity  Employer. 

EDITOR  &  PUBUSHER 
Award-winning  publishing  company 
seeks  Editor  &  Publisher  (or  quarterly 
'Simply  Seafood"  and  launch  of  semi¬ 
annual  travel/lifestyle  magazine. 
Excellent  opportunity  for  talented,  effi¬ 
cient  writer  with  extensive  magazine 
experience  and  an  abundance  of  story 
ideas.  Strong  interest  in  cooking,  spas, 
and  lifestyle  desired.  Send  resume  and 
clips  to  John  Pappenheimer,  Simply 
Seafood,  5305  Shilshole  Ave.  NW, 
Suite  200,  Seattle,  WA  98107. 

EDITOR  —  Northern  CA  paper  needs 
Zone  Editor  for  three  editions/week. 
Work  with  reporters,  edit  copy,  design 
pages.  QuarkXPress  experience 
desired.  AME  potential. 

Resume  to  Kathleen  Newton, 
publisher/editer,  Amador  Newspapers, 
P.O.  Box  1 328,  Jackson,  CA  95642. 
FAX  (209)  223-1  264,  email: 
knewton@mcclatchy.com. 


EDITORIAL 


FEATURES  ART  DIRECTOR 

The  Baltimore  Sun  is  accepting  applications  for  a  Features  Art 
Director.  The  Baltimore  Sun  has  completed  and  implemented  a 
major  redesign  of  the  paper  and  we  need  a  Features  Art 
Director  to  maintain  the  sophisticated  look  of  our  features  sec¬ 
tions  and  raise  the  standard  of  excellence.  Responsibilities 
include  managing  a  small  staff  of  page  designers,  maintaining 
high  standard  of  design  on  section  fronts  and  inside  pages, 
designing  section  fronts,  attending  planning  meetings  with  fea¬ 
ture  and  photo  editors.  Candidates  must  have  five  years  of 
experience,  excellent  design  and  typography  skills,  a  creative 
mind,  a  strong  knowledge  of  QuarkXPress  and  the  ability  to  lead 
others.  Send  resume  and  samples  of  work  to:  Joseph 
Hutchinson,  AME/Design  and  Graphics,  The  Baltimore  Sun, 
501 N.  Caivert  St.,  Baltimore,  MD  21278.  No  phone  caiis. 


An  Equal  Opportunity  Employer,  M/F/D/V 


_ EDITORIAL _ 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-t-  current  open¬ 
ings  nationwide.  Entry/eorly  career. 
Writer-Editor-EP,  P.O.  Box  40550, 
5136  MacArthur,  Washington,  DC 
20016;  (703)  506-4400. 

EXECUTIVE  SPORTS  EDITOR  -  This  is 
the  major  leagues.  We're  looking  (or 
an  aggressive,  design  and  planning- 
oriented  editor  to  supervise  our  14- 
person  sports  desk.  We  cover  the 
Detroit  Lions,  Pistons,  Red  Wings  and 
Tigers,  the  University  of  Michigan  and 
Michigan  State,  local  colleges,  ond 
more  than  forty  high  school  sports  pro¬ 
grams.  We're  located  in  a  county  rich 
with  outdoor  recreation  sports,  too. 

The  primary  responsibilities  include 
daily  design  and  content  of  the  sports 
section,  planning  (or  weekend  and 
special  packages,  and  supervision  of 
the  growing  writing  and  editing  staff. 

Our  ideal  candidate  possesses  strong 
page  design  skills,  familiarity  with 
QuarkXPress,  experience  in  making 
news  judgments,  and  a  background  in 
headline  writing  and  copy  editing. 

The  Oakland  Press,  a  Capital  Cities/ 
ABC  publication,  has  been  named  best 
newspaper  in  its  circulation  class  three 
of  the  last  six  years,  including  1 994-95. 
Our  sports  section  was  named  No.  1 
bst  yeor  by  the  Michigan  Press  Associ¬ 
ation. 

We  value  the  bertefits  of  diversity  in  the 
vrorkploce  and  are  committed  to  Equal 
Opportunity  Employment.  The  Press  is  a 
morning  daily  (85,000  Monday- 
Saturday  and  100,000  on  Sunday). 
Call  Garry  Gilbert,  managing  editor,  at 
(810)  332-8181,  ext.  311. 

FEATURES  PAGE  DESIGNER 

The  Citizen,  an  award-winning  upstate 
New  York  newspaper  with  16,000 
daily  circulation,  needs  a  features  page 
designer  who  can  bring  bounce  to  our 
feature  pages  as  vrell  as  a  strong  work 
ethic,  ability  to  vrork  well  in  a  team  and 
lots  of  bright  ideas.  Our  newspaper, 
voted  the  best  in  New  York  under 
35,000  circulation,  has  won  more  than 
20  SND  design  awards  over  the  past 
three  years.  You  will  be  expected  to 
design  lively,  reader-friendly  pages 
while  working  with  a  talented  network 
of  reporters,  editors  and  photo¬ 
graphers.  You  will  also  have  an 
opportunity  to  design  strong  special  sec¬ 
tions.  Strong  Mac  skills  are  essential, 
especially  QuarkXPress.  Send  samples 
to  Don  Rogers,  managing  editor.  The 
Citizen,  25  Dill  St.,  Au^m,  NY  1 3021 , 

or  e-moil  to  remlopkaj@ool.com. _ 

GENERAL  ASSIGNMENT  REPORTER 
needed  to  write  (or  12,700-circulation 
afternoon  daily  in  southern  Indiana. 
Will  consider  entry-level  as  well  as 
applicants  with  small  daily  or  weekly 
experience.  Send  clips,  resume  and 
cover  letter  to:  Fred  Smith,  city  editor. 
The  Herald,  P.O.  Box  31,  Jasper,  IN 
47547-0031. 


Perfection  has  one  grave  defect;  it  is  apt 
to  be  Ml. 

Somerset  Maugham 
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HELP  WANfED 


EOrrORIAL 


FOOD  EDITOR 

Write  about  food  in  the  gourmet  center 
of  the  country.  The  Boy  Area's 
Alameda  Newspaper  Group  is  looking 
for  an  energetic  food  editor,  a  writer 
with  a  creative  approach  toward  food 
and  nutrition.  Candidates  should  be 
experienced  food  writers  who  are 
versatile,  able  to  spot  culinary  trends, 
report  on  food  news  and  nutrition  and 
enhance  the  food  section  with  a  lively, 
new  approach.  The  Alameda  Newspa¬ 
per  Group  publishes  the  Ookland 
Tribune  and  tour  suburban  newspapers 
in  the  East  Boy.  To  apply,  send  a  cover 
letter,  clips  and  resume  to  Catherine 
Chriss,  assistant  features  editor,  in  care 
of  the  Alameda  Newspaper  Group, 
4770  Willow  Road,  Pleasanton,  CA 
94588. 


INNOVATIVE  six-day  30,000  PM  seeks 
reporter.  Recent  graduate  with  stellar 
clips  OK,  prefer  promising  rookie  with 
time  on  weekly  or  small  daily.  Outside 
and  Outdoors  Ufe  magazines  rote  ours 
a  top  Rockies  town.  Send  resume  and 
dips  ASAP.  Dean  Miller,  The  Post  Reg¬ 
ister,  P.O.  Box  1800,  Idaho  Falls,  ID 
83403. 


NATIONAL  SPORTS  XDBS  WEEKLY 
PO  Box  5725  Glendale  AZ  8531 2 
(602)  933-4345  $39-4  Issues 


LAYOUT/COPY  EDITORS 
Knight-Ridder  daily  newspaper  seeks 
two  editors  to  lay  out  locally  produced 
sections.  Strong  design  and  word  skills 
as  well  as  a  Mocintodi  background  are 
desirable. 

Please  send  resume  and  examples  of 
your  work  to: 

Chuck  Crouch 
Executive  News  Editor 
Columbus  Ledger-Erx^uirer 
P.O.  Box  71 1 

Columbus,  GA  31902-0711 


NATIONAL  AWARD-WINNING 
weekly  in  northwestern  Montana  needs 
a  managing  editor  experierKed  in  writ¬ 
ing,  editing,  layout  and  photography. 
A  great  job  in  a  beautiful  area.  Send 
resume  and  work  samples  to  Fiungry 
Horse  News,  P.O.  Box  189,  Columbia 
Falls,  MT  5991 2. 


NATIONAL  BI-MONTHLY  Business 
Trade  Magazine  seeks  super-organized 
managing  editor  with  strong  communi¬ 
cation  and  reporting/writing  skills. 
Journalism  degree  or  related  field  plus 
2  years  minimum  magazine  experi¬ 
ence.  Knowledge  of  Pagemaker  and 
affirmative  action  issues  preferred. 

Send  resume,  3  writing  samples  and 
sabry  requirements  to: 

MBE  Magazine/Personnel 
3528  Torrance  Blvd.  Suite  101 
Torrance,  CA  90503 


NEWS  EDITOR 

30,000  AM  in  Zone  6  seeks  news  editor 
to  direct  night  operation.  Management, 
editing  and  page-design  experience 
required.  Send  resume  and  two  page-one 
tearsheets  from  current  newspaper  to  Box 
07610,  Editor  &  Publisher. 


EDITORIAL 


NIGHT  EDITOR  -  The  Times  in 
Valparaiso,  Indiana,  one  of  the  fastest 
growing  newspapers  in  the  country,  is 
looking  for  a  night  editor  who  is  a 
strong  leader  with  a  solid  track  record 
to  prove  it.  Applicants  must  be  creative, 
have  outstanding  news  judgment  and 
experience  in  both  deadline  news 
production  and  news  generation.  Night 
editor  is  the  number  two  position  in  a 
newsroom  of  30.  Responsibilities 
include  overseeing  daily  production, 
coordinating  daily  news  meetings  and 
helping  guide  the  editorial  content  of 
the  newspaper.  The  job  also  requires 
some  editing  and  design.  Candidate 
must  hove  solid  news  writing  and  edit¬ 
ing  skills,  and  Mac  experience.  Strong 
communication  and  interpersonal  skills 
are  a  must.  The  Times  is  a  Howard 
newspaper.  Valparaiso  is  a  university 
town  and  an  upscale  community. 
Excellent  salary  and  benefits.  If  you 
have  the  talent,  this  is  an  opportunity 
you  do  not  want  to  miss.  To  apply  seruJ 
cover  letter,  resume  and  samples  of 
your  work  to  Don  Porter,  Porter  County 
Editor,  1111  Glendale  Blvd., 
Valporaiso,  IN  46383-2350,  or  fax  to 
(219)465-7298. 


REAL  ESTATE  REPORTER  for  business- 
oriented  weekly.  Detail  oriented,  fast, 
able  to  develop  long-term  sources. 
Write  with  resume,  clips  to  Michael 
Lewis,  editor,  Miami  Today,  P.O.  Box 
1368,  Miami,  FL  33101. 


REPORTER.  Gannett  newspaper 
(35,000  daily/ 50,000  Sunday)  in  Fin¬ 
ger  Lakes  region  of  Upper  State  New 
York  seeks  reporter  for  police  and  pub¬ 
lic  safety  beat.  Must  be  able  to  spot 
trends  and  tell  stories  in  human  terms. 
Send  a  resume,  a  cover  letter,  a  recent 
week's  clips  and  samples  of  best  work 
to:  Charles  W.  Nutt,  editor,  Star- 
Gazette,  201  Baldwin  St.,  Elmira,  NY 
14901.  The  Star-Gazette  is  an  equal 
opportunity  employer. 


REPORTERS  -  The  Odessa  American,  a 
28,000  AM  (34,000  Sunday),  has 
openings  for  city  hall  and  general 
assignment  reporters.  Send  resume  and 
clips  to  Patricia  Gordon,  City  Editor, 
P.O.  Box  2952,  Odessa,  TX  79760. 


SENIOR  EDITOR/ 

ACCOUNT  EXECUTIVE 

Communications  &  design  firm  seeks 
editor/account  executive  to  write  &  edit 
newsletters,  brochures  &  other  pub 
lications  for  education  clients.  Experi¬ 
ence  covering  education  reform  a  must. 
Publication  management  and  client  ser¬ 
vice  experience  essential.  Competitive 
salary,  benefits. 

Resume,  samples  to  KSA  Group,  3030 
Clarendon  Blvd.  #260,  Arlington,  VA 
22201. 

Fox:  (703)  528-9692. 

No  calls. 


SPORTS  EDITOR  -  A  leader  needed  to 
guide  quality  effort  to  next  level  on  mid¬ 
sized  community  daily  in  Northeast 
Box  0761 2,  Editor  &  Puolisher. 


NEWS 

MAKES  THE  DIFFERENCE 


•  Editor  8c  Publisher  is  NOT 
Q  monthly  journalism 

review. 

•  Editor  8c  Publisher  is  NOT 
a  monthly  association 

house  organ. 

•  Editor  8c  Publisher  Is  NOT 
sponsored  by  a  university, 

society  or  foundation. 

•  Editor  8c  Publisher  IS  the 
only  Independent  weekly 
NEWS  magazine  covering 

the  newspaper  Industry. 

NEWS  makes  the  difference 


EOT 


1 1  West  1 9th  Street 
New  York,  NY  10011 
(212)  675-4380 
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ELP  WANTED 


_ EDITORIAL _ 

The  DETROIT  FREE  PRESS  is  reviewing 
candidates  for  several  reporting,  edit¬ 
ing  and  design  positions.  Some  open¬ 
ings  have  been  created  by  a  strike  at 
the  newspaper.  All  hires  will  be  perma¬ 
nent.  Reporting  and  design  candidates 
should  send  10-12  clips.  Reporters 
should  include  longer  term  enterprise, 
daily  spot  news  and  work  that 
demonstrates  ability  to  do  breaking 
news  and  do  computer  assisted  report¬ 
ing. 

COPY  EDITORS:  We  expect  high- 
quality,  reader-oriented  work.  Priorities 
are  clear,  active  headlines  and  Fair- 
minded  editing.  Grammatical  skills, 
news  sense  and  ability  to  meet 
deadlines  are  necessary,  of  course.  We 
have  positions  open  now  on  our 
universal  copy  desk,  which  handles 
features,  entertainment  and  business. 

DESIGN  EDITORS:  News  designers 
should  have  strong  news  judgment  and 
experience  with  designing  deadline 
pages  with  punch  and  photo  spreads 
with  sensitivity.  Features  designer  is  as 
much  an  art  director  as  a  designer.  Lots 
of  responsibility  for  making  the  pages 
come  together.  Person  hired  will:  hove 
a  bold  design  style  and  work  well  with 
other  journalists. 

ENVIRONMENTAL  WRITER:  Minimum 
of  three  years  covering  environmental, 
land  use  issues.  Familiarity  with 
Michigan  and  the  Great  Lakes  a  plus. 

K-12  EDUCATION  WRITER:  Minimum 
three  years  covering  school  boards  and 
education  issues,  including  school 
reform  and  trends  and  school  board 
politics.  Familiarity  with  urban  schools 
a  plus. 

HIGHER  EDUCATION  WRITER:  Mini¬ 
mum  three  years  covering  public  and 
private  colleges,  including  public  fund¬ 
ing  and  presidential  searches. 

FEDERAL  BEAT  WRITER:  Minimum 
three  years  experience,  including  at 
least  one  os  a  court  reporter,  preferably 
federal  court.  Familiarity  with  agencies 
including  FBI,  IRS,  INS,  ATF  a  plus. 

PUBLIC  HEALTH/HUMAN  SERVICES 
WRITER:  Minimum  three  years  experi¬ 
ence.  Familiarity  with  public  health, 
health  care  system,  welfare  system  and 
non-profits  a  plus. 

DETROIT  NEIGHBORHOODS/ 
EMPOWERMENT  ZONE  WRITER:  Min¬ 
imum  three  years  experience.  Famil¬ 
iarity  with  federal  FOIA  procedures, 
urban  problems,  neighboorhood  gentri- 
fication,  development  and  the  U.S. 
Department  af  Housing  and  Urban 
Development  a  plus. 

Joe  Grimm 

Recruiting  and  Development  Editor 
Detroit  Free  Press 
321  W.  Lafayette  Blvd. 

Detroit,  Ml  48226 
(800)  678-6400,  ext.  6490 
(313)  222-5981 


_ EDITORIAL _ 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  Feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston  and 
San  Francisco.  We  publish  in-depth, 
well-crafted  stories  that  explore  the 
issues,  events  and  personalities  that 
make  our  communities  tick.  Our  stories 
inform  and  entertain  readers,  provoke 
strong  reactions  and  win  national 
awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily  papers, 
if  your  copy  is  as  much  a  pleasure  to 
read  as  it  is  well  researched,  we  want 
to  hear  from  you.  There  are  immediate 
openings  for  serious,  issue-oriented 
news  writers  in  Denver,  Houston  and 
San  Francisco.  We  also  need  another 
Spanish-speaking  reporter  (news  or 
feature)  in  Miami. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective  and 
tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Fleming, 

Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  8021 7 

Include  a  cover  letter;  a  rc:sume;  your 
best  clips;  and  three  well- developed, 
tightly  focused  story  ideas  From  your 
town  that  you'd  pursue  if  you  had  the 

time  and  the  space. _ 

SENIOR  EDITOR  far  Trade  Magazine. 
5  year  minimum  experience  in  copy 
editing,  writer/correspondent  man¬ 
agement,  layout.  Resume  &  samples: 
Leisure  Publications-AB;  3923  W.  6th 
St.,  #407,  Los  Angeles,  CA  90020. 
WRITER  -  Society,  features,  hard  news, 
pictures.  Allan  Evans,  Russell  (Kan.) 
Daily  News,  (913)483-2118. 


_ EDITORIAL _ 

THE  DELTA  DEMOCRAT  TIMES,  an 
award-winning  14,000-circulation 
daily  newspaper,  has  immediate  open¬ 
ings  for  a  cops-courts  reporter  and  a 
general  assignment  reporter.  The  suc¬ 
cessful  candidates  must  be  dedicated, 
energetic,  self-starting  but  willing  to 
take  direction,  and  hove  superior  writ¬ 
ing  and  communication  skills. 

The  COPS-COURTS  Reporter  will  cover 
crimes  and  accidents  in  Greenville  and 
the  surrounding  area.  He  or  she  will 
report  on  criminal  and  civil  cases  in 
courts  ranging  from  Justice  Court  to 
U.S.  District  Court. 

The  GENERAL  ASSIGNMENT  Reporter 
will  cover  a  variety  of  activities  and 
events  in  a  six-county  area  where 
agriculture  and  gaming  are  vying  for 
dominance.  Photography  experience  is 
not  necessary  but  is  a  plus. 

The  position  offers  interesting  work,  com¬ 
petitive  salary  and  expenses,  excellent 
benefits  including  insurance,  retirement 
and  401  (k)  savings  plan,  and  a  chance 
for  advancement  in  a  nationwide  com¬ 
munications  organization. 

Send  resume,  salary  history  and  clips 
to:  Dan  E.  Way,  editor.  Delta  Democrat 
Times,  P.O.  Box  1618,  Greenville,  MS 

38701 _ 

WE  ARE  SEARCHING  for  an  ambitious, 
energetic  sports  writer  at  a  20,000 
circubtion  daily  newspaper  on  the  U.S. 
-  Mexico  border  and  only  25  miles 
from  the  attractive  Gulf  of  Mexico.  Cov¬ 
erage  includes  prep  sports  and  Division 
I  university.  Former  sports  writers  have 
advanced  to  the  Boston  Globe  and 
Houston  Chronicle.  Current  daily  news¬ 
paper  experience  preferred.  Ability  to 
speak  Spanish  helpful. 

Submit  resume  and  best  three  clips 
including  a  column  or  feature  ta  Jim  Irish, 
sports  editor,  Brownsville  Herald,  P.O. 
Box  351,  Brownsville,  TX  78520.  No 
phone  calls. 

EMPLOYMENT  OPPORTUNtTIES 

$35,000/YR.  INCOME  POTENTIAL. 
Reading  books.  Toll  Free  1  (800)  898- 

9778  Ext.  R-5189  for  details. _ 

$40,000/YR.  INCOME  POTENTIAL. 
Home  Typists/PC  users.  Toll  Free  1 
(800)  898-9778  Ext.  T-5189  for  list¬ 
ings. 


E&Fs  Classified 

Q 

. ^  ^ . . . 

The  newspaper  indnstiy’s 
meeting  place.  (212)6754380 


_ FINANCE _ 

CHIEF  FINANCIAL  OFFICER 

Prestigious  New  England  newspaper  is 
seekirtg  a  Chief  Financial  Officer  for  its 
multi-faceted  operation.  Ideal  candidate 
needs  ta  be  well-versed  in  all  phases  of 
accounting,  staff  supervision,  data  pro¬ 
cessing  and  benefit  administration. 

Position  involves  working  closely  with 
publisher  and  other  department  heads 
in  planning  and  operations.  Being 
associated  with  one  of  the  nation's 
fastest-growing  newspaper  groups 
adds  additional  dimension  and 
opportunities. 

Interested  persons  should  submit 
resume  to  Box  07631,  Editor  &  Pub¬ 
lisher. 

'All  Replies  Strictly  Confidential" 

INFORMATION  SYSTEMS 

APPUCATIONS 

SPECIAUST 

The  Cedar  Rapids  Gazette,  a  daily  news¬ 
paper  in  one  of  the  fastest  growing 
technology  regions  of  Eastern  Iowa,  is 
seeking  an  experienced  format  writer  ta 
work  in  our  MIS  department.  Qualified 
candidates  must  have  5  years  experi¬ 
ence  with  Sll  systems  with  emphasis  on 
formatting  and  Styl  programming  and 
should  have  thorough  knowledge  of 
newspaper  layout  and  design  etiquette. 
Experience  with  Macintosh  pagination 
software  i.e.  QuarkXPress  and  other 
aspects  of  Sll  systems  features  such  as 
Rgen  and  Lgen  would  be  a  plus. 

Send  cover  letter  and  resume  to  P.A. 
Thoms,  The  Gazette  Company,  P.O.  Box 
511,  Cedar  Rapids,  lA  52406. 

_ EOE _ 

PRODUa 

REPRESENTATIVES 

We  have  immediate  openings  on  the 
East  and  West  Coasts  for  individuals 
with  experience  in  applications  train¬ 
ing,  development  of  sales  presentation 
materials,  customer  support.  Working 
knowledge  of  newspaper  and/or  mag¬ 
azine  advertising  management,  busi¬ 
ness  systems,  or  accounts  receivable 
valuable.  Travel  required.  The  ideal 
carKiidotes  will  hove  the  opportunity  ta 
work  cbsely  with  our  prestigious  client 
base  in  the  implementation  of 
ADMARC,  the  leading  Advertising 
Management  and  Accounts  Receivable 
Control  System  available  to  the  pub¬ 
lishing  industry. 

Excellent  competitive  sabry. 

Resume  in  confiderKe  ta: 

Human  Resources 
Neosi-Weber  International 
8550  Balboa  Boulevard,  Suite  100 
Northridge,  CA  91 325 


Unless  a  capacity  for  thinking  be 
accompanied  by  a  capacity  for  action,  a 
superior  mind  exists  in  torture. 

Benedetto  Croce 
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HELP  WANTED 


LAYOUT/DESIGN 

SENDAI  MEDIA  GROUP  is  looking  for 
new  talent  to  join  its  fast-growing  multi- 
medio  company  located  in  the  Chicago 
suburbs.  We  offer  a  rare  opportunity  to 
join  a  team  of  talented  writers  and  art¬ 
ists  working  side  by  side  in  a  way  cool 
non-corporate  environment. 

ART  DIREaOR 

We're  looking  far  a  dynamic  designer 
with  2-5  years  experience  who  con 
create  pages  that  demand  reader  atten¬ 
tion  through  the  use  of  photos,  type  and 
white  space.  The  job  will  entail  plan¬ 
ning,  creation  and  execution  of  all  vis¬ 
ual  aspects  of  a  national  multi-media 
magazine.  Excellent  Photoshop  and 
QuarkXPress  skills  a  must.  Please  send 
resume,  salary  requirements  &  up  to 
eight  non-returnable  work  samples  to 
the  address  below. 

PRODUCTION  ARTIST 

Color  specialist  wanted  with  2-5  years 
experience  correcting  flesh  tones,  light¬ 
ing  effects,  and  making  the  image  look 
as  good  as  possible.  Ideal  candidates 
must  know  how  to  scan  color  photo/ 
slides  and  manipulate  them  using  Macs 
and  Mac  based  software.  Leaf  or  drum 
scanning  and  QuarkXPress  skills  a  plus. 

Please  send  resume,  salary  require¬ 
ments  to  the  address  below. 

Art  Director  /  Production  Artist 
Department  AC 
Sendai  Media  Group 
1 920  Highland  Ave,  2rid  Fl. 

Lombard,  IL  60148 

MAIUIOOM 


MAILROOM  BINDERY  MANAGER 


MARKETING/RESEARCH 

MARKETING  INFORMATION 

MANAGER 

The  Democrat  and  Chronicle  and 
Times-Union  in  Rochester  (NYj  seek  a 
marketing  research  professiorKil  to  lead 
their  safas  and  market-development 
activities  through  advertising  and 
circulation  marketing  programs, 
research,  databases,  mectronic  ser¬ 
vices,  new  media  and  technologies, 
and  special  events.  This  position  reports 
to  the  VP/Morket  Development. 

We  require  3-5  years  of  related  work 
experience  and  a  college  degree  in  a 
related  discipline  (or  equivalent  work 
experience).  Master's  degree  preferred. 
The  successful  candidate  will  hove  skills 
in  segmentation,  targeting,  planning. 
S/he  also  will  hove  experience  working 
with  direct-marketing  databases,  soft¬ 
ware  and  applications  and  market- 
share  tracking.  Familiarity  with  Claritas, 
PRIZM,  SIC  databases,  emerging 
technologies  and  primary  research  pre¬ 
ferred.  Must  hove  strong  analytical  and 
computing  skills  (using  mainframe, 
DOS  and  MAC).  We're  looking  far  an 
individual  who  is  highly  proactive,  able 
to  conceptualize,  initiate  and  lead  pro¬ 
jects  through  to  fruition.  We  seek  an 
independent  thinker  with  strong  com¬ 
munication  and  team-building  skills. 

We  are  a  Gannett  Co.,  Inc.  nevrspaper 
in  a  city  with  1 2  major  universities  and 
colleges  located  along  Lake  Ontario's 
southern  shore.  As  an  Equal 
Opportunity  Employer,  we  recognize 
arid  appreciate  tne  benefits  of  diversity 
in  the  workplace.  People  who  shore  this 
belief  and/or  reflect  a  diverse  back¬ 
ground  are  encouraged  to  send  a 
resume  (including  references)  and  cover 
letter  outlining  your  skills,  interests  and 
salary  requirements  to:  Jeff  Kapuscinski, 
VP/Market  Development,  Democrat  and 
Chronicle  and  Times-Union,  55 
Exchange  Blvd.,  Rochester,  NY  14614. 

PRESSROOM 


Rural  Zone  9  newspaper  and  com¬ 
mercial  printer  seeks  person  with  strong 
mechanical  arxf  supervisory  skills  to  run 
busy  mailroom,  bindery  and  inserting 
operation.  Proven  management  skills 
required  to  supervise  staff  of  60  in 
diverse  24  hour  operation.  We're  look¬ 
ing  for  a  hands-on  person  with  working 
knowledge  of  Cheshire  labelers  and 
postal  regulations.  Experience  with 
Muller-Mortini  (or  similar)  stitcher/ 
trimmers  and  inserting  machines  a  plus. 
Unique  opportunity  (or  a  skilled  pro¬ 
fessional  to  live  and  work  in  a  beautiful 
country  setting. 

Send  resume  and  salary  history  to:: 

Steve  Jackson 
Paradise  Post 
P.O.  Drawer  70 
Paradise,  CA  95969 
or  FAX  (916)  877-5213 


Studies  by  Medical  Corps  psychiatrists  of 
combat  krtigue  cases.. .found  that  fear  of 
of  being  killed, 
cause  of  battle 
failure,  and  that  fear  of  failure  ran  a 
strong  second. 

S.LA.  Marshall 


killing,  rather  than  fear 
was  the  most  common 


PRESS  SUPERINTENDENT 
23,000-1-  circulation  prize-winning  daily 
with  a  10-unit  Goss  Urbanite  press 
seeks  an  energetic  person  with  strong 
mechanical  skills  and  knowledge  rn 
pressroom  technology.  Qualified 
applicants  will  have  ten  years  of  press 
experience  including  work  on  Goss 
Urbanite  or  Community  offset  web 
presses  and  will  have  some  manage¬ 
ment  experience  at  the  foreman  level  or 
above. We're  located  in  northern 
middle  Tennessee,  near  Land  Between 
The  Lakes,  and  only  45  miles  from 
Nashville.  Call  Pat  at  (800)  829-1808 
to  discuss  your  needs  and  ours. 

PRINTING 


COMMERCIAL 
PRINTING  DIREaOR 

Suburban  Washington  D.C.  newspaper 
group  seeks  experierKed,  hands-on  Com¬ 
mercial  Printing  Director.  Will  oversee 
all  aspects  of  printing  operations,  pre¬ 
press,  and  mailroom.  Strong  technical, 
management  and  financial  skills 
required. 

We  offer  an  attractive  starting  salary 
and  a  comprehensive  benefit  program. 
Send  resume  with  salary  requirements 
to  Box  07630,  Editor  &  Publisher. 


PRODUCnON/TECH 

PRODUCTION 

DIREaOR 

Fast-paced  newspaper  group  seeks 
hands-on  person  to  oversee  press,  mail 
and  page  assembly  at  our  two-shift 
operation.  In  addition  to  20-plus 
weekly  newspapers,  we  also  handle 
some  commercial  printing.  As  part  of  a 
rapidly  expanding  Boston  suburban 
newspaper  group,  we  offer  plenty  of 
opportunities  and  challenges. 

Please  send  your  resume  in  confidence  to: 

ELUN  CARROLL 

NORTH  SHORE 
COMMUNITY  NEWSPAPERS 
152  SYLVAN  STREET 
DANVERS,  MA  01 923 

PRODUaiON  MANAGER  to  oversee 
page  composition  through  mailroom  for 
The  Berkshire  Eagle,  a  7-day  34,000 
circulation  paper,  plus  heavy  cam- 
mercial  printing  schedule.  Position 
includes  consulting  relationship  with 
two  sister  newspapers.  Thorough  news¬ 
paper  production  experience,  technical 
training  and  know-how,  computer  liter¬ 
acy,  TQM  experieiKe  are  musts.  Please 
send  resume,  references  and  letter  of 
applicotion  to:  Martin  C.  Langeveld 
Executive  Vice  President  New  England 
Newspapers,  Inc.,  P.O.  Box  1171, 
Pittsfield,  MA  01 202 _ 

RESEARCH 


RESEARCH  MANAGER 

Looking  for  an  experienced  individual 
to  prepare,  analyze  and  present  pri¬ 
mary  and  secondary  data  far  newspa¬ 
per-wide  opplications  in  order  to 
strengthen  the  newspaper's  position  in 
market  share  and  circulation  penetra¬ 
tion. 

Must  have  excellent  knowledge  of 
research  methods,  use  of  tabulation 
software,  and  mapping  programs, 
along  with  database  and  spreadsheet 
applications/software.  This  position  is 
responsible  for  providing  strategic 
foundations/data  far  the  development 
and  production  of  all  marketing-related 
materials  including  targeted  sales  pres¬ 
entations  and  media  kits,  special  sec¬ 
tion  pieces,  single  copy  and  home 
delivery  sales  collateral,  planning 
retreat  workbooks  and  other.  Able  to 
provide  situational  analyses,  market 
share  trends,  strotegic  recommenda¬ 
tions,  sales  benefits  and  graphs/charts 
to  demonstrate/communicate  findings. 
Also  responsible  for  producing  advertis¬ 
ing  newsletter,  development  of  surveys, 
arfa  broadcast  media  buying. 

College  degree  in  marketing,  statistics 
ar  related  field;  plus  a  minimum  of 
three  years  experietKe  in  primary  and 
secondary  research  applications  in 
print  media  and/or  newspapers.  We're 
a  1 1 0,000  daily  circulation  nevrspoper 
in  sunny  Zone  4. 

Send  resume  and  samples  of  work  to 
Box  07632,  Editor  &  Publisher. 


A  wise  man  will  make  more  opportunities 
than  he  firxls. 

Francis  Bacon 


TECHNICAL  SALES 

NATIONAL  ACCOUNT  MANAGER 

Gannett  Media  Technologies  Interna¬ 
tional  (GMTI),  a  subsidiary  of  Gannett 
Co.,  Inc.,  seeks  an  aggressive  technical 
sales  professional  to  market  our  Mobile 
Advertising  Sales  System. 

The  responsibilities  of  this  position 
include:  prospect  identification  and 
qualification;  technical  needs  analysis; 
preparation  and  presentation  of 
detailed  proposals;  and  attainment  of 
sales  objectives.  The  ideal  candidate 
will  be:  a  self  starter,  adept  at  concep¬ 
tual  selling;  familiar  with  newspaper 
advertising  sales  processes;  technically 
competent  in  Macintosh  and  Wirnfows; 
and  will  have  a  good  urKferstonding  of 
newspaper  billing  systems. 

GMTI  offers  an  outstanding  compensa¬ 
tion  plan  and  comprehensive  benefits. 
Approximately  50%  travel  and  reloca¬ 
tion  to  the  Cincinnati  area  are  required. 

Please  send  resume  and  cover  letter 
including  salary  requirements  to:  Kurt 
W.  Dressel,  VP,  Soles  and  Marketing, 
Gannett  Media  Technologies  Interna¬ 
tional,  151  W.  Fourth  St.,  Suite  201, 
CirKinnati,  OH  45202. 

GMTI  is  an  Equal  Opportunity 
Employer. 

THE  SOFTWARE  CONSTRUCTION 
COMPANY 

(SCO  •  ATLANTA,  GA 

see  develops  and  markets  Windows 
and  Mocintosh  image  preparation  and 
management  software  worldwide  for 
for  the  publishing  industry.  SCC  is 
looking  far  an  enthusiastic  professional 
with  excellent  communication  skills  and  a 
proven  track  recard  in  sales  and 
marketing.  Familiarity  with  Microsoft 
Windows,  the  Mocintosh  OS,  end  the 
major  desktop  publishing  applications  is 
required.  A  self-starter  who  can  flourish 
in  a  challenging,  fast-paced  environment 
will  be  rewarded. 

Please  mail,  e-mail  or  fax  a  resume  and 
cover  letter  with  salary  requirements  to: 

The  Software  Construction  Company, 
4350  Georgetown  Square,  Suite  717, 
Atlanta,  GA  30338. 

Fox:  (770)  454-7719 
E-mail:  mevans@swcc.com 

See  our  WWW  site  at  http://www. 
swcc.com/ 


EfirriClMtific4 

- ►  - 

Theaewspa]^ 
industry’s  aicetinf 
place. 

(2i2)  6754380 
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aASSIFIED  ADVERnaNG  RATES 

Foretgn/Posittons  Wanted  odvertlsefs  must  pre-pay. 
Effective  January  1, 1996 


POSITIONS  WANTED 


UNEA[>S 

1  week-S8.60  per  line 

2  weeks-$7.60  per  line,  per  Issue. 

3  weeks-$6.65  per  line,  per  issue. 

4  weel(S-S5.75  per  line,  per  issue. 


POSITIONS  WANTED 

1  week-$4.30  per  line 

2  weeks-$3.60  per  line,  per  issue. 

3  weetQ-$3.00  per  line,  per  issue. 

4  weeks-  S2.75  per  line,  per  issue 


Add  $  1 0.00  per  insertion  for  box  service.  Add  $5.00  per  Insertion  for  box  service. 
Count  os  on  additional  line  In  copy.  Count  as  on  additional  line  in  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface.  Illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rotes  per  column  inch,  per  insertion;  1  time,  $100;  2  to  5  times.  $96 
6  to  13  times,  $90;  14  to  26  times  $85;  27  to  52  times  $80.  8  point  minimum  on 
display  text  set  up  by  E&P. 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


CompKany 


Classification 


Authorized  Signature 


Credit  Card  # 


No.  of  Insertions: _ Amount  Enclosed:  $  _ 

EditorS’Publisher 

1 1  West  19th  street,  NY,  NY  10011.  (212)  676-4380,  FAX  (212)  929-1259, 


ACADEMIC 


JOURNALISM  PROFESSOR,  strong 
teaching  track  record,  wonts  term  or 
tenure-track  appointment  for  spring  or 
foil  of  1996.  Strong  writing,  computer- 
assisted  journalism  skills.  Well  and 
recently  published  in  major  pub¬ 
lications.  Foreign  correspondent  in 
Asia,  Europe,  Africa,  Latin  America. 
M.A.J.,  fluent  Spanish.  Bill  Wright,  714 
3rd  Ave.  South,  Gtiumbus,  MS  39701. 
Tel:  (601)  329-0097,  fax  (601)  329- 
0072. 


EXECUTIVE 


SENIOR  Sales  and  Marketing  Executive 
of  $200-f  million  business  information 
publisher  vrith  experietKe  in  new  media 
is  interested  in  building  new  businesses 
and  improving  old  ones.  Contact 
74664.2175@compusefve.com. 


EDITORIAL 


AWARD-WINNING  JOURNALIST.  25 
years  plus  with  mainstream  and  gay 
press.  17  years  at  Billboard  in  L.A., 
Veaas,  Buffalo.  (West  coast  editor  of 
radio/TV).  B.A.  in  broadcast  journal¬ 
ism.  Will  relocate.  (716)  652-1193.  e- 
mail:  HanlordjrS@aol.com. 


JOURNALISTIC  TEMP.  Will  fill-in  as 
needed  (independent  contractor).  5 
years  reporting/features  Zone  5  dailies 
jl20K  circ.)  Excellent  references.  Hove 
laptops  and  cameras.  Will  travel. 
Energetic,  Self-Starter.  Phil  Jacobs 
{500)  437-1937  or  (21 7)  421  -5809. 


STRONG  WRITER-EDITOR  wants  edit¬ 
ing,  editorial  writer,  columnist,  report¬ 
ing,  writing  coach  or  challenging  slot  in 
daily,  wewly  or  other  publication,  or 
broadcast  or  public  relations.  Well  and 
recently  published  in  major  pub¬ 
lications.  Foreign  correspondent  in 
Asia,  Europe,  Africa,  Latin  America. 
Fluent  in  Spanish.  Bill  Wright,  714  3rd 
Ave.  South,  Columbus,  MS  39701.  Tel; 
(601 )  329-0097,  fox  (601 )  329-0072. 


US-BASED  BRITISH  Medical  Editor/ 
Publisher.  700-f  articles,  2  Books. 
Accomplished  speaker,  negotiator.  Fax 
(215)  351-8522. 


Bow  down  before  fbe  one  you  serve, 
you're  going  to  gel  what  you  deserve. 

NIN 


EDITORIAL 


WRITER/WORDSMITH,  Mencken/ 
Bierce  wit,  sharply  analytic,  seeks 
odvarKe  from  small  daily  to  larger,  pre¬ 
ferably  editor,  columnist,  news,  religion 
editor.  Steve  Snyder  (903)  378-2088, 
fax  (903)  583-8321,  314  N.  Center, 
Elonham,  TX  7541 8. 


SOUTH  FLORIDA  Freelancer/Stringer, 
high-tech  features,  CyberCurmudgeon 
column,  op-eds.  For  electronic 
brochure,  e-mail  stringer@reply.net.  No 
message  required.  (9M)  722-1 160. 


PHOTOGRAPHER/WRITER 


ENGLISH  PRESS  PHOTOGRAPHER,  25, 
seeks  challenging  position  with  busy 
agency  or  daily.  Currently  working  on 
and  off  diary  lor  British  dailies.  Hard 
working,  resourceful  and  self  motivaled 
with  full  kit  including  mobile  wire  facil¬ 
ity.  Cuttings  and  r^rerKes  available. 
Contact  Graeme  Winlow  by  phone  or 
fox  on  01 1  (44-1 16)  264-0356  or 
write  at  7  St.  Columba  Way,  Syston, 
Leicester,  LE7  IRP  ENGLAND. 


PRESSROOM 


WORKING  PRESS  FOREMAN 
Seventeen  years  experience  in  all 
phases  of  (Dffsel  Newspaper  prod¬ 
uction.  (Goss  Single/Double  Width 
Presses).  Self  motivated,  quality  and 
cost  conscious  leader  with  strong 
mechanical  ability  who  places  strong 
emphasis  on  preventative  maintenance, 
which  ultimately  results  in  lower 
newsprint  waste  and  improved  print 
quality.  Reply  to  Box  07609,  Editor  & 
^blisner. 


TRAVEL  EDITOR 


PART-TIME.  Low  pay  ok!  (Suaranteed 
rise  in  advertising  &  readership. 
Travel  Editor;  Jeff  (201)  773-7966 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 

Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 


Shop  Talk  at  Thirty  by  Don  Sneed 

ADVICE  TO  J-SCHOOL  PROFS: 

SPEND  YOUR  SUMMER  AT  NEWSPAPERS 


I  HAVE  READ,  in  this  forum,  com¬ 
ments  from  those  who  have  worked  at 
newspapers  and  then  have  gone  into 
the  classroom.  I  would  like  to  offer 
some  thoughts  on  the  flip  side  of  that 
coin. 

It  has  been  a  distinct  privilege  for 
me  the  past  several  summers  to  have 
worked  at  the  San  Diego  Tribune,  the 
Palm  Beach  Post,  the  Argus  Leader  in 
Sioux  Falls,  S.D.,  and  the  Philadelphia 
Inquirer.  The  jobs  included  editorial 
writer,  general  assignments  reporter, 
writing  coach  and  copy  editor. 

In  each  case,  I  gained  invaluable  ex¬ 
perience  that  I  could  bring  back  to  the 
classroom  and  apply  immediately.  And 
that  is  something  that  far  too  few  col¬ 
lege  journalism  professors  do.  Far  too 
many  spend  their  summers  writing  dri- 
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vel  and  call  it  research.  The  trouble  is 
that  precious  little  of  the  research 
worth  sharing  with  the  industry  ever 
gets  shared  since  it  is  not  rewritten  and 
submitted  to  trade  and  professional 
journals. 

Some  of  my  classroom  colleagues 
teach  summer  school,  but  many  of 
them  would  benefit  more  by  seeking 
out  summer  work  at  a  newspaper 
where  their  batteries  could  be  recharg¬ 
ed.  And,  sad  to  say,  some  of  my  col¬ 
leagues  do  next  to  nothing  during  the 
summer.  And  more  than  a  few  do  too 
little  during  the  regular  school  year. 

Let  me  assure  any  college  professor 
who  finds  employment  at  a  newspaper 
in  this  day  and  age  —  when  papers  are 
shutting  down  and  journalism  schools 
are  producing  a  glut  of  graduates  — 
that  you  will  work  hard  to  earn  your 
keep. 

At  Philadelphia  this  past  summer,  I 
had  never  worked  as  hard  in  any  job  as 
I  did  as  a  copy  editor  at  the  Inquirer.  I 
was  truly  fatigued  at  the  end  of  a  shift, 
but  it  was  a  good  kind  of  mental  tired¬ 
ness  because  you  knew  you  were  not 
alone  in  helping,  in  yc^ur  small  way,  to 
produce  a  high-quality  product. 

College  journalism  teachers  who 
want  to  get  back  into  a  newsroom  for  a 
summer  can  expect  to  find  that  you  are 
rusty,  really  rusty.  I  had  not  written 
headlines  in  15  years,  and  the  skill 
does  not  return  overnight.  Thank 
goodness  the  editors  were  patient  be¬ 
yond  belief  with  me.  Those  journalists 
who  come  in  for  a  tryout  to  land  a  job 
don’t  get  the  honeymoon  that  I  did. 

In  West  Palm  Beach,  where  I  did 
some  general  assignment  reporting,  ed¬ 
itors  also  were  patient  until  my  writing 
voice  began  its  slow  return.  These 
kinds  of  experiences  allow  us  to  return 
to  the  classroom  and  better  understand 
what  happens  to  our  students  who  try 
a  new  kind  of  writing  or  return  from  a 
summer  seeming  to  have  forgotten 
much  of  what  they  had  learned  the 


previous  year. 

At  Sioux  Falls,  where  I  worked  as  a 
writing  coach,  I  marveled  at  how  such 
superb  writers  could  come  from  such  a 
relatively  small  operation.  Again,  the 
editors  allowed  me  much  leeway. 

Whether  it  was  San  Diego,  Sioux 
Falls,  West  Palm  Beach  or  Philadel¬ 
phia,  1  was  bushed  at  the  end  of  the 
day.  But  I  was  ready  for  the  next  day  to 
begin  because  I  knew  I  was  in  store  for 
another  magic  carpet  ride. 

And,  yes,  I  made  friends  I  will  never 
forget.  To  this  day,  I  correspond  with 
several  of  them.  I  think  we  all  share 
common  ground  in  that  we  care  about 
newspapers  and  good  writing.  At  the 
Inquirer,  I  learned  one  important  les¬ 
son:  There’s  no  such  thing  as  good 
writing;  there’s  only  good  rewriting. 
My  news  writing  students  this  semester 
will  rewrite  until  they  get  it  right. 

I  realize  that  some  college  journal¬ 
ism  teachers  who  might  be  tempted  to 
work  at  a  newspaper  for  several  weeks 
will  argue  that  their  deans  and  tenure 
and  promotion  committees  will  not 
take  summer  employment  at  a  newspa¬ 
per  too  seriously  when  it  comes  time  to 
evaluate  the  professor’s  performance. 
Still,  there  comes  a  time  when  we 
should  upgrade  and  update  our  jour¬ 
nalistic  skills  because  they  do  decline. 

Plus,  there  is  a  better  than  good 
chance  that  a  professor  will  come 
across  an  idea  in  the  newsroom  that 
will  translate  into  meaningful  research 
that  any  tenure  and  promotion  com¬ 
mittee  will  appreciate. 

Again,  I  encourage  college  journal¬ 
ism  teachers,  even  the  omnipotent 
ones,  to  spend  a  few  weeks  at  a  news¬ 
paper.  Believe  me,  it  will  heat  just 
about  anything  else  you  might  do  to 
advance  journalism  education,  which 
is  way  behind  the  times  at  too  many 
campuses. 

How  anxious  am  I  to  get  back  to  a 
newspaper  next  summer?  Let’s  just  say 
that  I  am  already  counting  the  days. 
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Newspapers  are  the 
most  time-responsive 
medium  and  the 
best  way  for  me  to  ’ 
communicate  about 
up-to-the  minute 
seasonal  lifestyle  items. 

The  New  York  Times 
Syndicate’s  weekly 
column  provides  me 
with  a  wonderful 
opportunity  to  present 
information  in  an  innovative 
question -and- answer  format 
which  complements  my  ‘how  to’ 
techniques  and  addresses 


requests  made  by  my  audience. 
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